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2007, Year of growth and development for
C.I. La Samaria S.A. in organic, sustainable
and socially fair production

View of the banana farm Don Diego, part of the
Daabon Group in Colombia
By German Zapata Hurtado - Manager C.I. La Samaria S.A.

M

ore than fifteen years have gone by since
the Daabon Group, through its company
C.I. La Samaria S.A ., began as producer and
exporter of organic banana. The continuous
improvement, the joint dedication and efforts in
different areas during all these years, have led it
to now occupy an outstanding position as organic
producer in the world context. Nevertheless
it has not been easy task, all the people who
have in one or another way contributed to this
achievement, have had to redouble efforts to
maintain the company in the privileged position
that it occupies today. Luckily, good decisions
and dedication also bore fruits.

2007, The 15th
anniversary of the first
organic exports of the
Daabon Group to France
By Diego Garcia- Brochen
Manager Jules Brochenin / France

Exactly 15 years ago, the first box of organic bananas,
the first plastic bucket of organic palm oil, and the
first bags of organic coffee arrived to Paris. It was
a big gamble by the Daabon Group and the Davila
Abondano family. The French company Brochenin,
directed by Mr. Diego Garcia, then began the
introduction to the European market of these organic
products. Everything was about to develop, beginning
with discipline in ecological agriculture and following
through to marketing and sales, always following
values and parameters of quality.

OUR PROJECTS:
The year 2003, with the acquisition of the
Shangrillá farm, 4,700 hectares located in the
province of La Guajira, represented the beginning
of a progressive expansion of the banana farms
by La Samaria.

Cont. pag. 5
Cont. pag. 3
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MESSAGE OF THE PRESIDENT

The legal and financial endorsement of the government
are fundamental and necessary for the development
and the productivity of the colombian farming sector
By Mr. Alberto Dávila
DiazGranados – President
of Daabon Group

We can continue enumerating many
more good will measures implemented
by this government, and solutions for
the diverse productive sectors of the
country, for example, the one granted
to the oil-palm-growers union for the
conformation of alliances, the incentives
to flower growers, and to the cattle
farmers. However my perception and
message this time goes beyond these
measures and net economic aids. In this
sense, the way I see it, the Colombian
farming sector needs government
policies supported by sufficiently firm,
clear, and long term laws that directly
benefit the development and growth of
the countryside in an integral form, of
course including agro-industry, small
farmers, and the rural area.
We know that Colombia is taking giant
steps to integrate itself with the worldwide tendency of free international
trade. This means that the productive
sectors need to be very well prepared
from the point of view of productivity

DAABON ORGANIC
Agro - Industrial Group

I

t is opportune
and pleasing to
recognize the efforts
that the Colombian
government, headed
by our appreciated
President,
Dr.
Álvaro Uribe Vélez,
has developed to
partially alleviate the
calamities suffered in
recent years by the
farming sector. It is
important to declare
that
the
results
have been very good, compensating
a little the losses of the producers. I
especially mention the subsidy given in
2005 to most of the banana growers,
compensation, or direct subsidy, to
soften the effect of the revaluation of
the Colombian money, (peso), against
the North American dollar, which
caused many economic difficulties for
us the exporters. In the same way during
2006, a sanitary incentive sponsored by
the Ministry of Agriculture of Colombia
was granted to the banana growers,
calculated on the basis of the total costs
of managing and controlling Sigatoka
Negra. This helped us reduce the costs
of production considerably and, of
course, improve profitability.
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and efficiency, to be able to compete
with other countries under equal
conditions. But to reach that stage
of preparation and competitiveness,
the Colombian rural sector urgently
requires improvement in its productive
and its agro-industrial infrastructure,
and this means making considerable
investments in the land, which
guarantee products of excellent quality
and able to compete in the world
market.
We are about to begin, with great interest
and commitment, the production of
bio fuel in Colombia, with emphasis on
Bio Diesel derived from palm oil. The
challenge is big and requires taking
all the necessary precautions and care
that are demanded by a project of this
magnitude as this, even more so when
we know that countries like Brazil and
Chile, (with whom Colombia already
has signed a TLC), have begun large new
projects for bio fuel; their governments
have established a series of measures of
financial and legal support and legal
type to encourge the production of
raw material, and the improvement
of the agro-industrial position in the
economy.
In conclusion, my request is to ask
our government to demonstrate its
disposition and willingness to carry out
the adjustments and necessary changes
by means of laws, effective programs
and projects, and direct financial
support that enable the Colombian
farming sector to successfully compete
with those countries that since 2005
have been developing and executing
effective actions in
production,
commercialization, and infrastructure,
with the direct and decided support of
their governments.
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fair production
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By German Zapata - General
Manager C.I. La Samaria S.A.

I

n this area there were 80
new hectares planted last
year; and for 2007/2008
the preparation of the land
and infrastructure work has
begun to establish another
150 hectares. Our goal is
to consolidate by the year
2010 a banana area with
more than 1,200 hectares,
which would represent a
potential of 3.500.000
boxes per year for export.
JOINT VENTURE
PROJECTS:
In 2006, La Samaria
signed agreements with
two groups of recognized
banana growers for an
equal number of projects.
With
the
European
company
AGROFAIR
BENELUX B.V. there is
a production plan now
being developed and the
banana will be planted this
year, with an area of 75
hectares and an estimated
production of 240,000
boxes of banana for export.
The development of this
project is planned in such
a way that the agricultural
handling of production,
as well as matters related

Banana seedlings ready to be planted, part of the new
project on the farm Shangrila of the Daabon Group

banana will begin. Unlike
the
agreement
with
AgroFair, all administrative
and agricultural activities
required for the execution
of this plan will be carried
out independently by
a
management
team
created especially for the
project, and with technical
equipment acquired for it.
In accordance with the
phiosophy of La Samaria
and its parent the Daabon
group, the banana that will
be produced in these two
programs will be certified
organic, sustainable and
socially just, and therefore

to logistics and export
operations for the export,
are the direct responsibility
of C.I. La Samaria S.A.
In the second project,
La Samaria signed a
cooperation program with
Colombian and Central
American banana growers
to establish approximately
700 hectares, which will
begin to be planted in
April, 2007. Planting will
continue until completion,
around the end of 2008.
The harvest should begin
towards the end of 2007,
and
immediately
the
export of this organic
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it will be exported under the
control of the norms and
seals EU (Reg-2092/91),
JAS (Japanese Norm) and
NOP ( USDA norm). To
make this possible, La
Samaria, during year 2006,
made large investments in
infrastructure and services
for the well-being of its
workers, to establish the
necessary conditions and
obtain the certification
Eurep
Gap;
also,
it
obtained the extension
of the certifications FLO
and SA-8000 for all its
productive system.
The year 2007 the year
of challenges for La
Samaria, when it hopes
to consolidate itself as
the leading company in
Colombia in the production
of
organic
banana,
sustainable and socially
just. In this way it hopes
to continue contributing
to the development and
improvement
of
the
standard of living of its
workers and the region
where its projects are
located.
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Daabon Organic U.S.A. outlook
By John Mccloskey - Comercial
Manager Daabon U.S.A.

T

he year 2006 was
a
time
of
many
important events related to
the vegetable oil business
in the United States and
fortunately many of these
events were favorable for
the growing acceptance
and use of organic palm oil.
These events have to do
with organic food products
in general, as well as with
changing preferences in the
field of vegetable oils.
Regarding
organic
food
products in general, this
segment of the food market
has continued to grow much faster
than
the
main,
conventional
segment.
Supermarkets
have
evolved from carrying a few organic
products to having whole areas of
the store dedicated to organics, and
some stores now carry their own in
house private label brand of organic
products. Prices of many organic
products have decreased a little as
sales volume grows, making them
more competitive with conventional
products, and able to reach a larger
group of consumers with a new
profile. Previously the organic
consumer was either identified
with the organic philosophy or
seeking a few specific products,
good examples being milk
or baby foods purchased out
of concern for the health of
children, for which they were
willing to pay substantially
higher
prices.
Now
the
consumer base has been
enlarged and the many new
consumers who have begun
to purchase organic products
believe that the organic food is
simply better quality, and they
are willing to pay somewhat
higher prices that are still
within their budget.
Supermarket buyers and other
employees, as well as consumers,
have more knowledge about organics
and feel more familiar with them. In
other words, organic products have
been incorporated into the marketing
strategies of stores and into the life
styles of consumers, and are no
longer considered specialty products
that people buy just occasionally.

Regarding changing preferences
in the field of vegetable oils, the
movement away from hydrogenated
oils has continued to gather strength.
This has been a gradual movement,
as there were many factors which
encouraged people to continue
to use hydrogenated oils – cost,
convenience, and functionality were
all motives that made it difficult
for people to embrace change. Even
though it was evident that the era
of hydrogenated oils was coming to

an end, many manufacturers and
consumers did not want to accept
this fact until they were forced
into accepting it. Here we learned
a little more about human nature,
coming to realize that people do
not always choose what is best for
them, but rather, because of habit,
prefer to continue on the path of
least resistance, even when this
implies a negative effect on their
health.

4

Daabon Organic U.S.A. is well
positioned to take advantage of
the new era in vegetable oils in the
American market, offering many
presentations of palm oil as the best,
as well as the only natural alternative
to hydrogenated oils. Much of
the disinformation surrounding
tropical oils has been overcome,
and most manufacturers now see
palm oil as one of their principal
options for baked products. There
has been greater resistance
in the market for frying
applications,
but
positive
change is occurring there too.
The challenge that still remains
has to do with saturated fats
–
although
manufacturers
and consumers finally have
understood that the trans fats
produced by hydrogenation are
very unhealthy, they are still in
the process of learning more
about the role of saturated fats
in diet and health. The task of
clarifying many erroneous and
widely believed ideas about the
role of saturated fats is a big
challenge, but Daabon Organic
U.S.A. is well prepared for this
challenge.

Cont. pag. 5
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The first organic exports of the
Daabon Group to France

By Diego Garcia- Brochen
Manager Jules Brochenin / France

Loading Daabon organic banana at the
port for export to Europe

It is comforting to verify that the relationship between the
Daabon Group and the European importer Brochenin is
still firm after 15 years, as is the relationship with customers
of organic stores, who continue to purchase these products
of Colombian origin.

by different types of customers, the effect of the cultural
differences between Colombia and the different mentalities
of various types of customers, significant problems related
to logistics and customs clearance, and last but not least,
the complications and commercial barriers imposed by the
developed countries.

The fact that there has been a 15 year
history without interruption, signifies
results of great importance for all of the
participants in this business.. Today, in the
European market of specialized organic
commerce, Colombia is considered as the
best origin of fresh or dehydrated banana,
palm oil, palm stearin, and palm olein.

Today, in the European
market of specialized
organic commerce,
Colombia is considered as
the best origin of fresh or
dehydrated banana, palm
oil, palm stearin, and palm
olein.
Everything was not always rosy, and
with a perspective of 15 years of doing
business and solving many different
problems, it is easier to understand many complex factors
– such as the confidence between the parts as a key to
managing financial risks, the perception of product quality

In addition, our long history has helped
each link of the chain to knows its role
better, to seek constant improvement, to
optimize efforts to achieve a high quality
level, to determine a suitable and right
price, to make logistics and distribution
very effective, and to take care of all the
little details.

Good ideas are not enough. In fact, it is only
constant practice over many years that gets
rid of rough edges and allows the sustainable development
that is the best guarantee of reaching ambitious ethical,
social, and economic objectives.

From pag. 4

We expect the year 2007 to be one
of growing acceptance and sales for
all our palm oil products, as well as
the year in which we are able to help
our customers better understand the
important and indispensable role in
diet and health of the high quality
saturated and monounsaturated fats
found in palm oil.

Large capacity storage tanks for crude
palm oil at the Tequendama Refinery
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The Daabon Group participates
in Biodiesel production

New high volume refinery installed by Daabon
in 2006 for the production of Bio Diesel
By Alfonso Abondano – Project Director - Grupo Daabon

T

he DAABON Group, conscious of the worldwide problem generated by contamination, a
result of the combustion of fossil fuels through their
use in vehicles and large industrial motors, especially
gasoline and diesel derived from petroleum, has
directed its productive activities through its company
C.I. Tequendama S.A. to the search of sources of
power cleaner and friendlier with nature. Thus the
decision was made in 2006 to construct a plant
for the production of Biodiesel from palm oil. The
installation of the plant was contracted with one of
the leading companies in this type of technology in
the world (Desmet Ballestra), so ensuring that the
bio-fuel produced will fulfill the highest standards
of quality, and that the process will be governed
by the most demanding criteria in preservation of
environment.
The plant will initiate production at the end of 2007,
and will have a capacity of production of 100.000
tons per year; it will be the largest and most modern
plant in Colombia. This big project will also involve
the expansion of the area planted with African Palm,
since Bio-diesel is a fuel derived from palm oil. This is
very important for agricultural development, and the
generation of jobs, especially in those zones where
the new palm areas established will be destined for
this end.
It is estimated that in Colombia to replace a 30% of
the ACPM used today, approximately 270,000 new
hectares of Palm would be required, with which 70,000
new direct jobs in the rural area would be created.
And this is without counting the jobs that would be
made possible by agro-industry in the production,
distribution, and sale of the final product.

The objective of the bio-fuel produced will be to give
the Colombian market an alternative of a source of
energy cleaner than those currently used in Colombia, in
order to diminish the gasoline emissions that influence
directly in global warming.

The plant will be initiating the production
at the end of 2007, and will have a capacity
of production of 100.000 tons per year

Organic and sustainable palm trees which
supply the fruit from which the oil is obtained
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New Organic Mountain logo mark
By: Juan Pablo Campos
– Manager Daabon Japan

All decals on our fresh fruit, product packaging, labels
and promotional material will bear this logo mark,
creating a distinctive link from product to product
under the Organic Mountain brand umbrella. This will
reassure consumers that Daabon’s quality, traceability
and social responsibility standards are strictly monitored
and supervised across our product lineup, thereby
facilitating the shopping experience. It will also help
retailers and consumer cooperatives convey a message
to their customers that their source for these products
is the same reliable one: Daabon.

I

n an effort to further consolidate our brand image
and associate our retail products being distributed
particularly in Asia and Oceania, during the second
semester of 2006 we launched a new Organic Mountain
logo. The sun and the mountain overlapping illustrate not
only the initials of our two word trade mark, but also the
more vital elements present in Santa Marta, the Organic
Mountain by definition.

We trust you will be satisfied with our design concept
and help us propagate its image throughout your
network of distributors and customers.

Trans Fats and the Japanese consumer

D

espite the growing
awareness particularly
in the United States and
EU Countries of the health
risks posed by trans fats,
Japan has been a slow
to react. Part of it has to
do with the fact that it is
not in the best interest of
large multinational food
companies
to
educate
consumers on these dangers.
Japanese consumers are
natural trend followers and
are extremely vulnerable
to what the media has to
say about anything and
everything. Not surprisingly,
the average consumer was
completely ignorant on this
subject until very recently,
as there has been very little
coverage done by the press.
It was not until the recent
decision by the New York
authorities to ban trans fats
from all restaurants that
the Japanese media finally
picked up the subject.
As a result, a growing
number of large scale food
manufacturers,
trading
companies,
restaurant
chains, bakers and upscale
confectionary
makers
are now looking for non
hydrogenated
and
no
trans fat vegetable oils to
substitute their current
suppliers. There are not
many available options
in the market. Daabon’s
Organic Mountain and
Fresh Press palm oil product
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range is in high demand as
a result. Our Company is
investing time and resources
in making our products
available to those smart
customers looking for an
upgrade to safer ingredients
for their products.
Many traditional established players such as
Saisson Factory (www.
saisonfactory.co.jp) or Aunt
Stella’s cookies, part of the
Muginoho Group (www.
muginoho.com) have requested us to guide them
in their pursuit to transform their full product line
up to organic. Other customers such as the Wilton’s
cooking schools in Japan
(www.viceversa-e.com/realshop) have switched from
hydrogenated
shortenings to Daabon’s Organic
Mountain non hydrogenated shortening. Alter Trade
Japan
(www.altertrade.
co.jp), a pioneer Company
in organic and fair trade
products catering mainly
to Japanese consumer cooperatives has agreed to
develop an organic shortening program supporting
our producers in Colombia,
while catering a healthy /
non trans fat to their cooperative members.

oils to their
customers
in
the
Japanese
market. It is a
growing trend
that we shall see
develop more
and more in the
coming years

These are but a few
customers showing their
decision to educate and
deliver non trans fat / safe
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Don Alberto Dávila Diaz Granados

A man of the farm at the head
of a great colombian company
By Patricia Apreza –
Coordinator of Alliance social projects

H

e has the presence of a
grandfather, affectionate and
warm, but demanding in work habits
and firm at the time of censuring
conduct that diverges from the
vertical character that defines him.
Today he arrives at the company,
accompanied by the last of his
thirteen grandsons, continuing the
work that he developed with his
children, so that they learned to
value the effort that there is in each
task that is undertaken. “I like that
they know that everything needs to
be done and that nothing falls from
the sky”.
In spite of that, he affirms that one
of his greatest sadnesses is to see
that his children cannot sleep and
get up on the farm, as he often did
it with his father, to see the milking
of the cows and to learn how a cattle
property was handled: “that causes
the farm to become part of oneself ”.
And for those of us who have had the
opportunity to get to know him, it is
easier to relate to him on the farm,
in the midst of the simplicity which
arises from the earth, than through
great and important matters of
business that also comprise his life,
and in which Don Alberto Davila,
president of the DAABON Group, has
fully demonstrated that Colombia is
much more than drug trafficking and
conflict.
With the experience of being the son
of a united family traditionally linked
to the agricultural and agro-industrial

Mr Alberto Davila Diaz Granados
visiting the Tequendama farm

production,
involving
bananas,
cotton, and cattle, Don Alberto
assures us that the country has not
known how to efficiently handle
farming, and that the contribution of
private enterprise is fundamental to
reactivate our rural sector. “I consider
it an obligation. In our company, for
example, the administrative aspects
of the productive alliances have a
cost of almost billion Colombian
pesos, an enormous amount, but it
is necessary to do it, is necessary to
help… everything cannot be profit
for the entrepreneur”.

Meeting of Mr Alberto Davila with directors and employees
of the Alliances at Tequendama farm
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It is necessary, he says, to fill the
vacuum left by government in its
handling of farming, and allow people
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to produce. “This should not be
confused with an overly generous
attitude, which causes human beings
to lose the capacity to act by the
mselves and to fight for their goals
in life. Our enterprise philosophy
aims at the right path, adding and
not reducing, contributing so that
things become better, but also grow
like an economic group”.
Regarding the alliances with small
producers, a program in which
DAABON has been a pioneer in
the palm oil sector, he says: “for
me, it is a commitment that we are
fulfilling. I would say that if you
generate work for the people who
live in the country, then the levels of
violence diminish; it is necessary to
not forget that, although Colombia
is a country of farmers, the rural
areas have always been, sadly, the
most notable part of the conflict”.
He knows that the commitment
with the organizations in the
alliances represents a long term
effort, because these are processes
whose results go beyond the
obtaining of a harvest and the sale
of the fruit, “but it is necessary to
do it for the country, and the people
who are on the farms. From this we
all benefit: the cooperatives, the
associations, and the industrialists.
In general the country benefits”.
“Our foundation is based on
hard work, and on making a big
investment: 98% of our income is
invested in the same companies.
We traveled permanently around
the world, because we needed
to know what the rest of the
market needs, and how it needs it,
and where the buyers are. It is a
gigantic effort, because DAABON
is a small company in the world
market; even in our own country
we are small… but firm”.
Social responsibility, along with
the quality of the products, are
the values that, according to its
President, have allowed to the
Group to be competitive at an
international level: “It is certain
that the world greatly values the
efforts that are made by smallest
of us, but I would say that if there
is an activity with which one can
generate income and, at the same
time help others, then that is the
one that generates the greatest
satisfactions”.
With that philosophy, fo r Don
Alberto Davila Diazgranados each
experience is an opportunity; even
the hardest experiences, like his
move to the Dominican Republic

Mr Davila Diaz Granados looking at
the banana crop on Cancun farm

Regarding the alliances
with small producers,
a program in which
DAABON has been a
pioneer in the palm oil
sector, he says: “for
me, it is a commitment
that we are fulfilling.
with all his family because of
security reasons: “That served us
to learn to trust more; we knew the
people, those to whom we entrusted
the handling of our businesses, and
being far away, administering from
a distance, we could project towards
more ambitious objectives. Before
that happened to us, we thought
that we always had to be beside the
tractor, the harvester, the planting
machine; but no, we discovered
that people could make it with
responsibility and commitment,
without us present, and that allowed
us to grow.

Expectations for this year that
begins: “our greater project is related
to the bio-diesel production; we
have signed a strategic alliance with
the company Palmares de la Costa
S.A., with the purpose of installing
an industrial infrastructure, here in
Santa Marta, with which we hope
to process 100,000 annual tons of
Bio-diesel. It will generate new work
for the region; in addition, it will
guarantee the purchase of the fruit
from the producers with t whom we
have signed alliance agreements;
I mean, the productive chain is
consolidated, and is profitable for
all of us”.
The key of success: “to be frank in
what one does, and to make the
things that we like”. For me, it is a
pleasure to be a farmer; I consider
that money is important but it is not
what moves me; rather, it moves me
to see the field, a good plantation, a
good harvest… Really, I am a farmer;
the only thing that money allows me
is to develop new projects”.

Mr Alberto Davila with his wife and two of his sons at the
celebration held for his colleague and friend, Mr Manuel Laurens.
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New organic
banana
customers
in Asia
By Juan Pablo Campos Manager of Daabon Japan

J

apan and Korea are two tough
markets for imported Fresh
Produce.
Quality standards are
high, an overwhelming majority of
the imported product is fumigated
upon plant quarantine inspection,
global players are well established
with their brands and prices have
fallen steeply since the golden
1990’s. Nonetheless, Daabon has
maintained a consistent strategy
in these two markets throughout
the past 5 years and consequently
carved a name in this important
market place.
In Japan we continue to sell our
bananas at AEON’s Jusco stores
nationwide under their Top Valu
Green Eye private brand. As the
leading retailer in Asia, partnering
with AEON is synonymous to quality
for much of the rest of retailers.
Nonetheless, our target customers

Organic banana imported into Corea by
Daabon Japan in joint venture with Dole

are not other retailers as their interest
in organic is rather tame. We have
focused on consumer cooperatives
and home delivery companies who
truly support de development of
the organic movement.
Besides
our loyal original customers such
as Radish Boya, Bio Market or
Mother’s, several new customers
have accepted to start carrying our
organic bananas in 2006. Tokyo
Consumer
Cooperative
(Tohto
Seikyo), Shizenha Club and Oisix
are three of our new customers in
Japan.
In Korea, after an initial trial in
2005, 2006 was a year dedicated to
searching for the right partner in that

Packing and labeling of banana imported into
Corea by Daabon Japan and Dole
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market. Dole’s leading position in the
market combined with their genuine
interest in developing the organic
banana segment in Korea brought
us together. We have successfully
undergone a trial shipment and are
now working towards the initiation
of weekly shipments during the first
semester of 2007.
No other banana grower is better
positioned than Daabon to continue
to expand our distribution network
in Asia. No other banana grower has
achieved the high quality standards
and certification by Ecocert – QAI,
Eurep Gap, SA-8000, Fair Trade and
AEON Code of Conduct at their
own plantations; Daabon has.
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Daabon from
down under
By: Sergio Correa - Manager Daabon Australia

2

006 was an important year for our activities in Australia.
Up until now, Daabon Australia had been mainly focusing
on distributing ingredients for organic food manufacturers.
Last year we started to reinforce the distribution of our retail
products. These products are: organic raw sugar, organic raw
sugar sticks, organic evaporated sugar cane juice, organic dried
bananas and organic freeze dried coffee. The brand Organic
Mountain is becoming more recognized by the local organic
industry and sales have started to increase substantially. The
main action taken to achieve this was an increase in the number
of distributors and the decision to expand our presence to most
states in the country. For 2007, we will expand our range of
dried fruits by introducing Organic Mountain Dried Mango and
also new Organic Mountain Table Spreads and Shortening. The
Organic Table Spreads and Shortening will be available in retail
packs of 250g and 500g respectively.
The bulk side of the business has also continued to grow
steadily. Daabon Australia continues to work with Australian
food manufacturers to develop new Australian made certified
organic products for the local and international markets. Our
products are currently being used in diverse retail products such
as baby products, chips, bakeries, dairy products, chocolate,
confectionary, spreads and personal care.

NEW DEVELOPMENTS
In order to strengthen our relationship with our current customers,
to expand our product line and to follow the commitment we
have established with the Australian organic market, Daabon
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Fruits and chocolate imported by Daabon Australia
to be sampled by consumers there

Australia has developed the first certified organic
compound chocolate together with a local
manufacturer using local and imported certified
organic ingredients. We have developed an alliance
with one of the best chocolate manufacturers
in the country to create this product. Many of
our customers find this the perfect complement
for their product development. The compound
chocolate is used in products such as chocolate
chip cookies, muffins, ice creams, chocolate
coating and other treats.
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From Italy: more
than 70,000 boxes
projected for 2007
By: Franco De Panfilis – Manager
OrganicSur Italy

O

OrganicSur Italy has
consolidated its position
of pioneer in the ripening,
commercialization, and
distribution of Fair Trade
Organic bananas in the
Italian market.

rganicSur
Italy
has
consolidated its position
of pioneer in the ripening,
commercialization,
and
distribution of Fair Trade Organic
bananas in the Italian market.
Beginning its operations with a
Fair Trade license on September
6th of 2002, and developing
sales with products of Don Diego
farm since its beginning with
FLO (Fair Trade) certification,
OrganicSur has cemented its
leadership in the Italian market.
Since 1997 it has been a part of
the growth of La Samaria in the
commercialization of organic
fruit. The sales of OrganicSur
in 2006, in bananas originating

Mr Franco de Panfilis, Director of Organic Sur
Italy , during his visit to Don Diego farm of
Daabon Colombia
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from La Samaria, surpassed
56,000 boxes, and for 2007, sales
of 70,000 boxes are projected.
As a way of cooperating in the
spreading of the productive and
social reality of the plantations
managed by La Samaria in
Colombia, in the provinces of
Magdalena and La Guajira,
OrganicSur will publish an
illustrated notebook, accompanied
by an original and brilliant book,
that will help Italian customers
to better understand the work
that the DAABON Group, along
with its international associate,
has been doing in the Colombian
Northern zone for over a decade.

FROM COLOMBIA

Growth in organic and fair trade sales
gives Daabon new edge
Plans to extend the
sales of organic bananas on the european market during the
next few years

By: John Maseri - Daabon
Deutschland

C

olombia is emerging
as an important new
source of organic and Fair
Trade bananas for key markets in Europe, says the
company’s European sales
manager John Maseri
Santa Marta, Colombiabased firm Daabon Organic
specializes in the production, export and distribution of organic bananas
grown mainly in Colombia
and
the
Dominican
Republic. The company
currently ships around half
a million boxes of the fruit
every year to key markets
in Europe, Asia and the
US, and during the next 12
months plans to extend its
sales of Fair Trade labeled
bananas.

Important developments in organic trade
have there been at
Daabon during 2006
The introduction of the
single-tariff regime has
been very positive for us.
It has allowed us to import
our own bananas without
having to pay extra costs to
license holders.
Besides this, the development and implementation of ‘commercial cooperation’, which enables
European companies to
participate in financing and
extend the acreage of their
land to cultivate organic
and organic Fair Trade
bananas in the region of
Santa Marta, Colombia.
In addition, Daabon acquired FLO (Fair Trade
Labeling
Organizations
International)
certification in early 2006. We sell
around 4,800 boxes per
week of organic Fair Trade
bananas, representing approximately 90m tons. We
expect a major rise in sales
of Fair Trade bananas in
the EU market this year,
mainly through the large
supermarket chains.

At the moment we are expanding with new plantations and aiming to produce
50,000 boxes per week by
the end of 2007 and up
to 75,000 boxes per week
during the first semester of
2008.

Mr John Maseri, representative of Daabon Germany during his visit to
Platanal banana farm of Daabon Colombia

Tons of organic bananas are expected to
sell in 2006
We expect to sell approximately 500,000 boxes this
year, which represents an
increase of around 30-40
per cent over the previous
year. Next year, our volumes should increase by a
further 20 per cent.
Our main markets are
Germany and the UK,
where we are seeing continuously growing demand.
Germany, the UK, Holland,
Belgium, Switzerland, the
Scandinavian
countries,
Italy and France are all responding well, while sales

have not been so good in
Spain and Portugal.
In the next year, we expect
to see particular growth
in Germany, the UK
and France. In Germany,
Daabon Deutschland has
been particularly active in
providing bananas ‘from
the soil to the market’, offering Daabon organic bananas without the need for
any intermediaries.

Our main markets
are Germany and the
UK, where we are
seeing continuously
growing demand.

Fair Trade organic banana produced by Daabon
Colombia and sold in European supermarkets
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We are also looking at the
possibility of implementing for the EU market the
same traceability system
we have been using in
Japan since last year. This
is a system that allows the
consumer to access all the
product history, generating
trust and reliability.
In cooperation with our
most important customer in Japan, the retailer
AEON/Jusco, we implemented a state-of-the-art
traceability system for our
Organic Mountain bananas using a link to a satellite through a GPS device.
A computer linked to the
satellite prints a sticker
containing all the relevant
product information in a
tri-dimensional bar code
called the QR Code. These
stickers are then attached
to the boxes at the packing
houses in Colombia.
On arrival in Japan, the banana ripener, Tanaka Seika,
collects the information on
this QR Code and matches
it with the packing and delivery data included in a
new QR Code attached to
each banana shipment to all
AEON stores. Consumers
can immediately access a
website where all the relevant product history and
information – including
pictures and farm maps
– can be downloaded.

Our coffee exports to Japan
continue to grow

FROM COLOMBIA

Sustainable organic coffeee produced and shipped directly from the
Sierra Nevada of Santa Marta to Japan
By Juan Pablo Campos Manager Daabon Japan

2

007 will mark important
milestones for our coffee
business in Japan. Last November
we signed a Sales Cooperation
Agreement with the Arhuaco
Indigenous Communities in the
Sierra Nevada de Santa Marta
(Confederación Indigena Tayrona)
and Red Comercial Comunitaria to
export over 2,500 bags or organic
coffee per year to Japan. The first
of these lots was shipped from the
port of Santa Marta last December
and delivered to our customers in
Japan towards the end of January
2007.

while supplying the highest quality products to our customers. An estimated
35,000 bags of organic coffee will be exported from Colombia to Japan this
year. Daabon will account for approximately 30% of that volume, represented
mainly by organic coffee from the Santa Marta, Quindio and Valle regions.

In addition, we reached an
agreement with Tully´s Coffee
shops in Japan to supply a high
quality JAS Organic and Rainforest
Alliance certified coffee for a new
product to be launched in February
2007. This is an estate coffee
coming from Finca La Esperanza
in Trujillo, Valle.
Our goals in 2007 are to continue
to build a bridge between growers
and consumers; to put a face behind
each cup of Colombian organic
coffee drank in Japan; to support
the preservation of our ecosystems
and communities in Colombia,

Sticker used with the coffee packaging
imported and distributed by Daabon Japan
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Summary of the year 2006 and perspectives for
2007 of the Daabon Group goals fulfilled in 2006
By The Editorial Comittee – Fair News

During year 2006, several objectives were reached by
means of the investments of the Daabon group:

Goals fulfilled in 2006
C.I. Tequendama S.A . completed the expansion
of its infrastructure, including the crusher, the
refiner y, and the terminal of liquid bulks, (Terlica
S.A .). In the crushing area, capacity was doubled
from 16 tons to 32 tons per hour of processed fruit.
The Refiner y reached a production level of more
than 300 tons per day, by building putting into

operation a new refiner y, with the most modern
equipment and technology.
Terlica S.A . increased its storage capacity, reaching
a level of more than 37,000 cubic meters. In
this way, regarding the business of palm oil and
its derivatives, Daabon adapted and updated
its productive facilities to be able to handle its
production in the field, as well as anticipating
growth in coming years. In the case of palm
planted, the year 2006 ended with more than
4,000 hectares, of which 1,390 correspond to the
productive alliances, where 592 are in production
and 798 are in development.

I

n 2006, C.I. La
Samaria S.A. through
the production, export
and sale of FLO certified
organic banana with ,
was able to transfer to
the workers an amount
greater than 400 million
Colombian pesos (more
than US$ 170,000) by
means of of the premium
for
just
commerce
(Fair
Trade).
With
part of this money, the
workers, organized in the
association Flotrabana,
F L O T RA B A NA ,
executed a project of a
rural aqueduct for potable
water. This provides clean
water for 90 families in
“GUACOCHE” in the
municipality of Santa Marta, where
some of the workers reside. This
directly benefitted 29 workers of
the banana farms, along with their
families. The investment was over
100 million Colombian pesos, of

which about 15 millions are destined to the improvement of the electrical
service, for the providing of energy to the aqueduct, and for the little road
Maria Angelina (Don Diego).
La Samaria, on the other hand, with the help of the sales of FLO banana,
re-modeled and improved buildings on its property, as well as upgrading
basic services which include toilets, potable water, and dining rooms for the
workers.

A

new company, named
of C.I. KYOTO S.A.
was created, and initiated
its operations during the
past year. This company
is the owner of the coffee
farm of the same name,
located in the Sierra
Nevada de Santa Marta,
which was inspected at
the end of the year for its
organic and sustainable
Rainforest Alliance certifications. This coffee is
being exported by Ecobio
Colombia to Japan.

View of the coffee farm Kyoto in the Sierra
Nevada of Santa Marta, Colombia
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Integration celebrations for directors and
workers of Daabon at the end of the year

T

he month of December
in many parts of the
world, and especially in
Colombia, is the time of joy,
sadness, family encounters,
trips, vacations, great
memories and, without
doubt, it is also the month
when the people evaluate
and project their plans for
life, both personally and as
workers..
Daabon, conscious of
the fact that its workers
and
associates
regard
December as a special
month, organizes every
year, in each of its
production
units,
the
celebrations of integration
and
commemoration.
Everybody
participates,
100% of its employees,
without any discrimination

Directors and employees of Daabon during
the Christmas party of 2006

or distinction. This is a
wonderful opportunity for
the workers and directors
to interact and to share
their experiences of the
year coming to an end.

During these celebrations,
gifts and prizes given
through
raffles
and
shows. At the end of
the
celebrations
the
participants enjoy a great

Christmas dinner and
Daabon sends gifts to all
the young children of its
employees for Christmas
Eve.

Projections for the year 2007

E

cobio Colombia Ltda., the company with the responsibility for the
growth and success of the coffee project, perfects and directs its efforts
to renew and enlarge the present coffee areas planted at El Tolima and
Kyoto farms. Also, it has signed agreements with other coffee companies to
maintain its current production program, in alliance with the indigenous
communities and groups of small coffee growers in the Sierra Nevada de
Santa Marta.
Palm fruit from which crude palm oil
and later refined products are obtained,
free of Trans fats

F

or this year just beginning,
the agro-industrial activity of
Daabon will be dedicated to Biodiesel production, a project already
described in another article of this
publication. This is a fundamental
objective of the Daabon Group
in 2007, and in order to reach it,
construction work has already begun
of the plant in which the palm oil
will be processed, and Bio-fuel
produced as an end product. The
new high capacity refinery installed
recently will be a fundamental
support in making this plan a reality.
In order to obtain the raw material
that will feed system, the DAABON
Group depends on the production
of its own plantations, as well as the
production from the alliances with
small and large producers.
______________________________

Regarding the cocoa program, 2007 will be the year in which this plan
takes on form and begins to manage the commercialization of cocoa in
international markets. This of course includes the organic production and
export of this bean.

Fruit of the cocoa from which comes delicious and
nutritious chocolate consumed all over the world
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