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Daabon Invests in
Quality and Innovation
By Luis Caicedo – Quality Director, Daabon Group

With the goal of enhancing greater quality, safety control and assurance, 
as well as promoting R&D of new products to meet and exceed our 
customers’ expectations and requirements, Daabon has invested in the 

construction of a new laboratory at C.I. Tequendama Refinery. The laboratory, 
which is due to be completed in 2019, will support the development of various 
activities in an efficient and safe manner.

By Veronica Arellano – Project Manager Daabon Australia 

First organic vegetable oil refinery and organic 
lecithin production facility in Australia

Daabon Organic Australia will have the first state of the art organic 
vegetable oil refinery in Australia, with the capability of processing 
single oils and special blends. This new processing facility, built using 

cutting-edge technology and following the highest standards in the industry, 
will deliver the freshest organic oils in the market.

Daabon’s 
New 
Fractionation 
Plant for RBD 
Palm Oil 

Daabon acquires 
UK’s Finest Soap 
Manufactures 
-Soapworks Ltd -

New Fractionator in Daabon - Dama 5

New laboratory - Refinery Tequendama. 

Indistrial plants view.
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FROM COLOMBIA

By Manuel Julián Dávila Abondano – CEO of Daabon Group

Despite 2018 having been a year of significant instability, unfair generalized attacks 
on the reputation of the palm oil industry and political agitation (including 
Colombia presidential elections), it was a good year in terms of profitability 

and growth for the company, thanks to the collective efforts of our different business 
units and employees. Over the 12-month period, we managed to not only sustain our 
leading global position in sustainability rankings, but also to improve it for the fourth 
consecutive year, according to the Sustainability Palm Oil Transparency Toolkit. 

Some of the highlights of the year, for which I am most proud of our team’s hard 
work and dedication, include the introduction of a bottling facility at Tequendama 

that resulted in an increase from less 
than 10 to 100 containers a month 
of bottled oils and the completion of 
the new oil fractionation plant, the 
first of its kind in Colombia and a 
major tool for future growth for the 
company.

The Daabon strategic vision remains 
the same for 2019, with a particular 
focus on three main pillars for 
growth; Efficiency, Consolidation 

and increasing our Competitive Advantage. The challenge will be for us to look inside 
our operations and identify how we can improve and build upon what we already 
have; in areas such as water & energy usage, human resources and logistics. Exciting 
opportunities also exist in terms of improving international exposure for existing 
employees and in new projects coming online in Asia and the USA, including a new 
oil refinery and organic lecithin production facility with the latest technology in 
Melbourne, Australia, specialized in infant formula oil blends.

Determining how we rise to meet challenges such as bud rot disease in palm oil and 
market uncertainty in the price of fuels, as well as ongoing political instability in 
the region, will be the key to our success in 2019. With a renewed and unwavering 
commitment to doing business in an ethical way and opposing the forces of corruption 
in all its manifestations, the Daabon Group is well positioned for the challenges of the 
coming years.

Manuel Julian Dávila – Daabon Group CEO

A year of continued growth in 2018 positions 
Daabon for increased Efficiency, Consolidation and 

Competitive Advantage over the next 12 months
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Daabon Invests in Quality and Innovation
By Luis Caicedo Quality Director, Daabon Group

The new facility will have three 
main areas designed to optimize 
processing times of various 

analytics. The first will be used for 
physicochemical analysis, while the 
second for microbiological analysis, 
with a clean and isolated area to ensure 
proper controls (complying with Good 
Laboratory Practices) and the third for 
product use and application center, to 
improve efficiency and new product 
development.

The lab will be equipped with the latest 
technology for facilitating specialized 
analysis of fats and vegetable oils, such 
as gas chromotography coupled with a 
mass detector for analysis of glycidol 
ester (GE) and 3-MCPD compounds, 
as required for export to European and 
North American markets.

The lab will also house Lipid Quant 
B5 equipment with the latest FT-NIR 
technology, which has been developed 
to complete different phsyicochemical 
analyses of fats and vegetable oils, 
allowing for expedited results and reduced 
consumption of reagents. This, in turn, 
will help minimize our environmental 
footprint as it limits the production of 
chemical residues that would need to be 
disposed of.

The laboratory will enable Daabon to 
offer a higher guarantee of quality for 
our products by optimizing the time 
and resources required to complete the 
analysis process, as well as supporting 
ongoing process improvement.

In order to ensure ongoing innovation, a 
dedicated area for the R&D department 

is also being planned, which will support 
work on new products, and improvement 
of current products, to meet the needs 
and requirements of national and 
international markets, enabling Daabon 
to remain competitive and identify new 
opportunities for growth.

NIR SpectrometerGas Cromatograph with Mass detector.

From pag. 1

This, in turn, will help 
minimize our environmental 

footprint as it limits the 
production of residues that 
would need to be disposed 

of.

NMR Espectometer.

Quality laboratory - Tequendama Refinery
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By Veronica Arellano – Project Manager Daabon Australia 

Daabon’s organic vegetable oil refinery and
organic lecithin production facility in Australia

Daabon Organic Australia will 
have the first state of the art 
organic vegetable oil refinery 

in Australia, with the capability of 
processing single oils and special blends. 
This new processing facility, built using 
cutting-edge technology and following 
the highest standards in the industry, 
will deliver the freshest organic oils in 
the market.

The physical refining of the oils has been 
designed to comply with the highest 
local, European and other international 
standards, and includes degumming, 
bleaching and deodorising processes. 
Refining oils at low temperature and 
low conditions of pressure, reduce 
significantly the formation of undesired 
contaminants in the oil. Furthermore, 
the restriction of hazardous chemicals 
has been implemented while maintaining 
a high-efficient performance and low 
yields of residues. Additionally, the 
quality of the oils is ensured with 
the constant monitoring of in-house 
laboratory, that allows multiple tests 
and development of new techniques to 
keep up with international regulations.

The laboratory has been structured to 

analyse chemical food contaminants 
that impact directly in the quality of 
the oils and have been proved to be 
hazardous for human consumption. 
The analysis monitored include: 
3-monochloropropane-1,2-diol 
(3MCPD), glycidyl fatty acid 
esters (GE) mineral oil saturated 
hydrocarbons and mineral oil 
aromatic hydrocarbons (MOSH-
MOAH), and other regulatory 
analysis such as Free Fatty Acids 
(FFA), Peroxide Values (PV), among 
others. These strict controls will 
allow Daabon Organic Australia to 
deliver the freshest organic oils to 
the market and will ensure a longer 
shelf life that will improve customer’s 
supply chain.

The refinery will be certified under 
internationally recognised standards 

such as HACCP and SQF for Food 
Safety and Quality. Also, under ACO, 
NOP, EU, and GB to cover organic 
certification for the most relevant 
global markets, and other certifications 
of great interest such as NON-GMO 
Project, Kosher and Halal. The plant 
will also count with RSPO certification 
to ensure the Group’s commitment 
to sustainable palm production and 
handling.

A tank farm dedicated to store different 
oils, combined with the capability 
of refining single oils and producing 
special blends, will be crucial for 
ensuring commercial success for 
customers. This becomes even more 
relevant in a highly competitive and 
constantly growing industry, where 
product development and shorter 
lead times play an important role in 
successful business strategies.

This innovative and visionary 
project will allow Daabon Organic 
Australia to continue being a leader of 
comprehensive integration solutions 
in the organic industry. It will also 
reaffirm its commitment to continuous 
improvement, quality, sustainability 
and win-win business relationships 
with its customers.

Our new refinery and 
production facility will allow 
Daabon Organic Australia to 
continue being a leader of 
comprehensive integrated 

solutions in the organic 
industry.

From pg. 1

products (palm olein and palm stearin) met quality requirements.

This plant was designed by the renowned Desmet Ballestra Group.

“Caribbean Ecosoap technicians in the process of starting 
the Chiller for the new fractionation plant DAMA 5.

Daabon Inaugurates New Fractionation 
Plant for RBD Palm Oil 

By Ana Martinez – Production Director - Industrial Cluster Daabon

The Daabon Group, always looking for 
new technologies and ways to increase 
capacity to meet the needs of our clients, 

has installed a new dry fractionation plant for 
RBD (Refined, Bleached and Deodorized) 
palm oil. The plant was designed for versatility; 
it has the capacity to produce through the 
standard batch process, as well through 
continuous process, improving efficiency in 
our use of resources such as steam, energy, and 
water.

The capacity of the plant is 600 Metric Tons 
per day of refined palm oil, increasing the 
previous capacity that has been in place since 
2008. This allows the Daabon Group to be 
more competitive in the global market. 

The project was completed at the end of 
2018, during which time the plant’s finished 
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By German Zapata Hurtado – Executive Vice President Daabon Group 

New Strategic Approach to Comprehensive 
Management and Excellence for Samaria 

C.I. La Samaria SAS 
ended 2018 and started 
2019 with a new 

efficient, effective managerial 
and technically-focused 
administrative approach. 
Its productive and financial 
components aim to empower 
the new management structure 
based on the strengthening 
of its two strategic areas 
of business located on the 
Caribbean coast—Magdalena 
and La Guajira.

This idea of comprehensive 
management arises from 
the idea of combining 
management results for two 
areas with the same crop 
and under the command 
of the same company, but 
with independent realities 
due to their different social, 
productive and agroclimatic 
characteristics. We have 
linked La Guajira and 
Magdalena organizationally 
with each other, respecting 
their conditions while adding 
value through administrative 
synergy. This highlights the 
importance that each function 
to complement each other 
by launching and adopting 
strategic factors focusing on 
solid standards of quality 
and mirroring the consumer 
market, which allows C.I. 
La Samaria SAS to produce 
optimal results. 

The process of empowerment 
is focused on the business 
strengthening of the two 
directors of agricultural 
operations that manage 
these productive areas.  The 
leadership works through 
effective communication 
via management of self-
directed groups, replacing 
the mechanistic and rigid 
managerial structure with a 
new structure:  a structure 
where the participation of each 
and every one of the leaders 
of each process are an active 
part of the administration 
and control of the corporate 
management of the company, 
and therefore, of the Daabon 
Group as a whole.

In relation to the company’s 
reason for being, such as its 
productive operation with 
various efforts in search of 
optimal results, an increase 
of 20% of the consolidated 
production is projected for 
2019. This will be achieved by 
continuing what was executed 
at the end of 2018 through 
activities, operations and the 
management in general of 
the technical-administrative 
team. This projection results 
in a production of 2,100 boxes 
per hectare and a total of 
1,019,155 boxes out of 18.14 
kg.

Likewise, and with the purpose 
of advancing in the process of 
continuous improvement of 
the quality of our product, 
an investment of 851,900 
banana bib units was carried 
out in 2018 for the protection 
of fruit by from ultra violet 
rays. This will undoubtedly 
guarantee to offer the 
consumer a product with the 
highest quality standards of 
the international market and, 
of course, with this process, 
a significant decrease in 
shrinkage is projected, which 
in the end will result in a 
growth in the organization’s 
finances.

In relation to the company’s reason for 
being, such as its productive operation with 
various efforts in search of optimal results, 

an increase of 20% of the consolidated 
production is projected for 2019.

Adolfo Gómez and Gustavo Gómez agricultural directors 
from the Guajira and Magdalena areas respectively.

Yujela Muñóz and Aristides Jusayu, operatives of the Don Alberto banana farm

Administrative technical team of Banano - C.I. The Samaria S.A.S
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Daabon keeps its standing as first in 
transparency and sustainability worldwide

For five years in a row, Daabon has 
welcomed its inclusion under the 
Sustainability Policy Transparency 

Toolkit (SPOTT) – developed by the 
Zoological Society of London, which 
assesses the most relevant palm oil 
producers and traders against 119 
Environment, Society and Governance 
indicators in 10 categories: Sustainability 
policy and leadership, Landbank, 
maps and traceability, deforestation 
and biodiversity, High Conservation 
Values, High Carbon Stocks and Impact 
assessment, Peat, Fire and Greenhouse 
Gas Emissions, Water use, Chemical 
use and pest management, community, 
land and labour rights, certification 
standards, smallholders and suppliers 
and governance and grievances. 

The company makes great strides to 
keep up with the public information 

In 2019 we will be nominating companies that we believe are ready 
to join us and show the world how sustainable palm oil can be, as 
we were four years ago. We are committed to the SPOTT and will 
support transparency in supply chains for the sake of agriculture. 

that the main stakeholders require to 
gain confidence of the best agricultural 
and industrial practices implemented 
over the past 100 years. The revision of 
the company includes its smallholder 
program, as they have been pivotal to 
the family-run philosophy.

Even though most of the documents 
available online are structured from a 
corporate perspective (meaning it also 
includes banana, coffee, cattle and 
avocado) the next step for Daabon is 
to achieve full completion, not only for 
palm oil, and to have them available 
in English. This will only achieve more 

exposure, and more comments to our 
existing management documents. 
Daabon wants to be able to learn from 
the world. 

Maintaining Daabon’s position is a 
challenge and a recognition to the effort 
of companies around the world that 
are taking transparency seriously. The 
company also recognises that it is not a 
coincidence that the companies adhered 
to POIG or RSPO Next are currently 
the top five performers. “This means that 
companies are listening to the concerns of the 
consumers that have set traction to the change”, 
says Manuel Julián Dávila – CEO. 

Daabon UK & Europe teams are strengthened
By Manuel Alberto Davila – Business Analyst for Daabon Group

Daabon welcomes Jan Wels who will be 
managing key synergies across Daabon 
UK & Europe. Additionally, we also 

welcome Sven Dai Landshöeft to the Daabon 
Europe team in Germany. Sven brings a wealth 
of expertise in the global vegetables oil industry 
as well as the highest understanding of customer 
needs in Europe. The company is planning to 
consolidate its operation in the continent and 
to adjust to the changes post BREXIT. Daabon 
reported an increase in sales in the last financial 
year for Europe, and is concentrating all its 
efforts on meeting its objective of adding value 
and maintaining its position as a leader in the 
organic and sustainable markets.

Jan Wels was born in Germany and has extensive 
experience in senior roles in the UK, Germany, 
Spain, France, Brazil, Argentina and Colombia. 
He was hired following a competitive interview 
process and due to his experience, skills and 
ability to perform effectively in the position. 

Screenshot taken on 25/01/2019. https://www.spott.org/palm-oil/

Jan Wels with the Soapworks Team.

“We have a big opportunity and challenge in front of us; to embrace changing consumer 
behaviors and develop innovative products for our customers as well as growing and 
diversifying the Daabon EU Business Unit” says Jan Wells.
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For the past twenty years 
we have been audited on 
an ongoing basis; not only 

do we cultivate under different 
organic standards, we also comply 
with a range of sustainability and 
quality standards. This has been 
an experience from which we have 
learned and built each and every 
day. Just to give our readers an 
idea, we have visitors (audits and 
clients) at least 30 weeks of the 
year!

In the past, our accreditations 
were mainly focused on soil 
amendments used for plants: 
biodynamic agriculture for 
example. However, over time 
the EU implemented an organic 
standard, followed by the US, 
Switzerland, Japan and other 
countries. After organic standards 
were set, certifications developed 
in the areas of Fairtrade, Rainforest 
Alliance, UTZ and RSPO; covering 
not only agricultural practices, but 
also social, environmental and 
governance standards. Traceability 
has become the most recent area on 
which certifications have focused, 
with the aim of maintaining 
supply chains transparent.

We have always known our 

How much can 
you TRUST?
By  Felipe Guerrero – Daabon Sustainability Director.

Felipe Guerrero, Daabon Sustainability Director. 

The scheme is 
a step-by-step 

methodology that 
outlines the main risks 

associated with common 
supply chains around 

the world.

online tools, complemented with on the ground 
observation, to avoid actors who engage in 
problematic behaviours such as deforestation 
and labour violations. What makes this 
program unique is the fact that consumers 
believe that companies want to perform better 
in sourcing, and they encourage their brands to 
lead the way. We want to help build brands that 
can clearly state its efforts -not only in palm 
oil- but with all the ingredients they use. We 
are excited to be able to test drive the first draft 
methodology on our sugar, andean grains and 
coconut oil supply chains in 2019- Q2.

Since 2002 Soapworks has pioneered Soap Aid in collaboration 
with ‘Glasgow the Caring City’ delivering bar soaps to help 
millions of people in countries affected by natural disasters 

such as, famine ,  flooding and earth quakes as well as conflict and 
acute deprivation. Soapworks as a company have supported global 
communities with over 2 million Soap aid bars over many years. 

We are delighted to again provide much needed support as part 
of the Daabon Group and produce over 135,000 Soap Aid bars 
to donate sanitary help to migrants making their ways by foot 
from Venezuela to Colombia. Most of these vulnerable families 
having young children with them, arrive to slums with low to none 
hygiene and without bathrooms. This aid will be given through 
Cruz Roja Colombiana focusing on the north coast of Colombia 
and Minuto de dios in Bogota. All this is possible with the help of 
Prime, providing the logistics costs of delivery to these people in 
need.

Our commitment to social responsibility goes right back to our 
founding and we are all delighted to help such a worthwhile cause.

customers are looking for the safest 
ingredients for their products, 
these require: clear sustainability 
credentials, a segregated supply 
chain, positive brand recognition 
and robust smallholder/community 
involvement. Fully traceable 
supply chains are not easy to 
establish and are even harder to 
maintain in the long run because of 
quality, consistency and the time-
consuming task of understanding 
the realities of various crops.

I n  o rd e r  t o  m a ke  o u r 
commitment to traceability 
clear and transparent for our 
stakeholders, Daabon initiated 
the TRUST scheme in 2018. 
The scheme is a step-by-step 
methodology that outlines the 
main risks associated with common 
supply chains around the world, 
and determines how we can use 

Soapaid for Venezuelan immigrants
By Brian Cumming - Soapworks Supply Director & Francisco Davila
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In September 2018 the annual Daabon Summit 
was held in Santa Marta, led by Daabon’s CEO, 
Mr. Manuel Julian Davila. The Daabon Summit 

is a space for education and strategic commercial 
alignment among the entire Daabon Group. In this 
edition, the central theme was corporate synergies; 
that is, in addition to the integration that exists 
between the parent company and the international 
offices, there must also be strong integration between 
the various international offices, in terms of business 
units and customer service, to better serve a globalized 
market.

In order to give the necessary importance to the 
topic, Daabon, through the University of La Sabana 
INALDE Business School, utilized the Case Study 
methodology (developed at Harvard University) to 
standardize the framework for action of the company 
among its international managers. The executive 
education program was held for three full days in 
the areas of marketing, branding, human resources, 
strategy and leadership with more than 30 people. 
Cases from world-renowned companies that have set 
a precedent in very complex organizational dilemmas 
were analyzed over the course of the summit. At the 
end of the event, key action items for continuous 
improvement were identified.

By Felipe Guerrero, Director of Sustainability  and Reneta Uribe, Chief  of Marketing

Summit 2018:
Daabon Group Corporate Synergies

8

Delivery of certificates Summit 2018 - Daabon.

One-on-one meetings were also held in between the Departments 
of Sustainability, Quality, Production, Marketing, Finance, 
Exports and Presidency, with each of the regional managers to 
discuss the outlook of their markets and the strategic alignment 
to the global targets. In 2019, Daabon’s top management plans 
to develop more interaction in between the international offices 
and follow up on the commitments identified during the 2018 
Summit. 

Daabon Team training by Inalde Business School.
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In April 2018 Daabon’s 
first acquisition in the 
UK, of Soapworks Ltd, 

was completed. Soapworks 
is the UK’s largest soap 
manufacturer, based in 
the Easterhouse area of 
Glasgow, Scotland.

Soapworks’s relationship 
with Daabon goes back 
more than 10 years, as the 
company has been one 
of Daabon’s customers of 
soap base during this time. 
Coincidentally, Manuel 
Julian Davila, CEO of 
Daabon, had a casual 
meeting with Soapwork’s 
founder Anita Roddick 
during a sustainability 
conference in Asia, but who 
could have predicted that 
the two business leaders 
that bonded and shared 
the same company values, 

9

Soapworks Former CEO, Jan Zadruzynski & Daabon CEO, Manuel Julian Davila. 

Daabon’s acquisition in the UK: 
Soapworks Ltd 
By Astrid Duque – UK Manager

philosophy and vision for 
sustainability, were going 
to be united so many years 
later?

Soapworks was founded in 
1988 in one of the most 
deprived areas of Glasgow, 
where employment was 
almost non-existent. 
Since then, the company 
has had a huge part to 
play in the regeneration 
of the area. Over recent 
years, the company faced 
significant operating and 
financial pressures, as a 
result of which it was clear 
that the business would 
need to change. The risk 
of not doing so would 
undoubtedly have resulted 
in its closure and the loss of 
approximately 120 jobs. 

Daabon’s investment 
ensured that Soapworks is 

in a much stronger position. 
Not only is the business now 
financially secure, but it has 
also become the first soap 
manufacturing company 
to have a integrated and 
fully traceable supply 
chain – from soil to market 
– with all the unique 
characteristics of Daabon’s 
sustainability credentials, 
including RSPO IP/NEXT, 
Rain Forest Alliance, POIG 
and KOSHER.

 “This acquisition offers new 
opportunities to grow the 
business, Daabon’s investment 
will allow Soapworks to 
diversify its product range 
and to expand internationally, 
The Group will work towards 
providing longevity for the 
business and employees, while 
maintaining the values of its 
founder Anita Roddick, that 
have been in place for 30 years” 
says Manuel Davila CEO of 
Daabon.

Soapworks soaps.
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Technical-administrative team of the lime project.

Persian’s successful start in their 2,000 
hectare lime project

The new company Persian 
leads the project of 2,000 
hectares of Tahiti Persian 

lime (Citrus Latifolia) in the 
state of Antioquia, Colombia. 
This 14-stage project is led by 
the firm Equilibria Agro from 
Medellin, wanting to establish the 
biggest organic citrus operation in 
Colombia. 

After a detailed studied was 
carried out, seeking the match of 
the world citrus demand and the 
possible citrus crops that could 
successfully grow in the hills of 
Antioquia, the Tahiti Persian lime 
was selected as the optimum crop 
that met the export criteria and 
agronomical conditions of the 
region. Consumption per capita 
of citrus has been steadily growing 
in the USA and EU for the last 
decade. To take advantage of this 
market potential, Persian is being 
setup to a key player in the global 
lime production by 2025.

The Tahiti Persian lime has 
culinary, medicinal and industrial 
uses. In the citrus market, 
which includes lemons, oranges, 
mandarins, grapefruits and a series 
of new graft, the Tahiti Persian lime 

By Ana Cristina Escobar – Marketing Director at Persian

Technical-administrative team of the lime project.

bring sustainable development to the region but 
also offer wellbeing and stability to the employees 
and the communities affluent to the farm. A 
principal that is shared in common with Daabon, 
were leaving an agro-industrial legacy is a heritage.

plays an important role in its uses 
and consumption since it does not 
compete with other varieties.

Persian works with two fundamental 
premises:

1.Produce organic fruits optimum 
for consumption and of great 
value to the market.

2.Establish formal and stable 
employment for Colombian 
farmers.

In the words of our Managing 
Director, Juan Pablo Duque, “at 
Persian we work with the premise of 
sharing value so that we may be able 
to bring wealth to as many farmers 
as possible and in turn transform 
their lives.”

Today, Persian has successfully 
completed their first three stages by 
creating a strong team that managed 
to obtain the organic certification 
for the first 75 hectares that will 
produce approximately 100 Metric 
Tons of organic lime by the second 
semester of this year. Daabon is part 
of this new initiative by bringing 
this product to global markets via 
the international offices.

This project not only does it seek to 

Initial stage of the production.
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As part of our ongoing efforts to provide comprehensive 
marketing support to our customers, Daabon USA 
continues to collaborate with industry leaders to 

generate new resources to help you share our story with your 
stakeholders. 

Given that palm oil is still making headlines around the world, 
with environmental organizations and consumers increasing 
public pressure to ensure that habitat destruction and other 
social issues often linked to conventional palm production 
are curbed, we understand the importance of being able to 
clearly communicate your “sourcing story.”  

The Daabon Group has invested decades (and tremendous 
capital) into developing and maintaining a truly sustainable 
palm oil production system, with sophisticated metrics 
related to all aspects of the process—everything from 
selection of new land for planting, natural pest control, and 
the creation of an energy program to become carbon negative. 
Our program has been globally recognized for its high degree 
of corporate transparency (still ranked #1 worldwide by the 
London Zoological Society’s SPOTT tool), and in addition it 
offers full traceability to the farm level, which is rare in the 
palm oil industry.

Daabon also continues to look to the future—seeking other 
ways to innovate and maintain its status as a trendsetter in 
the sustainable palm industry; investigating opportunities 
such as new technology, additional initiatives for support 
within our local communities, and new developments in 
organic agriculture. And yet, because Daabon’s sustainability 
program is so complex, it can be quite difficult to summarize 
everything we do into an easy-to-share format and truly share 
this story in a way that people can quickly understand. 

In the last few years, Daabon USA has been focused on 

Daabon USA continues marketing efforts

By Esther Meima – Sales,  North America

creating various resources to help you share this information 
more easily, and to give your clients, employees and the public 
peace of mind that your palm oil is sourced responsibly and 
sustainably.

In 2018, Daabon USA completed the development of a 
new website and a series of videos about our company, 
our production process, and our sustainability program. 
In addition, we created a series of tools such as a webinar, 
various infographics, and a Buyer’s Guide to support food 
manufacturers and other palm users.

In 2019 and beyond, Daabon USA will continue to collaborate 
with well-established marketing companies to develop even 
more innovative resources to help share the sustainability 
story of Daabon, in all of its different aspects. 

As part of this year’s marketing efforts, Daabon USA has 
added a Marketing Coordinator to our team, and we are also 
entering into the world of social media—educating North 
American social media influencers to help share our story 
more broadly, and creating a regional Instagram account to 
support our headquarters in sharing updates and relevant 
facts for our English-speaking audience. 

To access Daabon USA’s various marketing resources, 
please visit Daabonusa.com or follow us on Instagram at @
Daabonusa.

In 2018, Daabon USA completed the 
development of a new website and a series 

of videos about our company, our production 
process, and our sustainability program. 
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In 2018, the logistics 
industry in the United 
States experienced an 

unprecedented level of volatility, 
making the already-complex 
scenario of international 
shipping even more challenging.

One of the primary factors was 
an Electronic Logging Device 
(ELD) mandate by the U.S. 
government which become 
fully enforceable in 2018. This 
mandate requires that drivers 
record their driving hours 
electronically, rather than using 
the traditional paper logbook. 
Since paper logbooks were 
easier to falsify, it was fairly 
common for truckers to drive 
longer hours, allowing them to 
move more freight more quickly 
and, as a result, increase their 
income.

This new regulation, in addition 
to enhanced enforcement 
regarding cab and trailer 
maintenance, resulted in a 
decrease of both drivers and 
trucks last year, at a time when 
demand was already outpacing 
supply (truck fleet utilization 
was at 100% for much of 2018).

At the same time fuel prices 
increased. The result of these 

for the trucking industry in 
the U.S. in 2019 will stabilize 
somewhat as large companies 
increase the size of their fleets 
(orders for new trucks were 
noticeably higher last year) 
and make strong efforts to 
recruit additional drivers. 
However, demand continues 
to be high, and the upcoming 
implementation in 2020 of a 
consolidated database of drivers 
with drug or alcohol violations 
may continue to generate 
attrition in the current trucking 
workforce.

The ocean shipping industry, 
on the other hand, is looking 
toward 2019 with uncertainty. 
The potential for a slowdown 
in the global economy and trade 
wars could have a noticeable 
impact. Oil prices may continue 
to rise as well, though several 

International Logistics remain complex
for the US Market

various factors was a “perfect 
storm” of volatility and price 
surges as less-than-truckload 
(LTL) and full truckload (FTL) 
providers had more freight to 
move than they could readily 
handle.

Meanwhile, ocean transport 
was equally challenging, due 
in large part to several mergers 
and acquisitions that directly 
affected transport from South 
America to North America, 
such as Maersk’s purchase of 
Hamburg Süd and CMA CGM’s 
takeover of APL. This created 
a notable impact on shipping 
schedules, as the newly merged 
organizations adjusted routes 
and timetables multiple times 
(often with little or no warning). 
Ocean ports also struggled with 
shortages of operational chassis 
and drivers, so there were also 
delays at ports.

The overall result for shippers/
importers such as Daabon 
USA was a very challenging 
year in the world of logistics. 
It is expected that the outlook 

risk factors could affect the 
2019 markets. We also continue 
to see unusual volatility in 
ocean transit times as the newly 
consolidated corporations are 
still adjusting their routes on 
a regular basis, which presents 
planning challenges.

Overall, 2019 is expected to 
be another year of unusual 
complexity for logistics in the 
U.S. Daabon USA’s dedicated 
logistics team has responded 
to these challenges with daily 
monitoring of transit times 
for inbound shipments, close 
collaboration with the team at 
Daabon’s headquarters as well 
with as our domestic warehouses 
and our logistics partners to 
maintain clear communication 
channels throughout the supply 
chain, and proactive planning 
and communication with our 
customers to ensure that every 
effort is made to minimize 
the impact of these logistical 
challenges on their palm oil 
supply.

By Esther Meima – Sales,  North America

https://www.brwilliams.com/blog/logistics-industry-report-2018-2019/
https://www.morethanshipping.com/2019-outlook-for-ocean-shipping/https://
www.cnbc.com/2018/12/21/wall-street-sees-to-recovery-for-oil-prices-in-
2019-but-lots-of-risk.html

International transportation of products in large volume.

Oil prices may continue to rise as well, 
though several risk factors could affect 

the 2019 markets. 
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Our story began over a thousand 
years ago with our ancestors, 
the Tayrona people. They were 

the first to cultivate the land at the 
steps of the lush Sierra Nevada de 
Santa Marta, the Organic Mountain, 
using sustainable farming methods 
that looked to the future and benefited 
the whole community. These methods 
inspired the birth of our brand in 
2002, when we began exporting sweet 
bananas and smooth coffee from Santa 
Marta to Tokyo. Shortly after, in 2004, 
our Sydney office followed suit by 
bringing panela and coffee to Australia. 
Since then, Organic Mountain has been 
available to consumers via independent 
retailers across the Asia-Pacific region.

In 2017, Daabon Organic Australia 
(DOA) rebranded and expanded the 
brand. This meant that we needed 
to reconnect with our ancestors, the 
Tayrona people, to hear their message 
and bring it to a world in need of 
sustainable food. After a year of 
rediscovering, engaging, conducting 
research and attaining the requisite 
certifications, we relaunched the brand. 
This rebirth, as we called it, not only 
brought a new face to our brand but also 
expanded what was once a four-product 
range in to a 20-product range over six 
categories; beverages, sweeteners, grains 
& flours, baking, oils and snacks.

Slowly but steadily people’s diets are 
changing. Consumers are increasingly 
conscious of what they are eating and 
are questioning labels and ingredients 
in terms of their health, environmental 
and ethical implications. The rebirth of 
Organic Mountain is a clear statement 
that Daabon wants to be part of this 
conversation. Having sustainable, 
vertically integrated supply chains, 
organic certified products and 
supporting social projects, we have 
the tools to bring the right products to 
market the right way.

The Rebirth of Organic Mountain
Nurturing the future

The world is a little bigger than it 
was when we first launched, but our 
mission remains the same: to support 
local farmers and their communities. 
This is why we strive to work directly 
with farmers and not traders. We seek 
to partner with companies that support 
the social projects that directly benefit 
the lives of farmers who are working to 
promote sustainable agriculture. This is 
why we want to show exactly where the 
money from each purchase goes. We 
aim to accomplish this by providing full 
transparency in our supply chain and 
by giving the consumer access to our 
sourcing regions. To this end, we have 
created a tool on our website called 
trace your difference, which allows you 
to search any batch code and look up 

By Manuel Alberto Dávila, Organic Mountain Brand Manager

Classic Roasted Coffee.

Organic Mountain products.
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the origin of the product, so you can be 
assured of where your food comes from 
and which local social projects you are 
supporting.

The relaunch was marked on 25th 
May 2018 with a cooking event at the 
kitchens of Vive Cooking School. Our 
staff enjoyed a day of hands on cooking 
in teams of two led by our lovely chef 
Jodi, who taught us just how delicious 
organic food can be. We made a grilled 
chicken, chia chimichurri, quinoa and 
kale-rocket salad, topped with wild 
black rice, followed by our own quinoa 
fettuccini from scratch! Yes…quinoa 
pasta! This, was then lightly and quickly 
cooked with zucchini, spaghetti, garlic, 
lemon and chili. To finish, we made a 
stunning and delicious chia seed & 
orange cheese cake, which was a huge 
hit.

Our launch event was promptly 
followed by the production of a video 
showcasing the organic desserts created 
by our very talented pastry chef Tiffany. 

From the ultimate chocolate cake 
and lemon chia tarts to panela glazed 
quinoa doughnuts and a sticky banana 
pudding, the Organic Mountain team 
managed to bring to life a dozen culinary 
ideas. We are happy to be able to share 
all the recipes and videos with you on 
our website: www.organicmountain.
com.au .

Our relaunch in 2018 also saw us visit 
Melbourne for our first trade show.  
After this successful first entry to market 
we look forward to participating in two 
more large scale trade shows; Naturally 
Good (Sydney, 2-3 June 2019) and 
Fine Food Australia (Sydney, 9-12 
September 2019), so do be sure to pass 
by our stand to try our delicious treats 
and discover the sustainable world that 
Organic Mountain has to offer. See you 
in 2019!

We are happy to be able to 
share all the recipes and 
videos with you on our 

website: 
organicmountain.com.au

Panela Glazed Doughnuts.

Organic Mountain Golden Sticky Banana Pudding.

Banana, Cashew & Chia Protein Balls.

Fine Food Stand 2018 Mailbourne, Australia - Organic Mountain Team

Lemon Chia Shortcakes.
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By the time this article is 
published, hopefully, I 
will have completed my 

first year working at Daabon 
Organic Japan Co. Ltd. When 
describing this experience 
I have to use the words 
Bill Gates used in defining 
his expectations about the 
future….I am an “impatient 
optimist.” 

It is a great honor to represent 
Daabon Group and Colombia 
in this part of the world, and 
to be part of the reduced 
number of companies with 
Colombian roots that have 
a permanent presence in 
Japan…of which there are 
in fact only two, making 
it a double challenge that 
we are more than happy to 
undertake.

Contrasting the competitive 
advantages we have as a 
global group, together with 
the experience and track 
record developed by Daabon 
Organic Japan Co. Ltd since 
its creation back in 2001, and 
particularly the trends in this 
exciting region, it’s not hard 
to visualize opportunities to 
try to envision the ingredients 
necessary for success.  First, 
as a local team, we must 

2018 was a great year for Daabon Japan
By David Rincon – Daabon Japan Manager

share a common vision for 
the next three to five years, 
aligned with the vision of our 
headquarters. Thinking too 
long term may not be sound 
provided the dynamism of the 
Asian markets. Making small 

adjustments to the roles each 
one of us plays, establishing 
clearer responsibilities and 
objectives, and at the same 
time providing the necessary 
tools, empowerment and 
rewards to the team, are other 

essential ingredients. Most 
of the objectives we pursue 
have already been achieved 
by other international offices, 
so enhanced networking 
and connection with these 
offices worldwide and our 
headquarters is fundamental.   

Even after one year of being 
part of Daabon Organic Japan 
Co. Ltd, and several years 
after my first contact with 
the Group, I am learning new 
things every day.  My Japanese 
colleagues, who have opened 
their minds and hearts, and 
have proven their extreme 
patience towards me, have 
been true agents of change. 
I am sure their contribution 
can transcend frontiers. 

Japan is a unique market 
and the whole Asian 
neighbourhood is quite active 
and will probably continue 
to be over the next 30 years, 
so we must think regionally. 
While some of our business 
is in a mature stage in Japan, 
others are just starting in 
neighbouring countries, like 
Korea or China. 

“Impatient optimism” means 
believing better things will 
come and being impatient for 
them to do so.

While some of our business is in a mature 
stage in Japan, others are just starting in 

neighbouring countries, like Korea or China. 

Daabon Japan team.

Daabon Japon booth.

Procolombia event in Japan.
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In 2018 Daabon Group’s Social 
Administration program focused 
on three courses of action: 

entrepreneurship, food security and 
education for peace.

In terms of entrepreneurship, we focused 
on two major objectives: to create an 
entrepreneurial culture by providing 
advice and support to the educational 
institutions of Santa Marta that are in the 
process of adopting entrepreneurship in 
their curriculum, and to provide support 
through technical and business training, 
and by granting microcredit loans to 
the families of Daabon’s employees and 
members of surrounding communities.  

The Daabon Foundation, in 
coordination with the Famiempresas 
Atlántico Corporation, manages the 
Youth + Entrepreneurs project, whose 
purpose is to support the educational 
community in complying with the 
Entrepreneurship Law of the Ministry 
of National Education. The law was 
created to ensure that Colombian public 
education enhances the capacity for 
students to undertake entrepreneurial 
ventures; Daabon Group understands 
that this is the vital force necessary to 
build businesses (entrepreneurship) and, 
in more general terms, to transform and 
create new social realities.

This project resulted in educational 
institutions with trained teachers 
(a total of sixty), training spaces for 
children and young people advised by 
the Foundation to incubate new projects 
(more than 200 students), and families 
receiving resources through the Daabon 

Three major objectives of social development in 
Daabon companies 

Entrepreneurship, Food Safety and Wellbeing

By  Patricia Apreza Loaiza Director of Social Administration  Daabon

Microcredit Fund to support the first 
child who has just received his or her 
bachelor’s degree.

Through the Daabon Microcredit 
Fund, operated by the Magdalena 
Microentrepreneurs Foundation 
(FUNDEMICROMAG), it has been 
possible to provide administrative and 
financial support to more than forty 
(40) microentrepreneurs located in 

neighborhoods in Daabon Group’s 
areas of influence in various sectors of 
the economy (mainly commercial, food 
processing and production of minor 
species). The beneficiaries propose 
initiatives that require development and 
the Fund, with soft loans, allows them to 
scale up their business and generate new 
growth targets.

Daabon give scholars kits to 33 
children in Magdalena Department.

Graduation of community leaders in training about “How to 
make a community effective with tools and process”

This project resulted in 
educational institutions with 
trained teachers (a total of 
sixty), training spaces for 

children and young people 
advised by the Foundation 
that incubate new projects 
(more than 200 students).
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In the area of food safety, the objective 
is to promote the cultivation of 
vegetables on a small-scale among 
worker’s families. Starting with the 
establishment of productive home 
gardens, Daabon initiated a program 
aimed at improving their diet. According 
to one of the latest studies conducted 
by Tequendama (household surveys to 
determine living conditions, 2017), the 
daily diet of most of these families is 
based on the consumption of products 
rich in carbohydrates with very low 
consumption of fruits and vegetables.

We believe that the small-scale vegetable 
production initiative can not only 
improve the nutrition of its beneficiaries, 
but for some families it can become an 

alternative income option. In areas with 
favorable environmental conditions, 
the development of these schemes can 
be complemented by the management 
of meliponas (Meliponini tribe), or 
stingless bees.

To create the conditions for lasting 
peace (education for peace), Samaria 
and Tequendama (companies dedicated 
to the production of organic bananas 
and palm oil) worked toward the 
development of methodologies aimed at 
self-strengthening “life skills”. Samaria 
held the first pilot project of Biodanza 
(Biodance) and women—a system that 
allows the person to strengthen their 
capacity to live and solve challenges 
based on emotions, rather than conflict 
and disagreement. Tequendama worked 
on the consolidation of the sports school 
“palmeritos,” which uses sports among 
children as a base for developing talks 
and workshops on the creation and 
strengthening of values.

Samaria held the first 
pilot project of Biodanza 

(Biodance) and women—a 
system that allows the 

person to strengthen her 
capacity to live and solve 

challenges based on 
emotions, rather than conflict 

and disagreement.

Young people participate in turtle release day Supported by DAABON, Mundo Marino Fundation of Tadeo Lozano University.
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Exceeding 
Expectations

One thousand meters closer to the stars in the heart 
of the Sierra Nevada de Santa Marta stands the 
Tolima farm, home of Hass avocado cultivation 

of the Daabon Group. Thanks to the kindness of mother 
nature reflected in fertility of her lands and the hard work 
of Daabon’s people, today is a reality that fills us with pride.

2018 avocado production exceeded the expectations 
proposed at the beginning of the year, so much so that 
for the second time, Daabon Group exported this fruit to 
European markets, meeting high quality standards. For 
the first semester of the current year, it is planned to start 
with a smaller crop called “mitaca” or “traviesa,” which will 
be harvested, packed and exported during the month of 
February, and then finish with a second during the month 
of October.

The experience acquired throughout this process, both 
in our own plantations and in the joint work with some 
allied producers, has led us to take measures which 
will be gradually implemented, seeking the continuous 
improvement of processes throughout the chain, hoping 
to optimize our quality in every sense. Historically, quality 
has been and will always be a commitment of the Daabon 
Group. “The elaboration of a protocol for crop management 
has undoubtedly been one of the greatest achievements 
amidst the experience acquired this year, allowing us to take 
advice to our allied producers,” indicated Ramiro Londoño, 
Manager of Ecobio.

We congratulate all the people who, directly or indirectly, 
are part of this initiative and who, in the midst of the 
challenges of nature, have managed to place the name of 
the Daabon Group once again for quality and excellence in 
the fulfillment of the objectives.

By: Ramiro Londoño - Ecobio Manager

“The elaboration of 
a protocol for crop 
management has 

undoubtedly been one of 
the greatest achievements 

amidst the experience 
acquired this year, allowing 

us to take advice to our 
allied producers,”

Hass
Avocado

Organic avocado Hass.

Label and packaging of Hass avocado for export.



19

New Strategic Alliance between Free Trade 
Zone Tayrona and Daabon

The Free Trade Zone Tayrona – 
Zona Franca Tayrona (ZFT) – is 
the strategic ally for sustainable 

businesses in the Colombian Caribbean, 
promoting global initiatives that operate in a 
declared territory with privileges and special 
rules that offer customs, tributary, logistical, 
commercial, and exchange benefits, among 
others. Located just 12 km from the port of 
the city, and 5 km form the Americas Free 
Trade Zone, ZFT has 100 hectares for its 
development, serving as a bridge to foreign 
trade, an activity that undoubtedly boosts 
the economy of our country. Likewise, the 

object of the company extends to other 
sectors, such as the commercialization of 
warehouses, lots, construction and design of 
projects.

We currently operate as one of the most 
important Free Trade Zones in the region. 
Our investment exceeds $37 billion 
Colombian pesos ($11.7 million US 
dollars), allowing us to advance rapidly with 
large projects, generating more than 2,900 
direct and indirect jobs. We currently have 
20 users from different sectors who perform 
foreign trade operations that benefit from 
the free trade regime.

In order to create strategic synergies that 
strengthen the city and the region, we have 
joined the Daabon Group, who is the main 
integrator of the logistics chain and business 
development from Santa Marta to the 
world. With this integration, ZFT expands 
its portfolio of services, with the aim of 
achieving the satisfaction of the needs of 
the clients in the same way it achieves the 
realization of beneficial projects for the 
growth of a coastal city with commercial 
potential, such as the Pearl of America. 
This marks a competitive advantage in the 
industrial sector in relation to other cities in 
the country, through the innovation of our 
services.

Thanks to the benefits of this strategic 
alliance, Santa Marta will certainly become 
an important logistics epicenter of the 
Caribbean, promoting multi-modalism, 
foreign trade, generation of clusters in the 
logistics, food, metal-mechanic, automotive 
and health sectors. These investments 
will help to pave the way to maximize the 
development of the region, strengthening 
our connections with the world.  For 
more information visit our website at                        
www.zonafrancatayrona.com.

Strategically located 
free trade zone for 
access to the Caribbean 
& South America

The Americas Free Trade 
Zone – Zona Franca 
Las Américas (ZFA) – 

has become one of the most 
important agro-industrial 
complexes in the city. It takes 
advantage of the comparative 
advantages of Santa Marta: 
access to a seaport of great 
depth, interconnected with the 
most important cities of the 
country by the national road and 
rail system, among others; Most 
importantly, its development 
has consisted of making services 
with the highest standards of 

By Julio Gonzalez, Manager of Zona Franca Las Americas

eco-efficiency available to users.

The objective of ZFA is to ensure 
that its facilities acquire the 
capacity to host companies from 
different sectors, provided that 
they harmonize their operations 
on the site and with the 
principles of clean production or 
environmentally-friendly. ZFA 
is strategically located at km 16 
of the alternate road to the port 
Ruta del Sol II, with excellent 
access roads: south of the city 
of Santa Marta, 7 km from 
the port terminal; The Simon 
Bolivar Airport is 17 km away; 

1, 178 km to the center of the 
country along the Ruta del Sol 
II. It has a total area of 315,000 
m2 plus an expansion area of 
100,000 m2.

ZFA has not only consolidated 
itself as a logistics center 
for the automotive sector, 
but also to host projects of 
companies that require logistics 

development for distribution 
centers. We offer an Integral 
logistics chain that adapts to 
the needs of the user because 
we have important strategic 
allies such as the Tayrona Free 
Trade Zone, Puerto de Santa 
Marta, logistics operators and 
transport companies. For more 
information visit our website at 
www.zfa.com.co.

By Yudy Uribe, Manager of Zona Franca Tayrona

Las Americas Free Zone overview.

Tayrona Free Zone overview.
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Daabon continues to work towards 
the protection and care of our 
High Conservation Value areas 

(HCV).

As part of our efforts to conserve 
biodiversity, and in compliance with 
our corporate environmental policies, 
Daabon has been working on various 
studies to identify and classify the land 
and sea ecosystems found within the areas 
of influence of our productive projects. 
These studies allow us to determine the 
best way to support protection of the wild 
flora and fauna, especially those species 
categorized at a local, national and/or 
international level as rare, threatened or 
in danger of extinction, and that have 
been classified by Daabon as HCV areas.

In 2018 we focused our environmental 
activities on the conservation of land and 
sea turtles: releasing turtles, reforestation 
of riparian corridors (interfaces between 
land and a natural body of water) and 
cleaning up rivers, beaches and seabeds.

At Daabon’s Tequendama farm, 
located in the Aracataca municipality, 
100 Chelonoidis Carbonaria turtles 
(commonly known as “Morrocoy” or 
“Morrocoya”) were released.   These 
turtles were rescued by environmental 
authorities from animal traffickers. 
Thanks to a collective effort with the 
authorities, the turtles were moved and 
released into the conservation areas 
of our farm; a natural habitat for the 
Morrocoya where they can find shelter 
and food.

Sea turtles were also released, under 
the framework of the Interinstitutional 
Convention signed by Daabon Group 
and the Sea Museum Foundation to 
support the Turtle and Marine Mammal 

A Crusade For Turtles
We continue working for the protection and 
care of our High Conservation Value areas
By Carolina Torrado - Environmental Manager, Daabon Group

Conservation Project. In 2018, 450 
sea turtles (Canguama species) were 
released at Mendiguaca Beach and Don 
Diego Beach, with the participation of 
environmental authorities, local citizens 
and fishermen. The goal of this project 
is to contribute to the recuperation 
of the populations of sea turtles 
that move through the Santa 
Marta region (Santa 
Marta Bay and 
adjacent beaches), 
through the ongoing 
implementation of 
on-site and off-site 
conservation strategies. 

In order to enhance the biodiversity in 
the conservation area of the Daabon 
Group and in other natural areas of 
regional interest, which include the 
riparian corridors of the Aracataca River, 
Fundación River and the Ariguaní River, 

a reforestation plan has been developed 
using native species, such as caracolí 
(Anacardium excelsum), ceiba bonga 
(Ceiba pentandra), carreto (Inga edulis), 
camajon (Sterculia apetala), ebano 
(Caesalpina ebano) and cedro (Cedrela 
odorata), to enhance biodiversity 

conservation. Reforestation activities 
have also been developed for mangroves 
at the mouth of the Gaira River and 
Bureche Stream in Santa Marta.

The activities carried out for the 
protection of turtles were complemented 
with cleanups of rivers, beaches, and 
seabeds in the city of Santa Marta. 
Cleanup of the mouth of the Gaira River 
and Bureche Stream was supported by the 
Bachaqueros Foundation, and cleanup of 
the beaches and seabeds of Santa Marta 
Bay was supported by the Akwamare 
Foundation, with participation from 
environmental and marine authorities, 
Daabon Group employees and the 
community at large, whose end goal is to 
raise awareness at a local level about the 
impact of plastics and other residues on 
ecosystems and marine species. 

Tequendama employees realising turtles in our farms

Release Turtle day.



21

This is our R.I.S.A. (SMILE)

A year of growth and success for the 
Daabon Group, framed by our four 

corporate principles  

To achieve this goal, we covered the 
four principles quarterly, reaching 
our employees from the Guajira all 

the way to our international offices. We 
consolidated these principles into Respect 
(Respeto) within the framework of our 
differences, the Integration (Integración) 
of the various business activities we carry 
out, the Sustainability (Sostenibilidad) 
that characterizes us at a global level, 
and the Love (Amor) for the work that 
we carry out day to day as fundamental 
pieces in the scaffolding of the Daabon 
family.

Several activities were realized each 
quarter. In the first quarter, which 
covered the principle of respect, 
employees elected a person among them 
to be in charge of enforcing the corporate 
principles in all work centers, along with 
the creation of  billboards and Don and 
Doña RISA elections, where the principle 
was strengthened.

In the second quarter we focused on 
the Integration principle. As in the first 
quarter, billboards were created, Don and 
Doña RISA elections were developed, 
and a teamwork activity was added with 
the managers of the group’s companies.

In the third quarter, the principle 
of sustainability was developed by 
supporting environmental activities such 
as beach clean-ups, waste collection, and 
working on ecological gardens within the 
centers.

And finally, in the fourth quarter we 
focused on the fourth principle, which 
is Love for what we do. In the spirit of 
the season we held nativity contests in 
the month of December. Thanks to the 
good reception they received we will be 
strengthening these activities in 2019 by 
spreading R.I.S.A to other entities in our 
Group. 

After its launch in 2017, the R.I.S.A. campaign has 
developed throughout the year in various activities in 

each of Daabon’s work centres.

By Department of Welfare

RISA activities - Mr and Mrs RISA. Integration activity. RISA Activity . Mr / Mrs RISA.

 RISA Activity - Directive Integration (Team work).

RISA Activity in Samaria.
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Visit us at the next international 
trade show

USA

Anaheim, CA
Anaheim Convention Center Main Halls

https://www.expowest.com/en/home.html
7-Mar-19 / 9-Mar-19

#2828 / #2132

Germany
Nuremberg

Messe Nürnberg

https://www.biofach.de/en

13-Feb-19  16-Feb-19 4A

A-239

Sydney
ICC Sydney

https://finefoodaustralia.com.au/
9-Sep-19  12-Sep-19

TBC

Australia

Sydney
ICC Sydney

https://naturallygood.com.au/
2-Jun-19 / 03-jun-19

G10

Japan
Chiba

Makuhari Messe
https://www.jma.or.jp/foodex/en/ 

5-Mar-1 8-Mar-19
Hall 5 5A10

Yokohama
Annex Hall

https://www.citejapan.info/en/
15-May-19 / 17-May-19

TBC

Favorites posts of the last year
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Daabon social events in 2018
Worker´s day celebration

If Daabon knew what Daabon knows

Christmas Party

Meeting between employees, managers and our CEO presenting different needs of workers.
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