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New branch in South America:
the birth of Daabon Andina

By Manuel Julian Davila Abondano
and Alberto Pio Davila Abondano

Managers and Staff members of Daabon Group and
Nasam, during a visit to the Piura region in Peru.

D

AABON Group, pioneer for agricultural projects in tropical
areas since 1992 decided to venture directly into Peru. This
year, one of the many challenges of DAABON Group has
been to continue in consolidating organically certified raw material
sources for various subsidiaries in 4 continents which have common

requirements of authenticity and traceability to
inform our customers on the origin of different
productions and workers as per our advertising
slogan “from the soil to the market”.
Manuel Julian says about it “The decision of
“landing “directly in Peru comes from a global
vision of the Group where we are beginning to
consider climate changes as a relevant factor.
This requires the construction of a complete and
geographically diversified network with respect
to “sourcing” of raw materials of quality that can
meet the needs of our clients who, as from two
decades, see DAABON group as a reliable and
consistent provider all the time.

The DAABON Group
is creating a two-sides
structure with an internal
office in the productive
heart of Valle del Chira, in
complete synergy with the
company NASAM.
Saturday October 4th 2014, Alberto Pio Davila Abondano and
Manuel Julián Davila at new facility in Paita port (Peru)
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MENSAJE DEL PRESIDENTE

20 Años de agricultura orgánica
certificada - complacemos a nuestros
clientes, protegiendo el patrimonio natural
de nuestra gente
Por Don Alberto Dávila Diaz Granados Presidente Grupo Daabon

C

omprobar que es posible
complacer los gustos de nuestros
clientes con productos obtenidos
por medio de procesos que contribuyen
a la conservación del medio ambiente
y la protección de las culturas locales,
no es el resultado de una tarea fácil;
pero sí, lo suficientemente satisfactoria
como para mantenernos en el nicho
de la producción orgánica y convertir
cada producto exportado por el Grupo
DAABON, en una muestra de que
producir con la tierra y no contra ella, es
una opción eficientemente productiva.
Cumpliendo dos décadas de producción
orgánica, vale la pena hacer acopio de
la genialidad que nuestro ganador del
Premio Nobel colombiano, Gabriel
García Márquez, escribió algún día, “la
vida no es la que uno vivió, sino la que
uno recuerda y cómo la recuerda para
contarla…” hoy estamos recordando
que en varios momentos de la historia
de los mercados orgánicos del mundo
fuimos pioneros; llevando, no sólo las
bondades de nuestras marcas; sino el
nombre de Colombia como país cuyos
productores agrícolas y agroindustriales
luchan por crecer y merecer la confianza
de los compradores más exigentes.
En 1993 iniciamos la producción de
aceite de palma certificado. La primera
exportación fue en baldes de 20kg, con
destino a Francia. No había aceite de
palma orgánico en el mundo antes de
esta experiencia. Dos años después,
volvimos a asumir el reto de poner en los
mercados un producto completamente
nuevo: banano orgánico. Su destino
fue el puerto de Le-Havre en Francia
y se comercializó con la marca “Dávila
Biobananas”.
Nuestro programa de certificación
orgánica para café en la Sierra Nevada
de Santa Marta, empezó entre 1993
y 1994 e involucró indígenas Koguis,
Arhuacos y campesinos. Ecocert fue la
empresa certificadora la cual permitió
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The president of Daabon Organic Group,
Alberto Dávila Diaz Granados and his wife,
Carmen Abondano de Dávila.

que Colombia, a través de DAABON,
exportara su “producto estrella” con el
sello certificado.
Ser
pioneros
encierra
grandes
satisfacciones, pero también implica
abrir caminos; en esa faena es posible
encontrarnos con que no todo está a
la mano, que hay herramientas por
conocer y por poner a prueba. En los
años 90, por ejemplo, los insumos
agrícolas permitidos por la producción
orgánica eran escasos, los estándares
de certificación no eran conocidos en
Colombia; el puerto marítimo de Santa
Marta, que es nuestro principal lugar de
embarque, no tenía la infraestructura
necesaria para garantizar la separación
de la carga como lo exigen las normas.
Aparte de eso, las autoridades de
control sanitario no conocían el manejo
de este tipo de productos, por lo que las
primeras exportación fueron complejas
y costosas.

2

Contributors

Walter Ritzel
Crop - Asuntos Públicos

New branch in south America:
the birth of Daabon Andina
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By Manuel Julian Davila Abondano
and Alberto Pio Davila Abondano

Visit to Daabon’s organic banana
packaging facilities.
From. pag. 1

P

eru is a country with many contrasts
and infrastructure frailties, where
the economic development occurred
in recent years has not filtered yet
through to the base of farmers working
the land; then, it will be our role to
provide, from our technical support
group, sector expertise supported by
a local staff as we have been always
convinced that our projects should
have local populations as protagonists.
We are aware that this will be long and
with obstacles but we are very happy
to develop it not just thinking today
who headed the group but thinking
in the “third generation”, which no
understand resign, already looks strong
in our family business horizon”.
The DAABON Group is creating a
two-sides structure with an internal
office in the productive heart of Valle

del Chira, in complete synergy with the
company NASAM (www.nasmartin.
com) located in Sullana, and DAABON
ANDINA (legally constituted since
11/14/2014) operational headquarters
in Paita port to create a local working
group that gradually reach the same
standards that each DAABON site
handles.
A full synergy exists, in fact, between
the Peruvian staff of DAABON
Andina and DAABON AUSTRALIA
headquarters and soon also DAABON
USA, DAABON JAPAN and other
DAABON offices will begin the process
of integration and development
through a direct connection within
sites independently from Santa Marta
headquarters. This is one of the future
goals “a dialogue within each site
to reach an active and developing

Panoramic shot of the Puerto Paita Port in Piura, Peru.

3

Peru is a country with many
contrasts and infrastructure
frailties, where the
economic development
occurred in recent years
has not filtered yet through
to the base of farmers
working the land.

mechanism for a sustainable business
all the time”.
Alberto Pio concludes “The Northern
Peru offers a huge amount of potential
agronomic crops showing us that semi
desert areas have a huge potential.
Our main interest are Andean grains
but also to enhance local traditional
crops such as organic rice, organic
banana and exotic fruits that have
a high international demand. I am
pleasantly surprised of the climate
of this geographical area that, at
only 4 degrees to the equator, has
an enormous potential for organic
agriculture. It will take time but I’m
pretty convinced we will develop nice
projects in these lands”

US market embraces sustainability
FROM COLOMBIA

Taking advantage of byproduct from the extraction of
organic palm oil for energy production.

W

ith
topics
such
as
Genetically
Modified
Organisms
(GMO’s),
climate change and population growth
becoming more urgent worldwide, the
issue of sustainability has become an
important one for U.S. companies and
consumers alike.
Non-Governmental
Organizations
(NGO’s) have continued to push for
corporate shifts towards sustainability
by rolling out national ad campaigns
targeted
towards
the
younger
generations of consumers. As a result,
shoppers are becoming more and more
aware that their food choices have
environmental and social impacts,
and are reading ingredient panels and
seeking out familiar labels (such as
USDA Organic, Rainforest Alliance,
and Non-GMO) to help them purchase
responsibly.
According to a 2014 Nielsen
Global Survey on Corporate Social
Responsibility, “42% percent of global
online consumers in the U.S. say they
are willing to pay more for products and
services provided by companies that
are committed to positive social and
environmental impact.” Amy Fenton,
global leader of public development
and sustainability at Nielsen, says
“consumers around the world are

Non-Governmental
Organizations (NGO’s)
have continued to push for
corporate shifts towards
sustainability by rolling
out national ad campaigns
targeted towards the
younger generations of
consumers.
saying loud and clear that a brand’s
social purpose is among the factors
that influence purchase decisions”
and that “this behavior is on the rise.”
Nielsen reports that “Millennials (age
21-34) appear more responsive to
sustainability actions,” confirming
that the younger generations are
indeed more engaged with these global
concerns.
Meanwhile, Ernst & Young Global
Limited recently conducted a survey
of corporate executives regarding
sustainability issues. EY reports that
“76 percent of survey respondents
anticipate natural resource shortages
will affect their core business
objectives over the next 3-5 years.” In
addition, “65 percent of respondents
stated their CFO has become involved
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in sustainability.” In other words,
sustainability is now a top-level
corporate concern in North America.
In January 2015, DAABON USA
sponsored the Sustainable Foods
Summit in San Francisco for the
third consecutive year. The Summit
focused on sustainability and
eco-labels in the food industry,
and
included
attendees
from
various consumer packaged goods
companies as well as suppliers
and manufacturers. The attendees,
brought together by a common
interest in developing sustainability
within the food industry, heard from
various experts related to the major
challenges and possible solutions
currently being faced.
DAABON’s Director of Sustainability,
Felipe Guerrero, shared a presentation
during the Summit addressing concerns
over palm oil. The palm oil industry has
a particularly bad reputation in terms
of sustainability, related primarily to
deforestation in Southeast Asia and
the resulting habitat loss for various
species, including the Orangutan, as
well as concerns for the indigenous
communities who may be displaced
and/or mistreated as a result.
Yet at the same time, palm oil offers
some very important benefits. Palm
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DAABON, certified to the highest
palm oil standard of sustainability
(Identity Preserved), has been an
industry leader in sustainability for
decades. As a founding member of the
Palm Oil Innovation Group (POIG),
DAABON, together with NGO’s such
as Greenpeace and the World Wildlife
Fund and major consumer brands, is
actively working to encourage the palm
oil industry to adopt more sustainable
production models.
DAABON sees great value in offering
healthy, natural products that are not
only good for people, but also good for
the Earth.

scurce of world 2007
** only for the major oils

yields at least three times more oil
per hectare than soybean, sunflower
and rapeseed, meaning that palm can
produce the same amount of oil to feed
a growing global population using only
one third of the land. The oil can be
harvested year-round, from trees that
produce for 30 years, which means less
tilling and disruption of the soil.

The answer, then, may lie in
sustainable palm oil—palm oil that is
harvested in accord with sustainability
standards that have been developed by
organizations such as the Roundtable
on Sustainable Palm Oil (RSPO) and
the Rainforest Alliance.

Palm oil is incredibly popular in
the food industry because it is very
stable and cost effective, and it can
be used very successfully in its nonhydrogenated form (trans-fat free) in
various applications (such as baking)
with great flavour and performance
results. In addition, palm oil has
healthy fats and antioxidants which
can be a beneficial part of a balanced
diet.

Sources:
h t t p : / / w w w. e y. c o m / U S / e n / S e r v i c e s /
Specialty-Services/Climate-Change-andSustainability-Services/Six-growing-trendsin-corporate-sustainability_overview
http://www.nielsen.com/content/corporate/
us/en/press-room/2014/global-consumersare-willing-to-put-their-money-where-theirheart-is.html

Felipe Guerrero, Daabon’s Director of Sustainability, is interviewed by ABC News San
Francisco during the Sustainable Foods Summit as part of a piece on sustainable palm oil.

Energy Growth

By Hernan Rodríguez – Manager
of Voltaje Empresarial - Daabon

H

aving launched in 2014 the process of
auto generation of energy through a
CDM (Clean Development Mechanism)
“Methane Capture and cogeneration” project,
which managed to give response to our internal
demand from own production units, next steps
are being taken to connect the national grid in
the medium voltage network, with a surplus of
2.25 megawatts of renewable energy.
To that end, it is estimated that Q2 2015, the
installation of three 750 kilowatt generation
units will be online to the network operator
(Electricaribe) and the regulation/documentation
required by the mining and energy sector will
conclude Thus, we are witnessing a unique
reality in the country: power generation for the
wholesale market, from biogas that emerges from
organic and sustainable effluents.

750 KW gas/biogas generator which supplies 100% of the
energy for the facilities of Biocombustible Sostenible del
Caribe.
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The European Union proposes a
new organic standard

Laboratory located in the extractor Tequendama for
quality analysis of crude oils and palm kernel cake.

O

ne of the phrases that best
describes the reality of the
organic market growth and
stable share in the industry is the
one authored by Mr. Dacian Ciolos,
European Agriculture Commissioner:
“the success of the organic relies not
on subventions but on the trust of the
consumers”
Unintentionally, this statement is in
direct correspondence with DAABONs
postulate, who prefers to invest great
efforts to achieve certified processes
(with over twenty visits annual audits)
– multidisciplinary approach, but
complementary - to give the customer
peace of mind of having purchased
a product obtained in clean and
responsible agro-industrial processes.
At a time when the European Union
(EU), pioneer of organic principles,
aims to introduce changes in their

standards to tighten the requirements
of integrity and quality of the certified
product is gratifying to note that for
more than fifteen years, DAABON be
made available to its customers; with
the conviction to respond to the higher
concepts of organic production.
Its efforts have been directed to
standardize and formalize their

The European Union
(EU), pioneer of organic
principles, aims to
introduce changes in
their standards to tighten
the requirements of
integrity and quality of
the certified
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production processes, framed on
principles of social and environmental
responsibility, with solid economic
viability criteria. DAABON began to
transform the management of their
agricultural land in organic production
spaces, while still no standards or
organic products available in the
market. The entrepreneurial vision was
once advanced, the level of demand
for its executives was very high and the
goal was always the same: customer
satisfaction.
Undoubtedly, there will be many
convergences between the objectives
of DAABON and new perspectives of
updates on the implementation and
enforcement of organic standards in
Europe; because it is secured on the
same principles processes; although
as a company, we have a road traveled
and achieved some goals.
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UK organic category on the mend to
recover market share

A

t their height in 2008, before
the start of the recession,
UK sales of organic products
totalled £2.1bn, thereafter, during
recent tougher economic times organic
purchases with a premium price were
among the first food items to be
ditched as consumers sought to save
money on their weekly shopping in the
UK. In 2012 organic sales fell by 1.5%
and in the previous year they slumped
by 3.7% (Soil Association Organic
report, 2013)

However 2013-2014 is showing
signs of positive change with sales
of organic products, in the UK grew
by 2.8% in 2013 (Soil Association
Organic Report, 2014), and is
expected to growth at least 3.2% in
2014, a decisive return to growth
after four years of contraction.

The revival was spearheaded by
independents retailers including online
shopping, home-delivery box schemes,
farm shops and specialist stores.
Some shoppers are looking in sources
different to the big supermarket
looking for organic product or the
kind of shopping experience that is
not available in some of the major
supermarkets. Experts claim that the
return to growth was given a helping
hand by the horsemeat controversy
that prompted renewed interest in
a wider range of organic foods, as
consumers demanded to know where
their food was coming from.

The sector where organic products are most dominant is baby food, where organic sales now account for 54.8% or all
sales through the supermarkets (Soil Association Organic Report, 2014). Another success story is the organic foodservice sector, which grew by 10% as a result of growing demand from the public sector (especially schools and hospitals).
Katar Worldpanel research showed, that four out of five households now buy organic produce, with younger shoppers
under 34 willing to spend the most on organic products, this suggests that young shoppers may hold the key to accelerating
future growth. Recent study the young generations are more concern about sustainability factors and their own health

Daabon Group is delighted
with the new positive trend of
the organic category in the UK,
we are ready to assist the food
manufacturers in the UK with
our sustainable organic palm
oil.
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Group Daabon: twenty years
of certified production

By editorial Team – Fair News

H

aving served 20 years as certified agribusiness producers is to proudly
show a process of corporate growth that has implied the management of
an internal certification system that supports more than fifteen standards
to which we have voluntarily submitted our production system; because we
understand that production goes beyond an efficient and selective management
of fertilizers, is a way to meet the demands of customers who expect a product
obtained under the best conditions of environmental management and social
responsibility.
The products obtained in the production units of DAABON Group are recognized
by Regulation 834/207 of the European Union; National Organic Standards Plan
USDA / USA, NOP; and the Japanese ministry of Agriculture, JAS. Similarly,
we have the organic certification Bio Suisse, Colombia Resolution 187/2006

C.I. TEQUENDAMA S.A.S
Palm program

C.I. LA SAMARIA S.A.S
Banana program

Sample of the first Daabon organic banana box
exported to Europe in 1994.
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and rules of organic production and
processing of Korea.
At the same time, we have implemented
and successfully completed quality
standards, safety, and good agricultural
practices, social - environmental,
community standards, Fair Trade
and codes of conduct, among others;

represented in certifications such as
Rainforest Alliance Certified, RSPO,
Global Gap, Fair Trade, Kosher,
HACCP, ISO - 9001 and BASC and
POIG verification.
The main objective of DAABON is
to provide confidence to buyers in
different countries of the world and

is fully aware that certifications are
fundamental tools for their trade and
business growth.
The following table describes in detail
the standards applied by company and
by product group in detail:

ECO - BIO COLOMBIA S.A.S
Coffee program

CARIBBEAN ECO SOAPS UIBS S.A.S.
Program: Jabón y Glicerina

F028(GL)v01en
Date of issue: 15/07/2014

1,00 COS-EN

30/06/2015

CO-2014-117981-297576

CERTIFICATE
COSMOS
ECOCERT Greenlife SAS certifies that the products mentioned below, produced and/or sold on the
market under the responsibility of the company:

CARIBBEAN ECO SOAPS S.A.S
Ruta del Sol, Vía alterna al Puerto, Km # 1.
SANTA MARTA
COLOMBIA
comply with the COSMOS
standard (Version 2.0 – October 2013)

Certification level: COSMOS RAW MATERIAL
Products

Brand

Glicerina Orgánica (ORGANIC GLYCERINE) -- 100%CPAI,
96,7%org CPAI
Jabón Base Opaco Orgánico (OPAQUE ORGANIC SOAP BASE
Processed From Organic Oils)(Citric) -- 79,39% CPAI, 79,19%
org CPAI
Jabón Base Opaco Orgánico (OPAQUE ORGANIC SOAP BASE
Processed From Organic Oils)(Citric+Dissolvine) -79,31%CPAI, 79,19% org CPAI, 0,022% synth moiety
Jabón Base Opaco Orgánico (OPAQUE ORGANIC SOAP BASE
Processed From Organic Oils)(Dissolvine) -- 79,24% CPAI,
79,19% org CPAI, 0,043% synth moiety
Jabón Base Translúcido Orgánico (TRANSLUCENT ORGANIC
SOAP BASE Processed From Organic Oils)(Citric) -80,73%CPAI, 80,26% org CPAI
Jabón Base Translúcido Orgánico (TRANSLUCENT ORGANIC
SOAP BASE Processed From Organic Oils)(Citric+Dissolvine))
-- 80,65%CPAI, 80,26% org CPAI, 0,022% synth moiety
Jabón Base Translúcido Orgánico (TRANSLUCENT ORGANIC
SOAP BASE Processed From Organic Oils)(Dissolvine) -80,58%CPAI, 80,26% org CPAI, 0,043% synth moiety

DAABON SOAP BASE (ORGANIC
MOUN
DAABON SOAP BASE (ORGANIC
MOUN

Granting date
11/07/2014
11/07/2014

DAABON SOAP BASE (ORGANIC
MOUN

11/07/2014

DAABON SOAP BASE (ORGANIC
MOUN

11/07/2014

DAABON SOAP BASE (ORGANIC
MOUN

11/07/2014

DAABON SOAP BASE (ORGANIC
MOUN

11/07/2014

DAABON SOAP BASE (ORGANIC
MOUN

11/07/2014

End of validity: 30/06/2015
COSMOS Certification Manager,
David TEXIER

Issued in L'ISLE JOURDAIN

ECOCERT Greenlife S.A.S. - Capital 50 000 € - BP 47 - 32600 L’ISLE JOURDAIN - FRANCE
TVA Intracommunautaire n° FR 55 509 534 095
Phone: +33 5 62 07 51 09 - Fax: +33 5 62 07 74 96 - Mail: cosmetiques@ecocert.com
The present document belongs to ECOCERT Greenlife SAS. It must be erased on ECOCERT request.
WARNING: Except prior formal and written consent from ECOCERT Greenlife SAS, the reference to ECOCERT Greenlife (or “ECOCERT”) certification and the use of the
ECOCERT trademark for products referred to above, by any person or entity other than the beneficiary named herein, is prohibited.

http://cosmetics.ecocert.com/en/
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Las Americas Free Trade Zone an operator
with ecoefficiency standards

By Julio Gonzalez – Manger Las Americas Free Trade Zone

Panoramic shot of the Las Américas Free
Trade Zone Santa Marta, Colombia.

L

as Americas Free Trade Zone ZFA - has become one of the most
important agro-industrial complexes
of the region; not only because it builds
upon the comparative advantages of Santa
Marta (access to a deep-water seaport,
connection with major cities of the country
by national road and rail system, among
others); but because its eco efficiency
services and development has been made
available to all users.

Americas hosts eight companies of agroindustrial sector, automotive,
petroleum, energy and cosmetics.
Fast Terminal is one of the users in the automotive sector: using our
facilities to store and add value to vehicle manufacturers such as Mercedes
Benz, Freightline, Kenworth and Mitsubishi; then distribute to different
dealerships around the country.
ZFA is home of the biggest Colombian palm oil cluster. With the presence
of important producer of organic soap and USP glycerin; as well as our
palm oil refinery which is the largest and most modern in Colombia and
Latin America.

The aim of ZFA is to make its facilities host
companies from various sectors; provided
they harmonize their operations with
neighboring companies, with the principles
of clean or environmentally friendly
production environment. Thus, today Las

Access control to the Zona Franca Las Américas.
Daabon Organic New Bars soaps production.
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Caficultura in the Sierra Nevada de Santa Marta an activity that integrates research, technological
development and the strength of a union

Panoramic shot of “El Tolima”
plantation - Daabon Group.
By: Mr. Edgar Augusto Ramirez Perdomo - Executive Steering
Committee of Coffee Growers of the Magdalena Region.

D

eveloping sustainable coffee in
the Department of Magdalena
requires
a
technological
implementation based primarily on
knowledge of the peculiarities of our
environmental supply and global
importance of the Sierra Nevada de
Santa Marta.
The history of coffee in this
mountainous area dates back to the
late nineteenth century; time when
large estates were established in the
jurisdiction of the current District
of Santa Marta. From its beginning,
it was understood that the climate
and rainfall distribution coffee of the
north of the country; characterized
by “mono-modal” rainy seasons from
April to December, forced to establish
crops under shade and develop sowing
and harmonized maintenance on this
natural dynamics.
It has been an economic history of
peaks and valleys, good times; but also
crisis generated by different factors:
the effects of internal conflict in the
80’s and 90’s; the incidence of extreme
weather events as “El Niño” and “La
Niña” with the resulting impacts on the
productivity of the coffee plantations,
have brought challenges to the

producer of the Sierra has been able
to take on and beat, with great skill,
technical support, timely investments
and a high sense of belonging in front
of his activity.
In 2007 a strategic plan began to
increase competitiveness of coffee in
the Sierra Nevada de Santa Marta;
considering that culture conditions
for their shade, concentrated harvest
and differentiated attributes cup was
already recognized as a “special coffee”
in international markets and domestic.
They were changing the predominant
varieties, Typica and Caturra, resistant
to fungi and adapted to regional
environmental conditions; developed
by the National Coffee Research
Centre - Cenicafé - in the experimental
substation Pueblo Bello (Cesar), in the
Sierra Nevada de Santa Marta.
The progress in changing variety of
moving from an average of 1,500 old
trees Typica variety (high note) to an
average of 5,000 new, short-statured
“Castillo” variety trees. This results
in both a radical change in crop
management, as greater potential in
terms of productivity. As we begin
2015, we completed 9,215 hectares of
coffee planted with a variety Castillo
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The effects of internal
conflict in the 80’s and
90’s; the incidence
of extreme weather
events as “El Niño”
and “La Niña” with
the resulting impacts
on the productivity of
the coffee plantations,
have brought
challenges to the
producer of the Sierra.
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and must renew the goal of 1,500
hectares, thanks to a project funded by
the Climate Adaptation Fund.
With all these efforts, it is suggested
that in a few years, the coffee
plantations in the Sierra Nevada will
become true forest arrangements
aimed at producing “sustainable
coffees” with high productivity; So not
only it is required to address the coffee
diseases; but also achieve maximum
productivity - based on responsibility
and environmental sustainability - to
counteract situations like domestic
price volatility, affected by the reference
price of the market; changes in the

exchange rate and the Colombian
coffee premium.
Producers have available technology
(developed
by
Cenicafé)
and
the opportunity to adopt it by a
strong process of rural extension.
The economic and environmental
sustainability of Colombian coffee
is a social union and unprecedented
challenge. The success of this private
initiative; coupled with a remarkable
institutional strength, may be the
alternative of sustainable development
for more than 5,000 families in rural,
indigenous and entrepreneurs in the
Magdalena Department.

Organic coffee plants in “Kyoto”
Plantation - Daabon Group
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As we begin 2015, we
completed 9,215 hectares of
coffee planted with a variety
Castillo and must renew
the goal of 1,500 hectares,
thanks to a project funded by
the Climate Adaptation Fund.
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The new vegetable oil refining plant
opens this year for Daabon

By Editorial Team - Fair News

L

ooking to increase the installed
refining capacity, DAABON Group
has acquired and assembled a new
refining plant, with the latest technology
available and a daily production capacity
of 1200 tons of RBD per day. This is 10
times the existing quantity, launched back
in 2001. The plant was built by renowned
Desmet Ballestra in Belgium.
The new equipment purchased because
of its technical ease and technological
innovations, will certainly keep DAABON
in the position to manufacture and deliver
excellent quality ingredients and consumer
facing brands. This plant will be responsible
for producing and supplying the RBD oil
material needed for running our internal
needs for fractionation, and soap plants,
but also the ability to generate third party
processing.
The Group’s investment for the purchase
and commissioning of this new plant is very
important thus aiming to make DAABON
a group of companies more competitive in
the global market, given that we can offer
raw materials and finished products for the
Baby food industry, manufacturing and
likewise consumer countries in Europe,
Japan, the US and Asia
Currently, as of January 2015, the structure
has been assembled in more than 50%,
and we expect it to be fully functional by
August 2015.

foto 18

New refinery with next generation
technology - Daabon Group.
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The Group’s investment
for the purchase and
commissioning of
this new plant is very
important thus aiming to
make DAABON a group
of companies more
competitive in the global
market.

The birth of Daabon’s
Organic avocado

FROM COLOMBIA

By editorial Team – Fair News

W

ith
the
planting
of
six hectares of Hass
avocado
we
welcome
our new agricultural program. The
experimental crop was established
in the El Tolima Farm, one of
ECOBIO Colombia’s production
unit, primarily used for organic coffee
harvesting.
It is estimated that the commercial
production of this crop will be available
for the second half of 2018 and
therefore increasing diversification
to our range of exports. DAABON
has the expertise to market avocados
from other producing countries and
markets served by its international
offices.
The El Tolima Farm is a certified
organic coffee plantation under
Europe, United States and Japan
standards; in addition to Rainforest
Alliance Certified. Avocado trees
would join the coffee agroforestry
system - culture of the Sierra Nevada
de Santa Marta -, providing shade for
the coffee plants and generating new
revenue to the farmers

Haas avocado plant in
“El Tolima” plantation

Daabon third generation process begins its release
By editorial Team – Fair News

J

uliana Davila Solano, daughter of Mr.
Manuel Davila Abondano, DAABON’s
CEO and Monica Solano Puccini is
the first member of the third generation
of the Dávila Abondano family to lead the
generational really within the corporation.
Ms. Davila is a Journalism mayor with
organizational emphasis, wanting to join
the company team and her career.

The generational change in the DAABON Group is
conceived as a process in which the descendants of Don
Alberto Dávila Diazgranados and Doña Carmen Davila
Abondano

Juliana had the opportunity to visit the
companies that make up the Holding,
understand its organizational structure;
understand the effort of its previous
generations and the challenges that still
rise, the fact of having created one of the
most prominent multinational companies
in the agroindustrial sector.
The generational change in the DAABON
Group is conceived as a process in which
the descendants of Don Alberto Dávila
Diazgranados and Doña Carmen Davila
Abondano undertake to receive the legacy
of their grandparents and parents, business
and personal skills previously validated, to
be made to the growth of the Group..

. Miss Juliana Dávila Solano, daughter of Manuel Julian Dávila, while receiving
the certificate of accomplishment of the generation relay training program.

14

FROM COLOMBIA

2014, a year of strengthening relations

By editorial Team – Fair News

I

n 2014, one of the most
strengthened aspects of DAABON
Group was the relationship with
the
stakeholders.
Neighbouring
communities, educational institutions,
local authorities and other social
groups, received the benefit of sharing
their territory with a company that
converts its production processes in
a growth opportunity for those who
receive their influence.
Due to the lack of water for human
consumption that took place in Santa
Marta – DAABON’s headquarter –
the Company donated a deep well in
order to supply the demand of the
neighbourhoods located close to the
industrial cluster San Francisco, which
is the largest urban expansion area of
the city.
Furthermore, through its company
C.I. Tequendama S.A.S. and the
Foundation of the Banana Farmers
- Flotraban-, DAABON joined the
Musical Training Programme of the
Compensation Fund of Magdalena Cajamag – in order to support a larger
number of children in rural areas of
Santa Marta.
With this goal, the Group brought to
the country more than 30 instruments,
donated by the Embassy of Colombia
in Japan and made the musical training
program possible. The purpose of
these efforts is to make music a tool
that facilitates the formation of a new
citizen who will have the responsibility

Don Diego school students after receiving musical instruments
on behalf of Daabon Group for their cultural development.

to participate in building a country
that sees in the end of the conflict the
only way to develop itself.

The Company donated
a deep well in order to
supply the demand of the
neighbourhoods located
close to the industrial
cluster San Francisco,
which is the largest urban
expansion area of the city.

Environmental
responsibility
The environmental responsibility is
one of the pillars of DAABON business
management. Its project “methanecapture and electricity cogeneration”
is pioneer in the palm sector in the
efficient management of atmospheric
emissions and sewage water, which
allowed the energy self-sufficiency for
our own plants – with 3,0 megawatts,
and allowed to offer 2,25 megawatts
to the Energy and Gas Regulatory
Commission – state entity charged
with the administration of the national
public network.
It constitutes the beginning of a new
company within the Group – Voltaje
Empresarial S.A.S. – as a result of
learning. Being environmentally clean
can become a commercial advantage to
customers who demand a responsible
production; but it is also a lucrative
business option.
2014 was also a year of productive
interagency partnerships at the
environmental level, which allowed
to organize, with other entities, beach
clean-up activities and to promote an
environmental education in urban
areas.

Residue recollection brigade in the beaches of Santa Marta,
executed by Terlica S.A.S associate of Daabon Group.

Cont .pag. 16
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The wives of Palmares Tequendama exhibiting their hand
made products with Alfonso Dávila and Fedepalma’s
Jeams Mesa.
From pag. 15

Business Management
The efforts related to trade allowed
to strengthen the relationships that
DAABON has had with the Japanese
market, which responded positively,
with faithfulness, to the purchase
of organic bananas of our company
C.I. Samaria S.A.S. and Shortening
(vegetable fat) of the own brand Fresh
Press.
Additionally, DAABON signed this
year one of the biggest contracts

with the multinational Mitsubishi.
The Japanese conglomerate acquired
the 25% of the port investments
of the Group. The partnership
between these two great companies
reiterates the decision of the Japanese
government to support infrastructure
projects in countries with maritime
communication with the Pacific.
Moreover, in addition to the
instruments that were brought from
Japan, a process was initiated to bring
more than 80 wheelchairs to support
a good cause of the Presidential
Office for Special Programmes of the
Presidency of the Republic.

Daabon Group staff members praying at the
company christmas event.
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DAABON also supported the execution
and the delivery of two scholarships
for students of the Universidad Sergio
Arboleda of Santa Marta, who will
study for a year in the city of Nagoya
thanks to the generous donation of
Mr.Tadashi Nakamura, Honorary
Consul of Colombia in this city.
All these aspects are intertwined and
demonstrate that 2014 was a year
to keep growing and give a part of
Colombia to the world. Working with
the heart always generates the best
results and gratitude is one of the best
crops you can pick.

