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Sustainability: Our Commitment

General Overview. Tequendama Farm and Oil Refinery

By Manuel Julián Dávila - Comercial Vicepresident
Daabon Group

A

ccording to its sustainable development policy,
the Daabon Group takes Environment Protection,
Social Development and Economic Growth as essential
element of its daily activities and projects. These
driven efforts have positioned us within Colombian
companies, as leader in Organic agriculture and
intensive production, being honored publicly by setting
regional standards.

We also work on issues such as: productivity, effective water
use, soil regeneration, energy efficiency and life-quality
improvement for those working and living around us. At the
Daabon Group we are convinced that our communities need
peace of mind focusing on food safety and steady incomes.
These company rewards apply to both working communities
and their families.
Cont. pag. 8

ECONOMIC

ENVIRONMENT

Daabon at RSPO’s RT-5 in
Kuala Lumpur 11-10-2008

SUSTAINABLE
DEVELOPMENT

By Juan Pablo Campos - Manager Daabon Japan

A

mature and well consolidated RSPO put together
an impressive Fifth Roundtable from November 2022nd in Kuala Lumpur. Experiences in implementing
the Principles and Criteria from around the world were
shared in the plenary sessions.
Cont. pag. 11

SOCIAL

Our Strategic Sustainability Plan has given us
diagnostic-based feedback that basically improves our
agricultural practices, reinforcing our organic standards.
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Social Responsibility, a Fundamental
Factor in Management Policy of the
Daabon Group
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D

uring the last eight years
we have approached
social
responsibility
as
an essential element of
management policy and it
has been one of the biggest
challenges that Daabon has
had to face. As a result of
this effort, important goals
have been reached, such
as integrating nearly 891
families into the production
of palm oil and cocoa en the eco-region
of the Sierra Nevada de Santa Marta,
in the state of Magdalena, and in the
southern part of the state of Bolivar.
This goal was proposed as an internal
policy of the Daabon Group and was
implemented through its companies,
especially in C.I. Tequendama and
in Ecobio Colombia. This process
demonstrates a way that private
enterprise can contribute to the reactivation of rural areas. “For example, in
our company the administrative aspects
of the productive alliances generate a
cost of nearly $500,000, a big number,
but I feel that it is our obligation to
do it, it is necessary to help the small
farmer…. Not all the profits should be
for the businessman.”
Actually, the implementing of this policy
can be counted in the number of hectares
planted with the productive alliances
– more than 1,700 hectares of palm
and 2,400 hectares of cocoa, planted
by small and medium sized farmers. In
2.605 a receiving station for palm fruit
was built in Palma, municipality of El
Reten, center of the production areas
of the allied growers in the state of
Magdalena. The station was equipped
with everything necessary to give an
exact weight of fruit received. Regarding
cocoa, a processing facility was built in
the city of Santa Marta and this has
helped to obtain a high quality raw
material for chocolate manufacturing
– the product is considered in Europe
to have excellent quality and taste,
according to feedback that Daabon has
received.

Tequendama, along with its grower allies,
has been certified to be in accordance
with the principles and criteria of RSPO,
and has also been certified for equitable
trade (ERS of Ecocert International).
These grower groups are also preparing
to soon be inspected and certified as
organic farms.
In the case of bananas, the Fair Trade
(FLO) Premium is administered and
invested in an exemplary way by the
Foundation Flotrabana, a NGO created
by all the workers of our banana farms
that are certified by FLO. For example,
education was benefited through
computers for schools in the region, in
partnership with the federal government,
and public services (aqueduct and
electricity) in the communities of the
Troncal de Caribe region, home to
many of our employees, located in
the states of Magdalena and Guajira.
Flotrabana invests the funds that come
from the FLO Premium in works with a
social emphasis that benefit the worker,
his family, and his community. We feel
that the work done by Flortrabana and
Daabon, with the support of the federal
government, is very important and
decisive in achieving a higher standard
of living and well being, not only for
our workers, but for the whole region.
Our company commitment has been
and will always be to guarantee
our employees dignified working
conditions, based in stability, freedom,
and fair wages. In the same way, we
offer our customers and allies excellent,
clean, and healthy products, produced
without harming the environment.

Thanks to the level of organization
reached by the palm alliances, C.I.
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New Organic Mountain Spreads
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Organic Mountain Spreads Retailed in Australia

By Mr. Sergio Correa- Daabon Australia & Diego Garcia- Brochenin France

D

aabon Organic was the pioneer in Certified Organic
Palm Oil production in the world early in the 90’s.
This was a key moment in the development of the organic
industry as palm oil is a main ingredient in a very large
group of food and non food products.
There are three important factors that Daabon focuses on:
Sustainable Agriculture (Organic), Social Responsibility
and Economic Sustainability. All these facts are very
important for us in order to offer what we believe is the
best Table Spread possible, our New Organic Mountain
Sunflower Spread and Organic Mountain Omega 3
Spread.
Social Responsibility: Daabon has been working with
the communities where the plantations are located in
order to help develop the region and give them a better
future by having a couple of structures that are suitable
for each type of plantations; many alliances with small
farmers in some occasions or by charging a premium price
for the product and generating a manage fund to invest
in the development of the communities (Ex: building
schools, health, houses, infrastructure, etc).
Sustainable Agriculture: The quality of the soil; the
equilibrium between plantations, biodiversity and fauna
without any deforestation, and a good source of water are
key issues to sustainable agriculture.
Organic Mountain Table Spreads History
In 1994 the French Fats Institute “ITERG” was able to
start developing the first Organic Spreads and Margarines
for Brochenin Diego Garcia, made with Daabon Certified
Palm Oil, key ingredient to manufacture organic spreads.
Even today 14 years later very few certified organic



spreads are available due to the technical specifications
and the details required making them.
During Bio Fach 2007 Sergio Correa from Daabon
Organic Australia and Diego Garcia from Brochenin
France met several times in order to improve and develop
a new line of Organic Spreads for the Asia Pacific Market.
Nine months later in November 2007 the first Certified
Organic Spreads “Organic Mountain Sunflower and
Organic Mountain Omega 3” hit successfully the organic
shelves in Australia and New Zealand.
The quality and benefits of Organic Mountain Spreads
are due to the expertise of manufacturing Spreads and the
high quality of the ingredients used to create an amazing
product.
Direct
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

spreads health benefits:
Non Hydrogenated oils – 0 Grams Trans Fat
100% Certified Organic Vegetable Ingredients
Gluten Free
Dairy Free
Vegan
GMO Free
Cholesterol Free
No added Salt
No any Flavoring
Only color is made with organic Carrot Juice
Rich in Omega 3
Right ratio Omega 3 / Omega 6
Naturally Rich in Vitamin E
Less than half the saturated rate of Butter
More Freshness: shorter best before date
Better texture in and out of the fridge
Cont. pag. 10
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U.S. Market Trends
By Duane Chase, Director Technical
Services - Daabon Organic U.S.A.

P

rices for all agricultural commodities
in the United States have risen
dramatically during 2007. Oilseeds
and the edible oil derived from them
have been at the front of the pack with
regards to price and cost increases.
Soybeans, and soy oil, are probably
the least common denominator in
the oil business, in that there is a
huge supply of the beans, the second
largest traded oil in the world, and the
oil remains the lowest priced option
for the manufacturer. This applies
to organic oil as well as pressed or
even solvent-extracted oil. As of early
January 2008, soy products are trading
at the highest prices in 30 years. Not
since the Soviet Union crop failures
on the 1970’s have food prices and
commodity food ingredients raised
so far and so rapidly. However, this
time the tightening of the commodity
markets, meaning short supply and
the ensuing dramatic rise in prices is
due to a variety of causes.
Rising wealth in China as in the rest of
Asia, as well as economic improvements
in much of Latin America and parts
of Africa, are leading to better diets
and straining grain, corn and soybean
supplies, leading to the smallest carryover of these agricultural commodities
in decades. World soybean inventories
will plunge 23 percent in the 20072008 marketing season to 47.3 million
tons from a record 61.1 million the
previous year, the U.S. Agriculture
Department estimates. Additionally,
record petroleum prices have boosted
the diversion of edible oils into
manufacture and sales of biofuels.
Also, surging values for other grain
markets and gold along with the
fact that index fund buyers are
seeing grains and oilseeds as a key
investment vehicle for 2008 have
helped spark the aggressive price run
up the past few weeks. How long the
financial community remains in the
oilseed business remains to be seen.
However, with higher edible demand
and diversion into biofuels, this area
remains a ripe target for speculators.
How does this affect palm oil in general
and organic palm oil in particular?
There are two main factors. First, the
phrase “a rising tide floats all boats”
certainly applies. As the lowest-priced
oil, soy, approaches a doubling in price,
with insufficient supply, manufacturers
are scrambling for alternative oil
products. Safflower, sunflower and

Organic Palm Shortening – Imported by Daabon
USA and Distributed by Spectrum

palm are viable alternatives, depending
on the products manufactured.
Even with the historical, and irrational,
resistance to palm oils in the Untied
States, supply and economics are
opening up new usage opportunities
within the food manufacturing
industry. Concerning organic palm,
this has always been priced at a
premium over conventional palm, as
is normal and typical for all organic
products.
Even with the organic
pricing rising the same amount in $/
kg as the conventional, the percent
premium begins to shrink as the
conventional prices reach new levels.
At a 15% to 20% higher cost than
conventional ingredients, US food
manufacturers will seriously examine
coming out with an organic version of
an existing conventional product, or
product line. At a 50% higher cost,
this does not happen.

Organic and Sustainable
Crude Palm Oil - Daabon



The second factor affecting the
growth opportunities in the US is not
economic, although all the publicity
is not hurting the effort. This is the
replacement of partially-hydrogenated
soy oil, approximately 9 billion pounds
annually of trans-fats in the American
diet, with non-trans fat alternatives.
For deep frying applications, the
US preference is for High Oleic
Acid content liquid oils. For nearly
everything else, which is more than half
of the annual consumption, palm oils
are the logical choice. Manufacturers
are very slow to change, even with the
labeling law for trans-fats that went
into effect January 2006.
Even with the run-up in soy prices,
partially hydrogenated soy oil is the
least expensive; otherwise know as
cheap, frying and baking oil, by a
wide margin. However, consumers are
phoning and emailing the manufacturers
requesting or demanding that the
trans-fat be removed, or they will not
buy the item in the future. This is
indeed a motivation for reformulation.
Replacing partially hydrogenated soy
with palm oil fractions is not a simple
technical task. Daabon USA works
with food companies to both select
the palm oil fraction that will perform
well in the food, and to aid them in the
modification of their manufacturing
that is necessary to use a natural and
healthy ingredient, as opposed to
the custom-tailored, but unhealthy,
ingredient they have been using for
decades.
To contact: info@daabonusa.com
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ORGANICSUR, 2007 Balance
and 2008 Objectives

New OrganicSur cutting-edge technology ripening
rooms for bananas.

By Dr. Franco De Panfilis – Manager OrganicSur Italy

4

4 customers are well serviced on a weekly
basis throughout Italy, from the deep
south of Sicily to Venice in the north,
from the border of the Piedmonte with France
to the most central areas of Tuscany in Lucca,
and from the schools of Rome through our
partnership with the BIOSI project to the
supermarkets of the big cities in central and
northern Italy thanks to the ALMAVERDE
Bio project with which we are happy to
participate.
In this way the focus of Organicsur representing
Daabon products in the Italian peninsula is
consolidated. The objectives for 2008 are to
support the growth of La Samaria organic
bananas by maintaining the commitment to
purchase 10% of the total production, as has

been the case in recent years. The new distribution center in Bolonia
allows a more thorough distribution to all customers in Italy, as
well as the introduction of more Colombian organic products in the
Italian market.
ORGANICSUR strengthens its presence in Italy:
After more than 10 years working with Daabon, Organicsur is
strengthening its presence in Bolonia, northern Italy by means of a
new warehouse with 2,500 meters2 - beginning in March with the
first module of 200 m2 of new offices and 500 m2 of warehouse
space for palm oil and banana storing and ripening. In this way, an
important phase of shared development is consolidated, and the
increased production of La Samaria is taken into account, supported
by an adequate infrastructure which facilitates distribution.
The project requires an investment of more than 2 million Euros in
the next 3 years, as well as the utilization of advanced technology that
ensures compliance with the demanding European environmental
standards.

Organic Fairtrade Banana Product by C.I.La Samaria
S.A.Imported by OrganicSur. Distributed in Italy.
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The Body Shop using sustainable
palm oil from DAABON International
Inc in Colombia

Tequendama Refinery processing Daabon’s
Sustainable Organic Palm Oil

By John Maseri - Daabon Deutschland

T

he B o d y S h o p I n t e r n a t i o n a l
announced to be the first cosmetic
and toiletries retailer to introduce
sustainable palm oil into the global
beauty industry. In a press release The
Body Shop claims to have made this
pioneering move as a response to the
continued and rapid destruction of the
world’s ancient rainforests caused by
irresponsible palm oil production.

Alliance, BIO TROPICO, USDA, BCS,
FAIRTRADE, ACO and EUREPCAP
certified, and has been audited against
the global Roundtable on Sustainable
Palm Oil Principles & Criteria for the
Production of Sustainable Palm Oil
(RSPO).

Mr. Peter Saunders, Chief Executive
Officer of The Body Shop said:
“The switch to sustainable palm oil is
a land mark step forward for The Body
Shop and a potentially groundbreaking
development for the whole cosmetic
industry. Many people who use soap
everyday will be unaware that they are
contributing to a major environmental
catastrophe: the destruction of ancient
rainforests and the extinction of
endangered species. The Body Shop’s ambition is for
the majority of the world’s palm oil production to be
sustainable within the next two to three years but this
will not be achieved by The Body Shop in isolation, their
decision must inspire other companies to join them and
tackle the problem ahead on”.

Urtekram is one of the pioneers in the
making of organic body care products.
Ever since the foundation in Denmark
in 1973 the ambition of Urtekram has
been on making only the purest and
safest natural and organic body care
possible; because your skin absorbs
a large part of what your favourite
products are full of.

Urtekram
Glycerine

The Body Shop is now sourcing sustainable palm oil soap
base from DAABON International Inc. DAABON is a
certified organic producer by ECOCERT in Colombia,
which works extensively with the local cooperatives,
to implement sustainable production of palm oil. It is
also BIO SUISSE, JAS, KOSHER, SA8000, Rainforest



Body

Care

–

Organic

All Urtekram’s Body Care products are
certified organic by Ecocert – and so are our suppliers. In
that way you can be sure we do not disrupt hormones and
harm the environment with parabenzenes, petrochemicals
or synthetic perfume.
Urtekram Body Care is distributed all over Europe
and available in reform shops, organic shops and
supermarkets.
The organic glycerine and soap base used in all our body
care products are supplied by DAABON Deutschland
GmbH. For further.
Information please contact Mr. John Maseri: jmaseri@daabon.com
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Daabon – AZPA seal an alliance in Asia

AZUCARERA PARAGUAYA S.A.

By Mr. Juan Pablo Campos – Manager Daabon Japan

A

fter 3 years of cooperation in East Asia and
Oceania, Daabon Group and Azucarera Paraguaya
S.A. (AZPA) signed an exclusive distribution agreement
last year for the Asia and Oceania markets for all AZPA
organic sugar products. Korea, Japan, Taiwan, Malaysia,
Singapore, Australia and New Zealand are all growing
consumers of organic sugar, as their food manufacturers
turn their attention to more local organic processed
foods. During the current 2007-2008 harvest, over

3000 tons will be marketed in these countries. With
bio-ethanol eating up all the sugar cane available in
Brazil, organic sugar availability will continue to be an
issue world wide, and Asia is no exception. Through
this alliance, Daabon seeks to position itself as a leading
South American organic sugar supplier to that part of
the world in the coming years.
For information and inquiries on distributors in each country,
please contact: campos@daabonorganic.com

Certified: Organic, Rainforest and Fair Trade
Freeze Dried Instant Coffee – set to expand in
2008 in all markets
By Mr. Juan Pablo Campos – Manager Daabon Japan

B

uilding on our 5 year success story in
developing East Asian and Oceania markets
for our Organic Mountain freeze dried coffee,
we are launching an aggressive marketing
campaign to expand our distribution in North
America and Europe. Our partner processor in
Colombia, Fabrica de Café Liofilizado, is now
completing a significant expansion and upgrade
to their factory in Chinchina, Colombia. The
upgraded facility enables more versatile and
specialized batch production lines, opening
the way to process Estate coffees and niche
products such as double certified Organic /
Rainforest or Fair Trade products.
Daabon’s long tradition as an organic and
sustainable coffee producer is delighted to
supply customers around the world this superb
quality instant coffee. It is truly a class of its
own, as it clearly differs from any other instant
coffee in the market in taste, aroma and low
acidity. As it is made only using 100% premium
– export grade organic certified sublime coffee
beans in a state of the art factory, this product
will continue to win the hearts of traditional
instant coffee drinkers and even that of brewed
coffee ones as well.
For inquiries on private brands or access to our Organic
Mountain brand, please contact: info@daabonorganic.com or
aguilar@daabonorganic.com

Juan Valdéz also drinks Organic
Mountain Coffee
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...Sustainability: Our Commitment
From pag. 1
By Manuel Julián Dávila - Comercial Vicepresident
Daabon Group

“It Is About Suppor ting
Their Families And
Career Through Our
Company”

O

RGANIC STANDARDS AND BIODIVERSITY
Daboon Organic crops have been recognized organic
for over a decade, being monitored constantly through
international certificates. Our daily practices encourage
native plants to grow all-around and excess biomass is
turned into compost for reintroduction into our rich
soils.
The Daabon Group relies on handful certificates granted
by countries and NGO’s. But, even though our products
are positioned already in the global market, we our
committed to our customer satisfaction policy which also
represents the obligation we have intrinsically acquired
with the untouched environmental surroundings.

occupational hazards have greatly reduced.
On the other hand, we are well aware Sustainability
Status is not achieved mainly through infrastructure. Our
teams are reminded permanently that a system works on
task-job efficiency.

SOCIAL EQUITY, WE ALL WIN

RESPONSIBLE OVER AVAILABLE RESOURCES

Philosophy driven efforts have also made us realize how
important job security is to our people once our projects
take place in economically depressed communities. That
is why we hire people from around, avoiding seasonal
workers, and making them part of our assets, awaking an
ownership sense; it is about supporting their families and
career through our company.

Daabon Group investments vary in accordance to
production needs and goals such as; precision agriculture,
high-efficiency machinery and volume processing; always
following industry’s cutting-edge technology.
One of Daabon Group main concerns is water. Since water
is an easily measurable resource, it is where our efforts
have begun. Water recirculation systems on our farms
and non-point source discharges are carefully monitored.
Sustainibility wise, total consumption has been modeled
according to our main use and flow measurements are
constantly logged. Our goal is to reduce up to 40% on
water consumption by the year 2015.

Throughout our Alliances Portfolio we have implemented
what is known as a win-win situation, buying all produce
from small area farmers, and leading them through
technical support, in areas such as: soil and water
management and safe irrigation practices. Therefore,
our assistance is greatly appreciated since on-farm

Daabons administrative staff and Allied Oil Palm
producers. Opening the gathering center.
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ENERGY
Energy efficiency at the Daabon
Group is taken seriously. Quality and
Supply are needed permanently all
throughout our production processes.
Even though we have implemented our
own precision irrigation techniques/
daily soil moisture reading which
gives us space to work with, efforts
are not sided when a vast decrease in
consumption is a must.
Within our medium-range plans
a switch to natural gas, already
happening, will be full scaled. We have
decided to make such a transition
since
environmental
benefits,
costs and availability has made it
possible. In fact, it is directly linked
to our commitment to a CARBON
NEGATIVE company by the year
2013.

CARBON NEGATIVE INITIATIVE
We have committed our company to
be efficient but we do want to take that
step forward. Carbon Sequestration
involves know-how, diagnose and
overall detail. Only integral and

mature companies have achieved this
recognition, a handful.
We want to make friends, and the fact
that we are part of a global market puts
even more pressure on us. We work
towards conservation and assuring
resources for generations to come.

We work towards
conser vation and
assuring resources for
generations to come.
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...New - Organic Mountain

From pag. 3

By Mr. Sergio Correa- Daabon Australia & Diego Garcia- Brochenin France

Organic and Sustainable Oil Palm fruit – Ariguani Farm

Technical Concepts
All our ingredients are 100% Certified
Organic and come from vegetable
sources. Our vegetable oils are fresh
and made without solvents or any
artificial technical aids. No caustic
soda is used in our process as it’s
commonly used in the conventional
way to manufacture spreads. By using
certified organic and sustainable palm
oil as a main ingredient we avoid the
need to hydrogenated oils; hopefully
the organic standards do not allow it.
Spreads that contain hydrogenated
oils contain the extremely dangerous
Trans Fatty Acids. We don’t use any
soy oil or soy lecithin to avoid any
GM possible contamination to our
product. Our Spreads don’t use BHT
because BHT can seriously harm
health as a cancer & allergen agent.

Organic
Mountain
Spreads are
ideal for your
health and kind
to our ear th.
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After a long time of R&D looking for
a natural antioxidant, we decided to
use Rosemary Herb Simple Extract
which aloud us to add an oil rich in
the fragile Omega 3 in our Organic
Mountain Omega 3 Spread.
Organic Mountain Spreads are ideal
for your health and kind to our
earth.
Thanks to the effort of so many
responsible persons, Sergio Correa
from Daabon Australia, Manuel
Davila from Daabon Colombia,
Diego Garcia & Sandrine Crassous
from Brochenin France, Peter Olsen
& Lars Thomsen from Thisted
Denmark, now it’s possible to enjoy
Organic Mountain Table Spreads.
“Organic Mountain Spreads are
ideal for your health and kind to our
earth”

FROM COLOMBIA

...Daabon at RSPO’s RT-5 in Kuala
Lumpur 11-10-2008

From pag. 1

Mr. Marcos Nerio Producer associated
with Cooprocopal - Alliances Daabon
By Juan Pablo Campos - Manager Daabon Japan

D

iscussions
on
promotion
of
the RSPO standards,
trade mechanisms and
branding were also held.
Manuel Davila from
Daabon Group explained
that a significant part
of the market needs to
understand and visualize
how the RSPO standards
are implemented, verified
and traced in order for
the RSPO Certification
to gain credibility and
acceptance in the marketplace. Similar to how the
organic certification system works, we believe that a
fully segregated traceability system will avoid confusion
and give recognition to the big effort the industry has
put behind creating the RSPO standard. Whether full
segregation prevails over the book and claim system will
end up being a Market Driven decision rather than an
Industry driven one, as consumers should receive what
they are paying for.
In this context, in May 2007 we were inspected by a third
party auditor, whom determined that we are in compliance
with the RSPO P&C’s. Furthermore, we have started
supplying The Body Shop with sustainable soap pellets,
the raw material processed from sustainable palm oil, for
all their palm based soap bars. In 2008 we expect to see
more industry players from all over the world, deciding on
a non controversial – sustainable palm oil source, as the
image of the large palm oil producing countries continues

11

Daabon 100% segregated
and fully traisable
sustainable palm oil in to
the market .

to deteriorate in relation to deforestation, endangered
indigenous communities and wild life. Daabon stands out
as a strong alternative, with a clean – proven track record
and an ability to deliver its sustainable palm products
anywhere in the world through its network of offices.
For more information, also visit: www.rspo.org
mdavila@organicworld.com.co
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Bio Diesel Project - Daabon
By Alex Lewis – Manager Biocombustibles Sostenibles del Caribe S.A.

B

iocombustibles Sostenibles
del Caribe S.A. is in the
final stage before the project
is transformed into a reality.
The company was formed
immediately after President
Uribe recommended that palm
oil growers in Colombia make
an investment in a new biofuel
industry based on vegetable oil.
Biocombustibles Sostenibles
del Caribe S.A. helped achieve
something
important
in
2007, its conversion into the
first Special In Bond zone
in Colombia, based on the
resolution No. 12771 of
Oct. 30, 2007, issued by the
DIAN. Another important
achievement was obtaining a
modification of a law which
prohibited the import of
certain chemical products
through the port of Santa
Marta. This modification removed
the prohibition of importing productd
required for the production of biodiesel.
It is now being passed in Congress

and the Senate. The construction
and installation of equipmet is 80%
completed in the biodiesel plant and
production is projected to begin in mid
May, 2008. This plant will be the first

of large scale production in Colombia,
with a capacity of 30.3 million gallons
per year, and with an initial objective of
supplying the national market, before
later exporting.

Achievements in the North Zone in 2007
By Engineer RUBEN CABALLERO
– Agriculture Manager North Zone

A. Banana area
Production and More Land
Planted
In
2007,
exportable
banana
production rose 40% compared to
2006, with an average production per

hectare of 3,011 boxes. Also, in 2007
110 hectares of new banana farms
were planted, again representing a
40% increase over 2006. Planting on
Shangrila Farm – Don Alberto, 123
hectares, was finished and one half
of the planned area, 55 hectares, on
Shangrila Farm – Doña Carmen, was
completed. In the area corresponding
to new banana farms, the first bananas
appeared in 18 weeks, with a ratio

between 1.30 – 1.40, excellent for the
first harvest of banana bunches.
At the end of 2007, a planting program
for 2008 was drawn up, and the fields
were chosen, always choosing the best
land and conditions for bananas. A
total of 313 new hectares of banana
will be planted, an increase of 80%
compared to 2007.

Agricultural Control Practices Map. Bonanza Farm. Owned by
Daabon Organic
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A new model was
established for
the execution
and control of
all agricultural
prac tices on the
Banana, Cof fee,
and Cocoa
far ms, and this
helped improve
administrative
ef f iciency and
also impacted
planning and the
competitive level
of the far ms.
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Agronomic and Phitosanitary
Management (Sigatoka Control )
Good control was possible at a low
cost, since the fumigation cycles
were reduced in number because
of an efficient monitoring program
drawn from low cost , it improved its
control.
Control Group for Agricultural
Practices (CPA):
A new model was established for the
execution and control of all agricultural
practices on the Banana, Coffee,
and Cocoa farms, and this helped
improve administrative efficiency
and also impacted planning and the
competitive level of the farms. Also,
the system of the modified banana
bunch was introduced, with the aim
of reducing shrinkage, and this was
achieved to a great degree.
Efficient Management of Water
– Irrigation and Drainage:
At present, irrigation is done according
to the hydrological requirements of
each type of soil and of each farm.
This process was implemented
thanks to the acquisition of a
Humidity meter for each farm, and
so now irrigation is determined by
the evaluation of the data produced
daily by the Humidity meter. On
Doña Carmen farm, a 2.8 kilometer
water canal was constructed, and it
carries water from El Corual River
to the pumping station. This canal is
vital for new banana planting projects

Soil humidity sensor. Intelligent Irrigation practices.

in 2008. On Don Diego Farm of
123 hectares, a whole network of
canals has been created, providing an
infrastructure that is fundamental to
increase yield.
Workers’ Commitment
During 2007, the relationship with
our workers was further strengthened,

with the highest commitment yet
seen and which was reflected in the
results – greater efficiency and higher
salaries for the workers. This has
signified a reduction in the amount of
labor required on each farm, because
the workers are happy and identified
with the company – in this way we
hope to avoid increased labor costs in
2008.

B. Coffe
area
General Developments
Density Control:
A program was begun to
re-plant Tolima and Kyoto
Farms in order to obtain an
ideal density of coffee plants
and best utilize the land
available per area unit. On
Kyoto Farm, 7 hectares were
re-planted as a beginning to
the total renovation of the
farm.. Regarding fertilizer,
a plan was drawn up that
takes into account the
characteristics of each area
of the farm, as well as the
age of the coffee plants.
Harvest and Coffee
Processing on Tolima
and Kyoto Farms:

Don Diego’s workforce receiving a compliance issued
by the Ministry Of Agriculture

The harvest coincided with
the initial estimates and all
the coffee was harvested
at the right moment,
thus avoiding production
decreases due to loss of
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ripe beans or other similar
factors. On Tolima Farm
the silo was re-conditioned
to dry the coffee that is
harvested daily, so that it
can later be transported to

Santa Marta with a correct
level of humidity. On
both farms, the processing
equipment was repaired
and improved in order to
increase production and
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diminish shrinkage, as well
as to use less water for each
kilo of coffee processed.
Drinking Water:
On the two above mentioned
farms, integrated systems
with filters were installed,
so guaranteeing a supply of
good drinking water to the
workers on each farm.
Working Conditions
The workers who are on
these two farms received

new contracts, moving from
temporary to permanent
status, contracted directly
by the company to carry
out all labor required for the
agronomical maintenance of
the coffee farms. With the
system of direct contracts,
the workers are guaranteed
to receive all their social
benefits. With the aim of
offering the workers better
housing quarters on the
farms, the dormitories were
renovated.

Organic Coffee Plantation, Rainforest
Certified Kyoto Farm Daabon Organic

The Daabon Group
proudly presents
its Water and Soils
Laboratory and
Research Center
On mid-November 2007, The Daabon Group
proudly announced the opening of its own
Water and Soil Laboratory and Research
Center. This complex dedicates entirely to our
technical staff and all our agricultural crops.

Opening day at our Soil and Water Laboratory and
Research Center. Gathered around: Staff and Directives.

Activities in 2007 in Southern Zone –
Palmares Tenquendama, Ariguaní, Gavilán
& Alianzas (Taga)
By Ing. Miguel Guzman – agriculture Manger
Southern zone

I

n 2007 palm farming had a good
year in Colombia. More palms
were planted and the business
continued to develop, respecting the
norms of sustainability and clean
production which now characterize
agriculture in Colombia. The
government policy of democratic
security helped economic growth
in rural areas, as well as improving
social conditions.
The Daabon Group has been active
planting more palm in Southern
Bolivar, developing the Austrailia
project, and consolidating the
existing
farms,
Tequendama,
Ariguani, and Gavilan (TAG),
with good results reflected in
production.

The Daabon Group has
been ac tive planting
more palm in Souther n
Bolivar, developing
the Aust railia projec t ,
and consolidating
the existing far ms,
Tequendama, Ariguani,
and Gavilan ( TAG).
Our company took a big step
forward in the administration of
social and agricultural sustainability
by
implementing
the
direct
contracting, with no intermediaries,
of the workers in T.A.G.A.- A total of
381 workers were transferred from
a cooperative that was contracting
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Planting Organic Gavilán - Berlín Farm
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with the company, to become direct
employees of the company, acquiring
all the benefits that the company
provides, without any negative
effects in the cost of production.
In fact, productivity rose by 23.5%
on the farms, because of greater
attention due to the infrastructure of
the farms, maintenance, fertilizers,
improvements in irrigation and
drainage, precision in the timing of
the harvest, and the excellent service

provided by the crushing plant and
its personnel.
Using the platform of Geographic
Information Systems, user friendly
control and consulting systems have
been implemented, thus improving
planning and follow up on the
project.
The agriculture committee of
Daabon has integrated the northern

and southern zones, achieving
better management and technical
control in the areas of Coffee,
Cocoa, Banana, Oil Palm, and other
crops, with more efficient use of
equipment and inputs.
All employees are aware of the norms
involved in organic certification
and strictly obey these norms, with
positive results in sanitation, quality,
and volume produced.

Organic Mountain
– Fresh Press retail
products in Japan
By Juan Pablo Campos - Manager Daabon Japan

T

he second half of 2007 was very dynamic for our
retail line of products in the Japanese market. As
Crisco’s shortening was banned to be imported to
Japan, the major distributor for that product, Nihon
Coffee Boeki (NCB), took up our offer to substitute
that product with our Trans fat free - sustainable Fresh
Press shortening. Since last September, distribution
of both 500g. and 1,500g. tubs rolled out nation wide.
Besides the vast network of supermarkets to which NCB
reaches, large players such as family restaurant chain
Skylark and US retailer Costco have also signed on as
well. 2008 promises to be an exciting year in Japan
for this product as bakers and food manufacturers are
struggling to find healthy and safe alternatives to the
butter shortage currently hitting that market.

Organic Fresh Press Shortening and Organic Mountain
- Imported and Distributed by Daabon Japan

Following the “risks of transfats” seminar we organized
last summer in Tokyo, where Neil Blomquist was our
foreign guest speaker, Daabon also launched its Organic
Mountain-JAS certified version of the shortening product
in a 680g tub. This product is now widely available in
premium supermarkets, e-commerce sites, home delivery
companies’ catalogues and specialty stores. It seems
finally Japanese consumers understood the underlying
dangers of transfats and are hooked on our product.
Better late than never…
Among the specialty stores where our products are now
found, Tokyu Hands stands out. Voted in 2007 by the well
know Nikkei business newspaper as the most recognized
retail name among Japanese consumers, Tokyu Hands is
an icon for innovation, uniqueness and sophistication.
With an upscale bakery and coffee area in their food
section, they have embraced Organic Mountain products.
During 2008 we expect to reach over 250 retail outlets
carrying our full range of organic retail products which
include besides our shortening, Colombian freeze dried,
regular and espresso roast coffee, DOP certified premium
Italian olive oil, fresh fruits, dried fruits and sweeteners
among others.
For reference of online sales, please visit:
http://www.cuoca.com/item/13626.html
http://www.rakuten.co.jp/profoods/559555/559561/568668/855026/
http://www.sunshop.co.jp/shop/product_info.php/products_id/4503

Organic Mountain Coffee Certified through
JAS and Rainforest.
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Daabon’s social events that took
place over the past year
By Editorial committee – Fair News

The Sergio Arboleda
University awarded
Daabon Group
President

T

he ceremony took place on
December 28th, 2007 and it
was hosted by The Sergio Arboleda
University; Santa Marta Chapter.
Mr. Alberto Davila-Diazgranados
was awarded the utmost distinction
“Orden al Merito – Rodrigo Noguera
Laborde” in recognition of his
dedicated effort setting high standards
and working for the regions’ economic
development.

Daabon awards
the Santa Marta City Mayor

Mr. Alberto Davila Diaz Granados wearing the
granted medal during the ceremony

Daabon’s Children draw Colombia

W

ith
the
firm
purpose
of
keeping Social Alliances
workers children
together as a family, a
drawing contest took
place
starting
July
2007. It was named
“Daabon’s Kids draw
Colombia”, and we
had the opportunity
to receive numerous
paintings submitted
by the children. All of
them were beautiful,
but three of them were
especially striking. They
were painted by: Sergio
Baron, Angie Ahumada,
and Guillermo Arias.

Mr. Alberto Davila Diaz Granados, Daabon Group president,
recognizing professional achievement, leadership and positive
outcomes during his work on our company, until mid 2007;
awarded Mr. Juan Pablo Diaz Granados Pinedo as our “Hijo
Ilustre” (Translation for “Enlightened Son”). The award was
granted while our Holiday Parties took place in December.

One of our best paintings by Sergio Baron

Staff Holidays and New Year Celebration 2007

O

n December 14th,
2007 the Daabon
Group workers had their
traditional celebration.
It is a very special
night considering the
opportunity to meet
colleagues and their
families.
Gifts
for
children and grown-ups
where also provided. It
was also a perfect chance
to award employees of the
year for their dedication
to our company.

Doña Carmen de Davila, su hija Rosa Paulina y Carmen
Melgarejo recibiendo la mención de reconocimiento por su
Mrs. Carmen Abondano-Davila,eficiente
her daughter
Rosa Paulina awarding
desempeño.
Carmen Melgarejo for her excellent performance.

16

