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Over the course of the past ten years, 
DAABON grew more than at any 
other time in its history, thanks to 

our strategy of innovation. Innovation that 
came both from the top and bottom levels 
of the organisation, helping DAABON 
enter new markets and develop competitive 
efficiencies. We expanded our product 
and service offering to more value added 
goods, reached new international markets 
and consolidated the domestic market 
by reconfiguring our supply chain to gain 
competitive advantages. Additionally, 
we strengthened our workforce through 
holding numerous summits and training 
sessions designed to expand our knowledge 
and broaden our global mindset. Through 
this training and with a company-wide 
focus on working cohesively, we improved 
coordination between the business units and 
developed a one firm approach. Our flagship 
communication program “If DAABON 
knew what DAABON knows” was launched 
with tremendous success. All of the above, 
and much more, was achieved in the context 
of a rapidly changing and uncertain global 
market.

In 2010, when the past decade began, the 
world was recovering from the great financial 
crisis of 2008. Consequently, the first third of 
the decade saw a plethora of policy changes 
from governments across the globe, designed 
to stabilise and better regulate the financial 
markets, with record low costs of capital. In 
Latin America, the entrenchment of socialist 
movements, particularly in Venezuela, 
resulted in growing immigration to 
Colombia and other neighbouring countries. 
Domestically, former President Santos began 
conversations with the FARC to negotiate 
a peace agreement. During these complex 
times, DAABON experienced its best years 
to date in the domestic biodiesel market, the 
opening of its first tourism investment, the 
marina, and the beginning of our specialised 
liquid bulk port, Las Americas Port.

By the middle of the decade the peace 
agreement with the FARC had been signed 
ending a 50 year civil conflict and opening 
the Colombian market up for tourism 
and expanded trade. The surprising US 
presidential election of Donald Trump, 
the British people’s decision to leave the 
EU and the Paris Climate Summit (which 
resulted in an agreement to set ambitious 
climate change policies) also took place in 
this middle part of the decade. During this 
time DAABON was ranked first place in the 
global Sustainable Palm Oil Transparency 
Toolkit (SPOTT), where it remains today, 
our fourth largest refinery, DAMA4, was 
completed, enabling us to achieve better 
economies of scale, and we initiated two 
agricultural projects to complement our 
product offering (avocado & lime). Lastly 
the first members of the third generation of 
the family joined DAABON in our local and 
international operations.

The last part of the decade continued to be 
tumultuous, with the start of a trade war 
between the two biggest global economies, 
China and the US, the enforcement of a EU 

Ten Years of Strategic Innovation

policy to ban the use of palm oil for biodiesel 
production, and the implementation of 
the Colombian peace agreement, which 
helped thousands of ex-guerilla members 
reintegrate into society, but also resulted 
in the creation of dissident groups which 
continue to conduct criminal activity. In 
Santa Marta, a change in municipal and 
regional government led to a swing to the left 
and resulted in previously unseen challenges 
at the local level. The last three years, from 
2017 to 2019, were the toughest of the 
decade for DAABON, with commodity 
prices at an all time low, pushing growers to 
search for efficiencies in order to withstand 
the decline in revenue. Furthermore, the 
most aggressive disease palm oil plantations 
have seen (bud rot disease) wiped out 
thousands of hectares in Colombia, Ecuador 
and Brazil, forcing us to develop new strains 
that could withstand it (the hybrids). In 
order to achieve logistical efficiencies, we 
became the largest shareholder of Santa 
Marta Port and completed the acquisition 
of Tayrona Free Zone, expanding our 
capabilities and bringing ever more national 
and international industries to Santa 
Marta. Abroad, we completed the successful 
acquisition and integration of Soapworks in 
the UK, as well as building our first refinery 
in Australia. In terms of our tourism activities 
, we opened the doors to our first hotel in 
Santa Marta, the first AC Marriott in Latin 
America.

I am very grateful for the collective effort of 
our employees in all our business units, it is 
through your hard work and dedication that 
we have reached great milestones over the 
past decade. DAABON grew and succeeded 
during some very tough years and capitalised 
on numerous opportunities, while enduring 
few losses. Resilience was key during the 
process of innovation; knowing when to 
exercise patience and austerity, while also 
knowing when to proceed with determination 
and perseverance. Over the course of the next 
decade we expect to see more innovation, 
growth and prosperity for all.
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As co-founder of the DAABON Group and 
president of the Social Action Foundation, 
it is an honor to share before hundreds 

of world-class businessmen the history of our 
organisation and our commitment to corporate 
social responsibility. 

In telling this story, in the III Congress on Ibero-
American Business Council Alliance (CEAPI) that 
took place between September 30th and October 
3rd in Madrid, Spain, I represent the Group as a 
whole and the thousands of women from Santa 
Marta, Colombia and Latin America, who work 
endless hours so that their ability and efficacy can 
lead major projects. 

Today DAABON is a well-known Group across the 
globe. It is the result of a family effort and, as a 
Group,  has attained a high level of consolidation, 

The Role of Women in Big Corporations
By Carmen Abondano de Dávila co-founder of the DAABON Group

It was an honor to 
represent DAABON as a 
businesswoman, as a mother, 
as a grandmother and as a 
great-grandmother, but above 
all, as a Colombian woman 
who believes in opportunities 
without gender consideration, 
who is convinced that if we 
work together we will achieve 
more!

creating quality jobs and 
adapting to the challenges 
we have faced over time. Our 
presence in 5 continents has 
been achieved through hard 
work and commitment. That 
is the key to maintaining high 
quality service standards.

At the CEAPI 2019 Congress, 
we had the opportunity 
to share our ideas with a 
diverse audience from all 
over the globe, and presented 
our results in the areas of 
investments, employment 
creation, innovation and 
sustainability. This event 
was a great opportunity 
for DAABON to share 
its corporate vision and 
capitalize on its brand 
among a professional and 
knowledgeable audience. It 
also enabled us to show how 
Colombian companies can 
be successful, and how their 
efforts in striving towards 
equal opportunities for all 
employees have had a positive 
impact on our different 
businesses lines. Attending 
these events also enable us to 
grow as a Group, to acquire 
a broader perspective of the 
world and to bring new ideas 
that can be implemented 
in Colombia for local and 
regional development.

Mrs Carmen Abondano de Dávila - 
DAABON Cofounder

CEAPI event (09/2019)

CEAPI panelists
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Perseverance Through

By Carlos José López G., Managing Director of Sociedad Portuaria las Américas (The Americas Port) 

In 2004, DAABON identified the need 
for a dedicated vegetable oil port in 
Colombia. Santa Marta was the ideal 

location given its depth, the location of 
current vegetable oil exports, the location 
of liquid bulk tanks, the congestion seen 
in other ports, the connectivity it has with 
vegetable oil mills and the availability of 
man power in the city.

The environmental license was obtained 
in 2007 with the conceptual design of 
Alvarado & During. 
The application for 
the concession for the 
port was submitted in 
2008 and, after sorting 
out several procedural 
issues, opponents, 
lawsuits filed against 
the environmental 
license and hurdles 
presented by the 
project’s opponents, 
the Port Concession 
Agreement 003 of 
2015 was finally signed that same year 
between the National Infrastructure 
Agency (ANI, for its acronym in Spanish), 
and the Sociedad Portuaria Las Americas 
S.A. (the Port of the Americas), whose 
objective it was to grant a concession for 

a maritime public use area close to Punta Voladero, between the wastewater 
outlet and the northern rainfall collector, to build a public service export 
and import terminal for liquid bulk.

Instead of executing the works authorized by the agreement, the decision 
was made in May 2016 to request that ANI approve an amendment, 
proposing changes to the technical specifications so they could be adjusted 
to the evolution of the business and reduce the environmental impact of the 
project, based on the concept of MSCE.

As of that moment, and in addition to carrying out the process set forth in 
the Port Statute, we had to deal with the actions of local actors that were 

geared towards interrupting the project. From legal 
challenges to the concession agreement itself, to 
issues relating to the environmental license, debates 
in public corporations, public smear campaigns and 
challenges from electoral candidates, there were a 
range of challenges that had to be managed.

Despite these factors, and with the conviction that 
the merits of the project will speak for themselves 
upon completion, construction will commence in 
2020. If there are no further unforeseen challenges 
and the project can go ahead on schedule as planned, 
operations are due to commence within two years at 
most.

The coming months will require a lot of hard work 
from DAABON’s employees. The different stages of construction will be 
tackled with determination, but also with due respect for the communities 
located within the area of influence, the environment and the obligations 
imposed by the concession agreement, as set forth in the first principle 
abided to by DAABON; Respect.

the Challenges

Las America´s port proyect
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By Felipe Guerrero, Director of Sustainability 

The Carbon Economy

The DAABON Group considers 
climate change to be an important 
risk for its operations, given that 

it is inherent to the Group’s agronomic 
nature, to the extent that the cultivations 
put pressure on natural resources – mainly 
on water – in areas in which this resource 
is shared with human settlements and 
strategic ecosystems. The disputes that 
stem from issues pertaining to climate 
change are complex and stakeholders hold 
deeply felt positions on them.

The Carbon Economy is the macro 
strategy on climate change that we present 
to our stakeholders. We are a company 
that aims to make responsible social and 
fiscal decisions. 

C.I. La Samaria S.A.S was pioneering 
in measuring the carbon footprint of its 
organic banana plantations. It was in 
2008, through DAABON Organic Japan in 
Tokyo together with the Mizuho Research 
Institute of the Ministry of Agriculture 
and Fisheries of Japan, that the company 
was able to determine the Greenhouse Gas 
intensity of 0.0662 kgCO2e per 600 gr 
of fresh banana located in the Yokohama 
Port. In 2010 we conducted the same 
exercise for the British market, with the 
coaching of SGS using the 2008 PAS2050 
version as a pilot for the government. 
These two experiences resulted in the 
design of internal homologation policies, 
which included the use of renewable or 
cleaner energies in our operations and 
reconfiguration of our logistics.

In 2011, C.I. Tequendama S.A.S. 

(our palm oil agribusiness company) 
implemented our most ambitious plan yet; 
the full mitigation of greenhouse gases. 
This endeavor was focused on significantly 
reducing the emission of all of DAABON’s 
companies and financially leveraging the 
new developments of clean reconversion. 
Our conclusion was that after almost a 
decade, these projects and policies have 
been successful: our carbon footprint is 
negative in our palm oil production lines 
and biomass energy self-generation. The 
sale of energy produced by the Group has 
enabled us to improve our operational cost 
profile, and new and existing business plans 
have henceforthconsidered investment 
in environmental mitigation as a positive 
cash flow.

Our conclusion was that 
after almost a decade, these 

projects and policies have been 
successful: our carbon footprint 

is negative in our palm oil 
production lines and biomass 

energy self - generation.
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In 2020 the Group plans on summing 
up all of its emissions, seeking all the 
opportunities for carbon seizure based on 
the verified carbon standards (VCS) and 
clean development mechanisim (CDM) 
methodologies, and becoming an issuer of 
carbon credits to be traded in the global 
carbon market.

Carbon economy process

CDM Tequendama farm
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Solar Energy, Innovation and Responsibility

Photovoltaic solar energy is the direct transformation of 
solar radiation in to electricity. 

The DAABON Group is planning on building an electric 
power generation system in the parking lot located in the Las 
Americas Free Trade Zone (Las Americas FTZ). The proposal 
is to locate the modules in an area of 22.076m2 with 1,992 
cells and 10,458 solar panels, with the “Carport” type system 
that will also act as shade-cover for around 72 circulating 
vehicles.

Considering the area and the technical specifications, the 
panels must generate at least 2.50 MWp (2,500 KWp.) to 
satisfy the energy demand of the users of Las Americas FTZ. 
The primary consumer will be Caribbean Eco Soap which, 
according to the current matrix, consumes 1.80MWp. The 
total power generated will, of course, depend on sunlight 
exposure. Once this project is online, DAABON will achieve 
another milestone in its journey to become carbon negative.

Palm Oil Disease: Bud Rot in Colombia, 
Current Situation and Management Strategies
By Juan Carlos Lara, Corporate Auditor 

By Alfonso Abondano, Vice-president of Projects 
& Carlos Alvarez, Director of Projects.

Management plans in the areas showing 
presence of the disease have focused 
mainly on preventing its development 
and outbreak. Different work groups have 
been established, led by the agronomical 
directors of the palm oil clusters who have 
developed unified guidelines regarding 
disease management. The following basic 
points have been defined in the North 
zone for BR management:

•	 Management	 and	 control	 of	
Ryncophorous	palmarum	

•	 Adequate	 management	 of	 soil	 and	
water

•	 Adequate	 nutritional	 management	
and	inoculum	pressure	reduction

The recommendation is to eliminate the 
palms with high disease incidence that 
were planted more than 25 years ago.

In highly affected areas, the 
recommendation is to grow 
materials that are disease- 
resistant. At present, the 
only materials that count 
with Colombian Agricultural 

Institute (ICA) registration 
and are bud rod resistant are 

the OxG interspecific Hybrids. So 
far, these have shown great results 

by withstanding the infections 
of BR. We expect to continue 

the work done in 2019 by 
replacing large areas affected 
by BR with the OxG Hybrid 
palms during 2020 to ensure 
a proper continuation of our 
oil supply.. 

Bud Rot (BR) is the main 
phytosanitary problem faced by the 
palm oil industry in Latin America. 

This disease can be found in the four 
growing areas of Colombia causing severe 
damage and a reduction in productivity 
as well as, over time, death to the infected 
palm.

This is not a new disease in our country. 
It was first discovered in the area of 
Turbo, Antioquia, in the 1960’s and was 
later reported in the south-western area, 
specifically in the municipality of Tumaco 
in 2006, where it wiped out more than 
30,000 hectares of palm. By 2007 the 
disease had reached the central area of 
the country, affecting more than 35,000 
hectares of palm in the municipality of 
Puerto Wilches, Santander. At present, 
the disease has reached the northern 
part of the country, affecting around 
5,000 hectares in the 
municipalities of 
Fundacion, Aracataca 
and Reten.

What is Bud Rot 
(BR)? This is a 
disease that affects 
the palm’s bud, in 
other words, the area 
located between the 
spear’s external base 
and the area next to 
the palm’s meristem, 
which is the palm’s 
growth point. The 
damage is caused by 
an Oomycete called 

Phytophpora palmivora, which is then 
followed by other microorganisms that 
exacerbate the situation creating an open 
door to other diseases. 

Control measures for BR should start in 
the early stages of the disease, to increase 
the possibility of a satisfactory recovery 
for the infected palm.

New solar project in America Free Zone
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At La Samaria, DAABON’s 
banana operation, women 
compose 15% of the 

work force. These women live in 
neighboring communities on the 
northern part of the Atlantic Coast, 
an area that has suffered from social 
issues that have jeopardized the 
resilience of its population.

Most of the women are heads of 
their households; women who 
became mothers at an early age, 
even at school age, who often come 
from dysfunctional relationships 
with partners who abandoned 
them or were lost during the armed 
conflict. These women have very 
often had to assume responsibility 
for their children’s upbringing on 
their own, raising adolescents and 
even becoming grandmothers of a 
new generation that has continued 
needing their support.

These women are mostly from 
farming backgrounds; their culture 
is based on agricultural production 
and related tasks. In La Samaria, 
these women have found an 
opportunity to access formal and 
dignified jobs that enable them to 
satisfy their economic needs, grow 
as human beings and be recognized 
as working women.

When these women join a company 

Strengthening the Role of Women  
By Patricia Apreza, Director of Corporate Social Responsibility 

In La Samaria, these 
women have found an 
opportunity to access 
formal and dignified 
jobs that enable them to 
satisfy their economic 
needs, grow as human 
beings and be recognized 
as working women.

such as La Samaria, it is the onset of 
their professional career. From the 
productive standpoint, it gives them the 
opportunity to enhance their work and 
certify their competences through the 
SENA - Servicio Nacional de Aprendizaje 
– (Training National Center); a process 
that potentializes their ability to work in 
the banana industry, to earn a structured 
wage and to work under fair and decent 
conditions. Women learn to engage 
and express topics of interest with an 
open attitude, through dialogue and 
opportunities created to facilitate the 
employer-employee relationship.

Many of the women are endowed with 
caring and nurturing attributes, and this is 

why they are so successful in jobs like  
fruit cleaning, labeling and packaging. 
With their skilled attention to detail, 
their focus is on assuring that the food 
safety standards are met as well as 
carefully labelling and packing the fruits 
in boxes.

Women will continue to be a key part 
of the productive operations of La 
Samaria and in the corporate social 
responsibility commitmets of the Group 
throughout 2020. One of our objectives 
is to strengthen opportunities such as 
participation in the gender committee, 
engaging them in alternative production 
projects and continuing working in 
topics related to personal growth. 

Female Labour Fource – 

Worker in packaging process in banana company 

The importance of women in banana packaging 
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DAABON Group is 
expecting to complete 
our first production of 

artisanal soaps by April 2020. 
They will be produced by the 
hands of women who receive the 
support of DAABON Group’s 
Social Foundation, using resources 
of Caribbean Ecosoap and the 
ACDI/VOCA Corporation, an 
NGO operating with the assistance 
of the American International 
Cooperation – USAID – in 
Colombia.

The plan is to engage a total of 
20 women from the neighboring 
communities of the San Francisco Industrial Park 
and Las Americas Free Trade Zone in the palm oil productive 
chain through the processing of soap flakes, one of its by-
products. In addition to introducing this project into the 
Foundation’s business units while responding to the need of 
the less favored social-economic groups, the project has been 
registered in the Alliances for Reconciliation Program. This 
program is geared towards “promoting transforming alliances 
that provide economic and social opportunities; that produce 
awareness and mobilization actions and that contribute to 
security and coexistence in the different territories” (PAR 
Program of ACDI/VOCA).

By Patricia Apreza, Director of Corporate Social Responsibility

Reconciliation & Productive Inclusion – 
Artisinal Soaps

8

This project will take the 20 women through the exercise of 
creating a company, transforming raw materials and selling 
products. The soap produced will initially satisfy local and 

regional demand. This will increase the strengthening of 
the competences necessary to act in collective contexts, 
in the midst of a society highly affected by conflict. 

The El Líbano neighborhood of Santa Marta is made 
up of low-income families, many of whom depend on 
informal economic activities to make a living. Caribbean 
Ecosoap and the companies of the DAABON Group 
located nearby have become a source of educational 
improvementin the area and have enabled the 
promotion of small to medium sized business, as well 
as becoming a promoter of social reconciliation.

Based on the methodology of the Social Foundation 
and of ACDI/VOCA, project beneficiaries will receive 
psycho-social, productive and business training. 

This program is geared towards “promoting 
transforming alliances that provide economic and 
social opportunities; that produce awareness and 

mobilization actions and that contribute to security 
and coexistence in the different territories”

Achierement orientation workshop

Group of women entrepreneurs who receive training
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When we decided to 
grow Tahiti Lime 
in Colombia, we 

dedicated three years to 
selecting the equipment, 
location, suitable soils and 
best climate conditions 
for the project. This was 
insure that the challenge of 
planting 2,000 hectares of 
organic Tahiti Lime would 
be met succesfully, bringing 
progress to the lives of all 
the farmers in the local 
community.

After those three years of 
planning and structuring 
the project, we began the 
implementation phase (the 
first of fourteen stages). 
With our initial two farms, 
we were able to grow a crop 
of international standards 
in volume and quality. Our 
strategy is one of vertical 
integration: from our own 
nursery, the largest citrus 
nursery in the country, to the 

9

Becoming the Biggest Exporters of 
Organic Tahiti Lime by 2028
By Juan Pablo Duque, Managing Director of Persian

production of our own plant 
material and the subsequent 
export process. This is a 
crop with the best research 
and development standards, 
and plant classification in 
the country.

During this period we 
also attended diverse 
international trade shows 
with the aim of exploring 
opportuities in international 
markets. We identified the 
best potential buyers, tested 
the market and shared our 
story.

One of our flagship programs 
is the selection each year 
of “the employee with the 
best attitude” (employee of 
the year). We prepare an 
inventory of our employees’ 
dreams and we help the 
selected person meet his/
her dreams. In 2018, the 
employee of the year was 
Jairo Villa, a worker of the 
Citricos del Poblanco farm. 

His dream was to “improve 
his house for the wellbeing 
of his family”. His dream 
has now come true, as well as 
our program: Transforming 
Lives with Limes.

We identify ourselves 
with the Persian Power 
philosophy, which states 

the three Ps we work with: 
Passion, Professionalism and 
Perseverance. These Ps have 
become the essence through 
which we pursue the 2,000 
organic hectares challenge, to 
transform lives along the way 
and to become the biggest 
and best organic Tahiti Lime 
exporter by 2028.

Juan Pablo Duque, Managing Director of Persian Limes

Shareholders of Persian
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To be part of a family business 
goes hand in hand with 
a commitment; one of 

observation, exploration of new 
opportunities and a learning process 
in order to harvest what we have 
inherited from past generations and 
thus strengthen our sense of belonging.

During my first year working as 
Marketing Coordinator for DAABON 
USA (DUSA), it was an honor to 
work under the leadership of my 
uncle, Alberto Pio, who believed in my 
abilities from the start and offered me 
an opportunity to work with a team 
of outstanding women, including: 
Blanca Sanchez, Director of DUSA, 
my cousin Alexandra Dávila, Sales 
Manager for DUSA and my direct 

In a million years, I (nor anyone else in the DAABON Group) would never 
have thought I’d be sitting here writing about my experience working 
for the family company. I was determined to blaze my own trail. I went 

to university and then to law school, and then practiced law for a couple of 
years until I realized what an opportunity I had. I was drafting contracts and 
closing commercial real estate transactions on a local scale in Columbia, SC 
when I imagined what I could do working for an international company that 
helps countless communities and individuals on a global scale.

I am so proud of what I do and it is truly an honor to continue the hard work 
and legacy of the generations before me. As we move forward in the company, 
my generation of siblings and cousins commit to sustaining the values upon 
which the company was built: responsibility, integration, sustainability and 
love. 

Generational Relay

I entered the company on June 2017 
through the Mentorship program 
developed by the DAABON 

Family Counsel. The program allows 
a 3rd generation member to enter 
the company without prior work 
experience while committing to a 
challenging mentorship program with 
a 2nd generation family member. In 
my case my mentor was Juan Carlos 
Davila (VP Industrial) who manages 
DAABON’s industrial cluster as well as 
the oil trading & logistics operations. 
While working under Juan Carlos’s 
mentorship I learned in detail the 

production process of the various 
products we offer to the market 
today as well as the sourcing and 
trading of vegetable oils. 

With the skill set acquired during 
the mentorship program I was able 
to identify opportunities and lead 
commercial efforts in the LATAM 
region. In Colombia we entered the 
bottled oil business manufacturing 
for super markets in which today 
the group is an important player 
delivering 3,500 tons per month, For 
the rest of LATAM exports in 2019 
reached 1,500 tons. 

boss, Esther Meima, DUSA Sales 
Director, who have guided me with 
professionalism and warmth in all 
of my marketing endeavors. They 
have encouraged me to continue 
exploring growth opportunities,  
celebrated my successes and 
corrected my mistakes so I can 
become a better professional.

As a result of such an enriching 
experience with this outstanding 
work team, I have learned that 
if synergies and stability exist 
among the members of your team 
and among family members, the 
company will enjoy long term 
stability, given that sustainability is 
one of the most important aspects 
of a family business.

Juliana 
Davila 
Solano

Alex 
Gallup 
Davila

Giancarlo 
Davila 
Char
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To meet changing 
trends, the DAABON 
Group has been 

focusing on strengthening 
its presence on digital 
platforms over the past five 
years. These efforts have 
resulted in an increase in 
coverage and dissemination 
of our activities framed 
within campaigns such as 
Orgullo Samario, which 
covers gender-related topics 
and exhibits of products and 

DAABON’s

By Luis Martínez – Communications Coordinator

Community
Digital

services, in addition to new 
initiatives that aim at having 
an impact on our internal 
and external clients.

The Group has more than 
20,000 followers on our 
social networks and around 
4,000 monthly users of our 
web page. As a result of this, 
we are working on an organic 
positioning project that has 
led to an exponential increase 
of this digital community, 

with the goal of strengthening 
the DAABON brand as a 
regional and national asset, 
using content focusing on 
family, innovation and best 
sustainability practices in all 
of our processes.

The growth in this area is 
noteworthy and the support 
received through platforms 
created by DAABON USA, 
DAABON Japan and Organic 
Mountain (DAABON 

Australia retail brand), has 
helped meet the specific 
needs of our customers, 
according to each market’s 
context. Our commitment 
for 2020 is to keep pace with 
the needs of the different 
business units, seeking the 
effective optimization of our 
communications tools, to 
help bring each unit closer to 
its target audience, whether 
it is a new or existing one.

Being one of the eldest members 
of the third generation of the 
family,  and one of the first 

to join the company, I have had 
the opportunity to pave the way 
for the generational relay. I took 
the decision to join DAABON in 
2015, after the unexpected passing 
of my grandfather, whose loss made 
me realize that I couldn’t miss the 
opportunity to work side by side 
with the second generation. Coming 
from a big corporation of fast moving 
consumer goods, it was suggested 
that I could start working in the 
Group by analyzing the business 
strategy. Through this analysis we 
found various areas in which I could 
apply the knowledge I had learned 
in my previous jobs, and my future 
career path became clear. It was 
decided that I would focus on our 
international operations, providing 
support thorough conducting 
business analysis on metrics to 
support strategic decision making, 
as well as engaging in business 
development activities so that a 
member of the third generation could 
meet the international customer 
base.

Both business units have 
challenged me in very 

different ways and I have 
to thank the staff in Tokyo, 

Sydney and now Melbourne 
for their hospitality and the 

teamwork that has helped me 
achieve successful results in 

both countries.

It was decided that I should start 
in the Asia-Pacific region, where 
my skills were most immediately 
best suited. I first spent a year in 
our Japan office, which was going 
through a difficult transition period 
involving a change in management, 
followed by a move to our Australia 
office, where I remain two years later. 
It has been a privilege and an honor 
to have had these opportunities. Both 
business units have challenged me 
in very different ways and I have to 
thank the staff in Tokyo, Sydney and 
now Melbourne for their hospitality 
and the teamwork that has helped 
me achieve successful results in 
both countries. The more I grow, the 
more I value our team. DAABON 
is a unique organization, one that 
truly lives by its corporate principals; 
particularly passion. The passion 
people have for their jobs, whether 
family members or non-family, is 
admirable and contagious. I hope 
to continue my career in DAABON 
for many years to come and to have 
the chance to share and work with as 
many of our people as possible.

Manuel 
Alberto 
Davila 
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Tayrona Free Trade Zone – Next Level of Logistic Integration

By Yudy Uribe, Free Trade Zone Managing Director 

By Giancarlos Dávila Char, Latam Commercial Director

The Tayrona Free Trade 
Zone (Tayrona FTZ), 
located on the logistic-

port corridor of Ruta del Sol, 
is now ready for the next step 
in the process of articulating 
the different transportation 
means, thanks to the possible 
connection with the railway 
line. This will offer an 
unparalleled competitive 
advantage vis-à-vis the other 
free trade zones of the country 
and Latin America, making up 

a perfect logistic platform for 
the sustainable development 
of any business, thanks to the 
optimization of time and cost. 

The FTZ covers 100 hectares, 
located in the suburb of 
Bureche, with an additional 
area of 300 hectares to be 
used for urban, residential 
and commercial development, 
which includes the 
Metropolitan Police facility, a 
mega-school and a major sports 

centre, as well as recreational 
parks.

Strategic alliances play 
an important role in this 
type of business, so we 
work in collaboration with 
Biocosta (BGREEN), Inmar 
(Autogermana), Carport (Bergé 
Group), COPS (Schlumberger) 
and Knight (Emcocables), among 
many other important companies 
that have benefited from the FTZ 
location and tax breaks.

12

Tayrona Free Trade Zone 

The Tayrona FTZ gears 
its business towards the 
establishment of clusters in 
sectors such as: agribusiness, 
food industry, off-shore, logistics 
and metal mechanical, which 
perfectly harmonize with the 
city’s corporate offering.

Consequently, the Tayrona 
FTZ projects itself as a leading 
logistics platform that will 
continue contributing to the 
country’s economic and social 
development.

Given the organic and sustainable focus of the group, the 
LATAM market has not been necessarily a top priority 
for DAABON for some years. However, in the last year 

this has changed, since the LATAM market has been increasing 
in demand for RSPO certified palm oil as many global 
companies have implemented their sustainability standards to 
their businesses in the region and, therefore regional players 
have followed suit. Also, in the last decade the group has 
invested in the scaling up its refining and fractioning capacity, 
both to gain economies of scale and ability to produce oils with 
low contaminants levels (3MCPD & GE), allowing DAABON 
to compete and serve the region. Being located in Colombia has 
also allowed DAABON to offer clients shorter transit times than 
Asian suppliers which ensures freshness and longer shelf life for 
their products. 

2019 was a successful year for the business development team 
as we set the bases with key partners in Brazil which will lead 
the volumes to exponentially increase in the coming years. 
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Sustainability Report

For any company it is quite the challenge to prepare a Sustainability 
Report: standardization of management indicators, the collection of past 
data and the preparation of the context for a story, are not easy tasks. 

To achieve this it took one whole year, from June 2018 to June 2019, and the 
preparation of diagrams and graphic designs took an additional six months. 
Our aim was to prepare a reference book that would be a milestone in the way 
in which we manage our communications going forward. Consequently we 
decided, together with DAABON’s presidency, to publish a coffee table book, 
through which we can showcase our company and Santa Marta.

I would like to take this opportunity to thank all those that made this project 
possible, those who missed out on sleep, those who strove to make the project a 
reality and those who helped us with their comments and feedback. Our doors 
are still open to improve upon a new version, which will be available in 2022. 

To Access our Sustainability report in English or in Spanish, please visit our 
web page DAABON.com, and head to our section on Sustainability.

(http://www.DAABON.com/en/sustainability_reports.php)

By Felipe Guerrero, Sustainability Director 

Tequendama plantation



1414



1515



16

International Collaboration Brings New 
Soap Bar Offerings to North America

By Esther Meima (Director of Sales, DAABON USA) and 
Alex D. Gallup (Sales, North America, DAABON USA)

In the short while since the DAABON 
Group acquired Soapworks (the 
U.K.’s largest manufacturer of soaps), 

DAABON’s international team has wasted 
no time in partnering together to look for 
new opportunities to share Soapworks’ 
exceptional products with a broader market.

Originally founded by The Body Shop’s 
founder-owner Anita Roddick, Soapworks 
is well known in Europe for producing 
high-quality soaps and related items. We 
are now looking to bring those products 
across the pond to North America. To that 
end, DAABON USA has teamed up with 
Soapworks to collaborate on products and 
marketing that showcase the best we have 
to offer.

Through our joint efforts and after 
notable investment and dedication, our 
international team has made excellent 
progress in developing new product 
offerings specifically designed for the North 
American market.

Most notably, we created an entirely new 
product line of natural and certified organic 

soap bars with a focus on the ingredient 
and fragrance preferences of the American 
consumer. These soaps are geared towards the 
green and eco-conscious consumer, a market 
segment that continues to grow in 
importance as Millennials make 
their buying decisions based on 
these trends. 

The soaps are made from Rainforest 
Alliance and RSPO-certified palm 
oil (grown and refined by DAABON) 
and packed in both recycled and 
recyclable packaging. They are also 
vegan, cruelty-free, and free from 
parabens, sulphates, phthalates, 
SLS, and synthetic colors. 

Additionally, Soapworks obtained 
important certifications required 
specifically for North America: Rainforest 
Alliance certification, USDA NOP organic 
certification, and ISO22716. 

This interoffice partnership is yet another 
example of DAABON’s collaborative and 
forward-thinking approach to bringing 
sustainability, added value and quality to 
international markets.

Soapworks and DAABON Team in Expo West 2019
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Another successful annual 
summit took place last 
November in Santa Marta. All 

of our local and international managing 
directors attend a five-day workshop 
dedicated to management education 
and strategic commercial alignment. 
Building upon last year’s focus on 
corporate synergies, the 2019 summit 
focused on diving into the specific 
building blocks of synergies that needed 
reinforcement, specifically; negotiation 
skills, supply chain management and 
strategic alignment.

Our first day began with Manuel 

Julian Davila (CEO) and Julian Veitch 
(advisor from Blue Osprey) conducting 
strategic alignment exercises in which 
all the teams contributed and aligned 
themselves with the Group’s global 
vision. The following day, Professor 
PhD Luis Solis was invited to present 
on the future of supply chains and 
how companies are going beyond 
integration via collaboration. Professor 
Pablo Restrepo, from McGill & Los 
Andes university, took the floor for two 
days with an interactive negotiation 
workshop with his practical and very 
useful negotiation training.

To finish off the week the international 
teams presented their 2019 results and 
2020 plans to top management, and a 
series of one-to-one meetings with key 
local departments, such as finance, 
exports, marketing, production quality 
and sustainability were held thereafter. 
To close the summit, a final session 
whereby attendees shared what they 
had learned over the course of the 
week resulted in lessons such as:

What	is	a	brand?	It	is	a	promise

What	 is	 a	 good	 brand?	 It	 is	 a	
promise	kept

Remember	 the	 future	 –	 who	 you	
want	to	be	/	your	vision

Recruit	 people	 who	 are:	 honest,	
loyal,	responsible	and	capable

Always	aim	for	value	over	price

Technology	has	to	preserve	humanity	

People	 love	 innovation	 but	 hate	
change	

Inclusion	 is	 impossible	 without	
growth,	but	growth	is	not	sustainable	
without	inclusion

Vision	 without	 action	 is	 a	
daydream.	Action	without	vision	is	
a	nightmare.

The 2020 summit will be held in 
Santa Marta in November so, for our 
managing directors, please save the 
date.

By Manuel Alberto Davila 

Summit 2019

Teamwork Summit 2019

Global top mangment team present at summit 2019
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It’s been a great year for Soapworks as we’ve 
continued to see the bar soap market grow. 
Consumers are looking for products that 

are not only ‘good for you’ but also ‘good for 
the planet’ and at Soapworks we are at the 
forefront of this ethical beauty trend through 
our use of sustainable palm oil and strong 
organic practices. Kantar market data states 
that the UK bar soap market has grown 4% 
year-on-year to £68 million as customers 
continue to turn towards more ethical and 
sustainable options. 

Now part of the DAABON family, Soapworks 
is adequetly placed to capitalise on this growing 
market for ethical consumerism and 2020 is 
already shaping up to be a very exciting year.

Staying on top of trends and innovations is 
imperative for the growth and success of our 
business. Our talented product development 
team have created an amazing new range of 
shampoo bars, facial bars and bath bombs 
that are very much on-trend. They tap into 

Soapworks Ethical Innovations – DAABON 

By Jan Wels, General Manager at Soapworks

consumer demands for less single 
use plastic, are cruelty free and can 
be RSPO certified. We’ve had some 
great feedback from both existing and 
potential customers and have some 
exciting new launches planned for 
2020.

In the past year there has also been a 
strong focus on expansion into new 
export markets. We recently exhibited 
at the ‘PLMA Trade Show’ in Chicago 
and the ‘Natural Products Expo East’ in 
Baltimore, where our range of bar soaps 
and aromatic oils were well received. 
In 2020 we will also be exhibiting at 
Cosme Tokyo – Japan’s largest cosmetics 
show, as well as ‘The World of Private 
Label’ International Trade Show in 
Amsterdam, which is the world’s largest 
private label trade show with more 
than 16,000 buyers and visitors from 
120 different countries attending.

Facing increasing demand locally and 
internationally, we are solidifying our 
organization by engaging investment 
in ‘Manufacturing 4.0’ and a new IT 
infrastructure. This way we continue 
to supply our customers with the finest 
quality bar soaps and personal beauty 
products efficiently and effectively, 
meeting and exceeding their needs and 
expectations.

In addition, we have also recently 
strengthened our business development 
team and appointed a new marketing 
manager who will be responsible for 
the development of the Soapworks 
branding strategy along with a new 
digital and social media strategy, as we 
look to grow brand recognition and 
engagement with consumers who value 
sustainable, environmentally friendly, 
socially responsible, health and beauty 
products. To ensure we stay on top of 
new trends in the market place we’ll 
also be investing in our new product 
development department, to help 
identify new areas of potential growth 
and support work on new and existing 
product briefs.

We look forward to the future and 
2020 promises to be another fantastic 
year with strong plans for growth, as we 
continue to work in close partnership 
with the DAABON Group to become 
a globally recognized producer of 
high quality, sustainable and creative 
personal care products from soil to 
society.

18

Soaps produced in Soapworks
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Building Marketing 
Content in DAABON USA
By Esther Meima (Director of Sales, DAABON USA) & 
Juliana Davila (Marketing Coordinator, DAABON USA)

DAABON recognizes that it is 
important for our clients and 
stakeholders to be able to share 

the message about sustainable palm oil 
in a simple yet meaningful way. 

As a result, we are continually working 
to develop additional tools to help 
explain more about the people and 
programs that help make DAABON’s 
sustainability system the industry leader 
that it has become.

DAABON USA has recently expanded 
its library of resources to include some 
important new tools. With the support 
of New Hope Natural Media, we created 
a new web site called The Future of 
Palm (www.thefutureofpalm.com) which 
explains in an easy-to-understand and 
informative manner why sustainable 
palm oil is so beneficial. We believe 
that this web site (which recently won 
a Folio Ozzie award for Visual Digital 
Storytelling) is relevant for a wide range 
of audiences—from school children to 
consumers to corporate buyers around 
the world.

We have also recently finalized a new 
animated video that provides more 
information about DAABON in an 
interactive and engaging way. We hope 
that sharing the video through various 
forums, including the Wall of Content at 
Natural Products Expo West 2020 (the 
largest natural and organic trade show 

in North America) will generate brand 
awareness with key audiences. 

Finally, DAABON USA has joined 
DAABON headquarters and some 
of its sister offices in other parts 
of the world by launching our own 
Instagram account (@DAABONusa). 
With a focus on material that is most 
relevant for North America, through 
social media we seek to share images 
and stories that bring the heart of 
DAABON to life.

We invite all of our stakeholders to take 
advantage of these materials by sharing 
them widely within their personal and 
professional networks. Please stay 
tuned for more new content in the 
years to come!

As a result, we are continually 
working to develop additional 

tools to help explain more 
about the people and programs 

that help make DAABON’s 
sustainability system the 
industry leader that it has 

become.

New educational website: www.thefutureofpalm.com
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Visit us at the next international 
trade show

New Business Unit – 

By Maria del Pilar Noriega E., PhD

Green chemistry, also called sustainable 
chemistry, is an area of chemistry 
and chemical engineering focused on 

the designing of products and processes that 
minimize or eliminate the use and generation 
of hazardous substances. While environmental 
chemistry focuses on the effect of polluting 
chemicals on nature, green chemistry focuses on 
the environmental impact of chemistry, including 
reducing consumption of non-renewable resources 
and technological approaches for presenting 
pollution.

The DAABON Group had taken the initiative to 
dive into the world of Green Chemistry. It is my 
pleasure to be the one leading the project, working 
side by side with true sustainable driven people.

Myself, I am a Chemical Engineer from the 
Universidad Pontificia Bolivariana (UPB), 
Medellin, Colombia, graduate in polymer 
chemistry from the Technical University of 
Dresden, Germany, and in thermoplastic extrusion 
of IKT at the Institute for Plastics Technology, 
University of Stuttgart, Germany. I received a PhD 

Chemistry
Green

in Mechanical Engineering from the University of Wisconsin-Madison, United 
States of America. 

I currently advise the ICIPC, Rubber and Plastic Institute for Training and 
Research and Member of the International Mission of Experts of Colombia, 
2019, and was the Managing Director of the ICIPC from June 2012 until June 
2019, and Technical Director of ICIPC from 1997 until 2012.

Additionally, I have co-authoed five technical books and numerous technical 
papers in international journals, co-inventor of four granted patents in 
Colombia, two granted patents in the U.S., four international patent 
applications (USPTO and PCT) and one patent application in Colombia.

I’m a fellow of the SPE (Society of Plastics Engineers) Extrusion Division, 
Board of Directors, USA, Scientific Ambassador of DAAD (German Academic 
Exchange Service) and member of the Engineering Council of the National 
System of Science, Technology and Innovation of COLCIENCIAS, Colombia.

Lastly, I look forward with great enthusiasm working at DAABON. Our 
objective is to transform the plastics industry, for a sustainable future. 

If	you	whant	more	information	about	our	international	trade	shows,	contact	us	at	www.DAABON.com

USA

Expo West 2020
www.expowest.com

Anaheim Convention Center Main 
Halls

Booth: 2120
Anaheim, CA USA

March 3 – 7 

Expo East: 2020
https://www.expoeast.com/

Pennsylvania Convention Center
Philadelphia, PA

September 24- 26 

IFT: 2020
https://www.iftevent.org/

Chicago, Illinois
July 12 – 15

GERMANY

Messe Nuremberg 2020
https://www.biofach.de/

12 - 15 february
Hall 4A / 4A-638

Nuremberg

JAPAN

Cosme Tokyo 2020 
January, 20-22 

Link: https://www.cosmetokyo.jp/
en-gb.html

Foodex Japan 2020 
March:  10-13 marzo 

Link: https://www.jma.or.jp/foodex/
en/etc/schedule.html

AUSTRALIA

Fine Food Australia 2020
Melbourne Convention and Exhibition 

Centre
https://finefoodaustralia.com.au/

September, 7 

Mrs Maria del Pilar Noriega E., PhD
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By Veronica Arellano, Project Manager & Sergio Correa, Managing Director at 
DAABON Organic Australia 

DAABON Organic Australia has finished the commissioning 
of the first state-of-the-art organic vegetable oil refinery in 
Australia, which has the capacity to process single oils and 

special blends. Employing cutting-edge technology and adhering to 
the highest quality standards, it delivers the freshest organic oils on 
the market.

For more than 20 years, DAABON has been delivering single oils 
and oil blends for different applications in the food & nutrition 
industry. It also supplied the first organic oil blend for infant 
formula in Australia and continues to provide these for numerous 
companies around the world. Our experience and know-how enable 
us to develop customised solutions and ongoing trials with over seven 
infant formula manufacturers in Australia.

With our new state-of-the-art refinery in Melbourne, DAABON has 
the capacity to store, refine and deliver single oils and oil blends. This 
process is supported by a specialised team that evaluates customer 
requirements and develops customised solutions.

The physical refining of the oils is designed to comply with the highest 
Australian, EU, US, Japanese, Chinese and international standards 
and certifications. Through our in-house laboratory, DAABON can 
analyse chemical food contaminants that have been proven to be 
hazardous for human consumption and directly impact the quality 
of our oils.

Our tank farm enables us to fulfil our commitment to deliver fresh 
oils to our customers. It plays a key role in ensuring shorter lead times 
and enabling ongoing product development, helping our customers 
implement new product lines. 

At DAABON Organic Australia we pride ourselves on being leaders in 
the provision of integral vegetable oil solutions in the food & nutrition 
industry. Our investment in our new refinery in Melbourne reflects 
our commitment to continuous improvement, quality assurance, 
sustainability and win-win business relationships with our customers.

DAABON Organic Australia: new vegetable oil refinery

Why Us?
•	 Certified	Organic	Refinery

•	 Located	in	Melbourne,	Victoria,	Australia

•	 Fresh	oils	with	low	PV,	3MCPD,	GE	and	MOSH-
MOAH	control

•	 Local	storage	of	organic	oils	allowing	shorter	lead	
times

•	 More	than	100-year-old	family	business	tradition,	
with	a	global	footprint

•	 World	 leading	 producer	 of	 sustainable	 organic	
palm	oil,	from	the	soil	to	the	market

•	 Global	network	of	refineries	to	access	any	market

•	 Organic	 and	 sustainable	 agricultural	 programs	
around	the	world

•	 Global	certification	team

•	 30	years	of	experience	in	organic	and	sustainable	
oils,	 as	 well	 as	 the	 supply	 of	 single	 oils	 and	 oil	
blends	for	the	food	and	nutrition	industry

•	 Certified	 organic	 plantations	 and	 processing	
facilities	 that	 comply	with	US,	 EU,	Australian,	
Japanese	and	Chinese	organic	standards

With our new state-of-the-art refinery 
in Melbourne, DAABON has the 

capacity to store, refine and deliver 
single oils and oil blends. 

New DAABON Australia vegetable oil refinery
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Not even 20 years had passed 
since the end of Word War II 
when Tokyo was selected as 

the organizer for the 1964 Olympic 
Games. This event left long lasting 
legacies around urban development and 
infrastructure projects, perhaps the most 
iconic of which was the construction of 
the Tokaido Shinkansen (bullet train), 
connecting Osaka and Tokyo. The Tokyo 
1964 games did not only leave tangible 
legacies, they also helped spread sports 
around the country and helped raise 
awareness on cultural diversity. Frozen 
food was introduced in the olympic 
village for the first time in order to satisfy 
diverse dietary habits amidst limited 
resources, contributing to a long-term 
cultural, culinary culture and driving 
Tokyo to become one of the greatest 
gourmet capitals in the world. 

In 2020, the eyes of the world and 
NGO’s will be fixed on Tokyo once 
again. In 2018, a Basic Strategy 
for Food & Beverages Services was 
launched aiming at three fundamental 
areas: sustainability, utilization and 
dissemination of GAP and organic 
farming. Soon after, a sourcing code was 
formulated to ensure the “sustainability” 
aspects as well as economic rationality of 

By David Rincon,  Managing Director at DAABON Organic Japan

all products and services procured by the 
Tokyo Organising Committee and, as a 
result, a specific code for the promotion 
of palm oil, in addition to specific codes 

for the sourcing of timber, livestock, fish, 
paper, among others, was established. 

The general public in Japan had not paid 
much attention to palm oil sustainability, 
while its use was widespread by food 
and chemical industries, so the code 
was intended to secure that suppliers 
of processed food, frying oil, soap and 
detergents, contained palm oil produced 
in a sustainable manner, although the 
door was open to allow schemes other 
than RSPO, such as ISPO and MSPO, 
to be applied. The number of companies 
affiliated to RSPO in Japan jumped from 
55 in 2017 to 175 in 2019, evidencing 
the preference for this system. Despite 
this fact, Tokyo 2020 wants to be 
sure to support the efforts of a wide 
range of palm oil producers through 
the use of palm oil managed by supply 
chain certification schemes such as IP 
(Identity Preserved), SG (Segregated) or 
MB (Mass balanced).

Researchers say that Tokyo 2020 will 
not help substantially change Japan’s 
current trajectory, influenced by 
stagnant economic growth, population 
decline and lack of resources, and 
that Japanese society will be no less 
rigid than before. Perhaps what the 
government, led by Mr. Abe, genuinely 
hopes for is to continue advancing in 
its Society 5.0, also denominated the 
“Super Smart Society”, whereby cyber 
and physical spaces and “modern” 
concepts like AI ( Artificial Intelligence), 
Big Data, Robotics and Sustainability 
come together to overcome deep social 
challenges by creating a more inclusive 
socio-economic system.

For DAABON Organic Japan, 2020 will 
be another year packed with challenges. 
As 2019 showed us what lies ahead, the 
key will be our being ready to grab our 
share of these opportunities during these 
changing times.

Tokyo 2020 Olympic 
& Paralympic - an 
opportunity for DAABON 
Organic Japan

The number of companies 
affiliated to RSPO in 
Japan jumped from 
55 in 2017 to 175 in 
2019, evidencing the 

preference for this system.
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DAABON UK Ltd began 
operating in June 2019 
and our Managing 

Director, Astrid Duque, 
believes that the strong ethical 
background of DAABON 
and its products presents the 
business with a wealth of 
opportunity in the UK market.

With its head office in Kingston 
Upon Thames in South-West 
London, and two storage and 
distribution depots in Norfolk 
and Liverpool, DAABON 
UK was primarily established 
to work closer with its well-
established customer base in the 
UK and Ireland at a time when 
strong customer relationships 
is paramount as the industry 
negotiates the uncertainty 
surrounding Brexit.

For the fifth year running, 
DAABON was judged to be the 
number-one sustainable palm 
oil supplier to the UK in 2019, 
by the SPOTT tool powered 
by the Zoological Society of 
London, which looks for radical 
transparency across the industry 
and analyses every aspect of 
sustainability in approximately 
90 global operators in the palm 
oil industry. 

The UK government has been 
unequivocal in its commitment 

By Astrid Duque, Managing Director at DAABON UK

to sustainable palm oil and 
has long been set on its goal of 
ensuring all UK oil purchases 
be from accredited sustainable 
sources by 2020. DAABON 
has been at the forefront of 
the international movement 
towards sustainable oil 
production for many years, 
engaging with key stakeholders 
to ensure that it remains ahead 
of the curve. 

In the UK, DAABON works 
closely with the Efeca palm oil 
working group, which brings 
together significant players 
in the UK oil market and 
provides a pre-competitive space 
for companies and industry 
associations to achieve a shared 
goal of a secure, resilient, 
sustainable supply. It also 
committed to Sustainable Palm 

Oil Choice, a Dutch organisation 
that is driving market change 
towards United Nations 
sustainable development goals 
and, like the UK government, 
has the stated aim of reaching 
100% sustainable palm oil for 
food in Europe in 2020. 

Astrid Duque, who is also 
a non-executive director of 
Soapworks Ltd, a DAABON 
Group subsidiary in the UK, 
said: “All of DAABON’s palm 
oil is from a single origin, 
Colombia, and it supplies palm 
oil and its derivatives to UK 
food manufacturers, animal 
feed ingredient manufacturers, 
the cosmetic industry and 
wholesalers. It also distributes 
organic bananas to ripeners, as 
well as organic coffee and organic 
avocados”. 

“DAABON has always been 
strong in the organic industry, 
but we see a real opportunity 
to grow the conventional side 
of our business in the UK 
and Ireland because of our 
long-standing commitment to 
sustainability and our strong 
origin identity,”.

“DAABON adheres to the 
highest standard of sustainable 
accreditation available, we strive 
for consistent high quality and 
customer service, we have a 
fully integrated door-to-door 
supply chain, and we’re more 
than ready to serve the UK and 
help it fulfil its goal of switching 
to 100% sustainable oil by 
2020. I think we will find there 
is a huge opportunity for us to 
expand in this key market.”  

“DAABON has always 
been strong in the 
organic industry, 
but we see a real 

opportunity to grow 
the conventional side 
of our business in the 

UK and Ireland because 
of our long-standing 

commitment to 
sustainability and our 

strong origin identity,”.

The DAABON UK Set Up

DAABON shortening box

Manuel Julian Dávila CEO DAABON, Astrid Duque Managing Director UK, Hildegard Rickert 
Managing Director DAABON Europe and Alberto Pío Dávila Commercial Vice President.
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The history, growth and success 
of DAABON Europe started in 
November 2001 with one person 

in a home-office. 

After 18 years we are now a team of 7 
people and are handling a huge volume 
of DAABON organic Palm Oil. “From 
the soil to the market” – this is what 
our team is living and practicing on 
a daily basis. Due to the support and 
efforts of all departments in Colombia 
over the years, we became the leading 
importer for organic palm oil from 
Colombia to Europe. Our core business 
is complemented by selling organic 
bananas from Colombia. 

Climate change, the Greta effect and re-

DAABON Europe – 18 years of growth

thinking consumer behavior have had 
a global impact on the rising demand 
for organic products. The growth of 
DAABON Europe mirrors that of the 
biggest organic trade show, Biofach in 
Nürnberg (Germany). We are pleased 
to organize, attend and welcome our 
DAABON group colleagues to this 
event every year, where we meet key 
customers, new clients and get informed 
about trends in the market. 

To ensure we remain leading players in 
the market, our team attends congresses 
and associations where our customers 
and experts in the oil market are in 
attendance or are members. In 2020, 
knowledge transfer will be a priority for 

our office as key colleagues will retire in 
the short term. To this end, Harald Jene, 
Cristina Willems and Sven-Dai Landshöft 
joined the team in 2019, complementing 
the background and experience of the 
whole team in the fields of chemistry, 
analytics, engineering, supply chain & 
logistics, controlling, customer service 
and sales. 

These local developments reflect the 
Group strategy of best practice between 
offices and departments, helping develop 
synergies and the success of the Group as 
a whole. 

Due to our personal structure and 
open conversation with clients, we are 
proud to have a long-term business 
relationship under the slogan: “from the 
soil to the market - in good times and in 
times of challenge”. Therefore, it is our 
responsibility to grow in a healthy way 
in collaboration with the requirements of 
the customers and market needs. With 
the new strategies and synergies, we are 
looking forward to the coming year. 

In 2020, knowledge 
transfer will be 
a priority for our 
office as key 
colleagues will 
retire in the short 
term.

By Sven-Dai Landshöft and Hildegard Rickert, Managing Directors at DAABON Europa GmbH

DAABON team in Biofach 2019

Official stand of DAABON at the Biofach fair, Nuremberg 2020, Hall 4A / 4A-638
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By Manuel Alberto Davila – Brand Manager 

Serves: 2 1/2

Prep Time: 10 min

Cook time: 30 min 

Ingredients:       
    

•	 2	cups	mixed	nuts

•	 ½	cup	pepitas

•	 1	tbsp	fennel	seeds

•	 2	tbsp	Organic	Mountain	sesame	oil

•	 1tbsp	Organic	Mountain	chia	seeds

•	 2	tbsp	Organic	Mountain	Panela	

•	 1	tbsp	tamari

•	 ¼	cup	sesame	seeds

Method: 

•	 Preheat	oven	to	180°	C.	

•	 Mix	all	dry	ingredients	in	a	large	bowl

•	 Add	Organic	Mountain	sesame	oil	and	evenly	coat

•	 Place	mix	onto	a	lined	baking	tray	and	bake	in	the	oven	
for	20-30	minutes.	Toss	every	10	minutes	to	ensure	even	
colouring.	

•	 Allow	to	cool	before	storing	in	an	airtight	container.	

Salty Sweet Panela Nuts

Serves 1 cup

Prep Time: 10 min

Cook time: 40 min

 

For more recipes please find at www.organicmountain.au or in our 
Instagram @organicmountain

Serves 20 bites

Prep Time: 15 min 

Cook time: 40 min 

Chocolate dipped Banana bites 

Ingredients:       
    

•	 400	ml	organic	coconut	milk	

•	 150g	Organic	Mountain	panela	

•	 1	tsp	vanilla	essence

•	 Pinch	of	sea	salt,	to	taste

Method:

•	 Add	 coconut	milk,	 panela	 and	 vanilla	 to	 a	medium-
sized	saucepan.	Gently	bring	to	boil	on	a	medium-heat.	
Reduce	to	simmer	and	cook	for	35-40	minutes,	stirring	
frequently.	

•	 Once	the	sauce	has	thickened,	remove	from	heat	and	stir	
in	salt.	Taste	and	adjust	accordingly	(careful,	it’s	hot!)

•	 Let	 the	 sauce	 cool	 slightly	 as	 it	 continues	 to	 thicken,	
then	serve	warm.	Or	transfer	to	a	jar	and	allow	to	cool	
completely	before	storing	in	the	fridge	for	up	to	one	week.

Let´s get cooking with 
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Ingredients:        
   

•	 1	Pack	of	Organic	Mountain	Dried	Bananas

•	 200g	of	Good	Quality	Dark	Chocolate,	melted	

Toppings: 

•	 Organic	Mountain	Chia	Seeds

•	 Chopped	Pistachos

•	 Chopped	Hazelnuts

•	 Flakes	of	Desiccated	coconut	 

Method:

•	 Line	a	tray	with	non-stick	baking	paper.

•	 Add	 melted	 dark	 chocolate	 to	 a	 large	 bowl.	 Dip	 one	 Organic	
Mountain	Dried	Banana	into	the	melted	chocolate	and	toss	gently	
with	 a	 spoon	 to	 coat.	 Place	 on	 a	 lined	 baking	 tray.	Repeat	with	
remaining	Dried	Bananas.

•	 Once	all	Dried	Bananas	have	been	dipped	and	placed	on	the	lined	
baking	tray,	sprinkle	each	banana	with	toppings	of	choice.

•	 Place	in	the	fridge	to	set	for	15-20	minutes.

Vegan Salted Caramel
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Christmas Party
DAABON Social Events in 2019

If DAABON knew what DAABON Knows 

Sustainability team

Legal team Davila Solano family

Days of interaction of the Presidency of DAABON with employees of each production centers

Members of the Dávila Abondano family

Dine Domínguez - Caribbean employee
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More events in 2019

Recreational activities developed by the Social Welfare area

A day of releasing turtles in the wild at the national 
Tayrona Park, sponsored by DAABON.
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DOING THINGS R IGHT,  WITH PASSION.  

Deve lop a passion for  learn ing .

 This way we can position 
our brand at the top. 

PASSION

…our home…

…and we are

… proud of  i t .  

DAABON is…

The on ly  way to do 
great work . . .

. . .  is  to love what you do .


